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Postal  Covemors 
reject  3rd-Class 
rate  proposal 
(See  page  7) 

Bulk  sales  rule 
moves  closer  to 
llnal  enactment 
(See  page  7) 

Editor  yanks 
comic  dealing 
with  retardation 
(See  page  11) 
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JOURNALISM  AWARDS 


''STAR  REPORTER" 
OF  THE  YEAR 


DANNY  GARCIA 


AWARD  FOR 

INVESTIGATIVE  REPORTING 


CARY  CARDWELL 


BRETT  SKAKUN 


Win  two  of  three  top  awards  in 
annual  Headliners  Club  contest 


Sure  we're  proud! 

Recently,  reporters  of  The  San  Antonio  Light 
won  two  of  the  three  top  awards  in  one  of  Texas' 
most  prestigious  contests  —  The  Headliners  Club's 
Charles  E.  Green  journalism  Awards. 

Danny  Garcia  was  named  "star  reporter"  of 
the  year  and  Cary  Cardwell  and  Brett  Skakun 
shared  the  award  for  investigative  reporting.  All 
three  will  receive  substantial  cash  awards  from 
the  contest  which  will  be  matched  by  William  C. 
Thomas,  publisher  of  the  San  Antonio  Light. 


The  contest  awards  only  three  top  places,  plus 
14  other  prizes  in  various  categories.  Garcia  was 
cited  for  a  portfolio  of  outstanding  stories.  Gard- 
well  and  Skakun  were  honored  for  a  six-part 
series  on  millionaire  gas  man  and  political  financier 
Clinton  Manges. 

The  work  of  these  fine  reporters  is  typical  of 
the  quality  reporting  readers  expect  from  The  San 
Antonio  Light.  We're  proud  of  their  accomplish¬ 
ments  and  the  roles  they  have  played  to  help 
keep  The  Light  San  Antonio's  leading  newspaper. 


San  Anl^io  Light 

THE  LARGEST  AND  BEST  DAILY  NEWSPAPER  IN  SOUTH  TEXAS 


New  England... 

in  1983,  still  tops 
for  food  sales! 

New  England  1983  retail  sales  are  estimated  at  $60,837,539,000*,  with 
per-household  sales  above  those  of  most  other  U.S.  regions.  But  it’s  in  food 
sales  that  our  markets  truly  shine.  In  1983,  we’ll  spend  $15,029,591,000*  for 
food— $3,227  for  each  of  our  over  4.6  million  families,  exceeding  per-household 
food  sales  in  the  nation,  by  over  6%  and  topping  those  of  every  other  U.S.  region 
but  the  Gulf  states. 


RETAIL  SALES* 

FOOD  SALES* 

PERSONAL  INCOME* 

Connecticut 

$15,457,638,000 

$3,812,200,000 

$36,280,137,000 

Maine 

5,439,995,000 

1,410,471,000 

9,635,774,000 

Massachusetts 

28,059,446,000 

6,797,004,000 

56,203,866,000 

New  Hampshire 

5,666,589,000 

1,482,064,000 

9,149,068,000 

Rhode  Island 

3,852,605,000 

936,037,000 

9,378,460,000 

Vermont 

2,361 ,266,000 

591,815,000 

4,236,204,000 

$60,837,539,000 

$15,029,591,000 

$124,883,509,000 

With  newspapers. 

Newspaper  home  coverage  in  New  England  is  close  to  saturation  in  many 
•1983  E&P  Market  Guide  markets.  To  reach  more  people  with  more  money  to  spend,  promote  your 

products  in  that  best-selling  medium,  the  New  England  daily  newspaper. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

MASSACHUSETTS 

CONNECTICUT 

RHODE  ISLAND 

Bangor  Daily  News  (M) 

Boston  Globe  (AD&S) 

Bridgeport  Post-Telegram  (M&E) 

The  Newport  Daily  News  (E) 

Maine  Sunday  Telegram  (S) 

Boston  Herald  (M&S) 

Bridgeport  Post  (S) 

Providence  Bulletin  (E) 

Portland  Press  Herald  (M) 

Cape  Cod  Times  (Hyannis)  (E&S) 

Bristol  Press  (E) 

Providence  Journal  (M&S) 

Portland  Express  (E) 

The  Enterprise  (Brockton)  (E&S) 

Hartford  Courant  (M&S) 

The  Westerly  Sun  (E) 

The  Daily  Transcript  (Dedham)  (E) 

Manchester  Journal  Inquirer  (E) 

Woonsocket  Call  (E) 

Gardner  News  (E) 

Meriden  Record-Journal  (M) 

NEW  HAMPSHIRE 

The  Gazette  (Haverhill)  (E) 

Middletown  Press  (E) 

E/v 

Lynn  Item  (E) 

New  Britain  Herald  (E) 

Union  Leader  (M) 

New  Bedford  Standard-Times  (E&S) 

New  Haven  Journal-Courier  (M) 

V 

M  y 

Nashua  Telegraph  (E) 

Pittsfield  Berkshire  Eagle  (M) 

New  Haven  Register  (E&S) 

New  Hampshire  Sunday  News  (S) 

Salem  Evening  News  (E) 

New  London  Day  (E&S) 

V) 

# : 

Springfield  Daily  News  (E) 

Torrington  Register  (E) 

Springfield  Union  (M) 

Waterbury  American  (E) 

* 

VERMONT 

Springfield  Republican  (S) 

Waterbury  Republican  (M&S) 

ss  ^ 

SSki  A 

•  > 

Burlington  Free  Press  (M&S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 

Rutland  Herald  (M&S) 

Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 

Vews'*^ 

WILBUR  G.  LANDREY 


“...you  come  as  close 
to  the  truth  and  a  compassionate 
understanding  of  the  issues 
as  it  is  possible  to  do.” 

—  Ambassador  Francis  H.  Russell 
to  Wilbur  G.  Landrey 

“You  have  some  competition,  but 
none  tops  you,”  a  reader  wrote 
St.  Petersburg  Times  foreign  editor 
Wilbur  G.  Landrey  recently. 

The  reader  wasn’t  an  easy  man  to 
impress.  Francis  H.  Russell  was  special 
assistant  on  Israel -Arab  relations  to 
Secretary  of  State  John  Foster  Dulles 
and  ambassador  to  Tunisia.  Now 
retired,  he  keeps  up  with  foreign 
news  by  reading  a  number  of  leading 
publications.  “Your  daily  reporting  and 
analysis  of  foreign  policy  and  affairs 
is  the  best  appearing  in  any  paper 
or  periodical  in  the  U.S.  today,” 

Russell  said. 

Landrey’s  charter,  when  he  joined  the 
Times  in  1975,  was  to  organize  the 
most  coherent  foreign  news  package 
in  the  business  at  the  point  where  it’s 
printed.  Flis  columns  and  dispatches 
from  frequent  global  travels  interpret 
world  events  in  human  terms,  fleshing 
out  keen  political  observations  with 
telling  anecdote. 

For  readers  of  Ambassador  Russell’s 
experience,  and  for  thousands  of  others 
who  just  want  to  keep  informed  of 
world  events,  Landrey  brings 
international  news  home. 

^t.  p rtprsburn  uliiiiPB 

&  Evening  Independent 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


MARCH 

5  M  T  W  T  F  S 

1  2  3  4  5 

6  7  8  91011  12 
1314  15  1617  1819 
2021  22  23  24  25  26 
2728  29  30  31 


APRIL 

S  M  T  W  T  F  S 
1  2 

3  4  5  6  7  8  9 
1011  1213141516 
17  18  1920  21  22  23 
24  25  26  27  28  29  30 


MAY 

S  M  T  W  T  F  S 
1  2  3  4  5  6  7 
8  91011  121314 
151617  181920  21 
2223  24  25  26  27  28 
293031 


*  Major  meetings  in  bold  face 


MARCH 

3-5 — Maryland-Delaware-D.C.  Press  Association,  Sheraton 

Inn,  Frederick,  Md. 

4.$_Miss,  Valley  Classified  Managers  Association  &  Na¬ 
tional  Telephone  Sales  Managers  &  Supervisors  Conference, 
Palmer  House,  Chicago. 

6- 8 — SNPA  Production  Conference,  Hyatt  Regency  Hotel. 

New  Orleans,  La. 

7- 9 — Advertising  Research  Foundation  conference  and  research 

Expo,  New  York  Hilton.  N  Y. 

9- 12 — National  Newspaper  Association  Gov't  Affairs  Confer¬ 

ence.  Hyatt  Regency.  Washington,  D  C. 

16- 18 — America'East  Newspaper  Production  Conference,  Greater 

Merchandise  Mart/Expo  Center,  Monroeville,  Pa. 

17- 18 — New  England  Newspaper  Association  annual  meeting, 

Hyatt  Regency  Hotel,  Cambridge,  Mass. 

17-20 — New  York  Press  Association,  The  Americana,  Albany,  N  Y. 
20-22— Texas  Daily  Newspaper  Association  annual  meeting.  Fort 
Worth,  Texas. 

20-24 — Inter-American  Press  Association  Midyear  Meeting 

Las  Hadas  Hotel.  Manzanillo,  Mexico. 

31-4/1 — Newspaper  in  Education  conference.  Holiday 

Inn-Capital.  Washington,  D.C. 

APRIL 

10- 13 — Newspaper  Research  Council,  Hotel  Don  Cesar,  St. 

Petersburg,  Fla. 

17-19 — Northern  States  Circulation  Managers.  Radisson  Plaza  Ho¬ 
tel,  St.  Paul.  Minn. 

20-22 — PNPA/'Interstate  Ad  Managers  Association  Display 

Ad  Conference,  Hotel  Hershey,  Hershey.  Pa. 

24- 27 — Newspaper  Purchasing  Management  Association,  The  Ra¬ 

disson  Lincoln,  Dallas.  Tex. 

25- 27 — American  Newspaper  Publishers  Association,  Waldorf- 

Astoria  Hotel,  N.Y.,  N.Y. 


MAY 

4-7 — Catholic  Press  Association  annual  convention,  Frank¬ 
lin  Plaza  Hotel,  Philadelphia,  Pa. 

22-25 — Institute  of  Newspaper  Controllers  and  Finance 

Officers.  Maui  Marriott  Resort,  Hawaii. 

Seminars/Workshops/Clinics 

FEBRUARY 

27-3/  4 — American  Press  Institute,  Ad  Executives  of  Weekly 
Newspapers,  Reston,  Va. 

27-3/  4 — American  Press  Institute,  Publishers  (under 

50,000  circulation).  Reston,  Va. 

MARCH 

2-3 — American  Newspaper  Publishers  Association,  Telecom¬ 
munications  Symposium.  New  Orleans,  La. 

6-11 — American  Press  Institute,  Newspaper  Personnel  Manage¬ 
ment,  Reston,  Va. 

6-11 — Penney-Missouri  Workshop.  University  of  Missouri, 

Columbia. 

13-15— Editors  Research  Workshop,  sponsored  by  Washington 
Post,  Newspaper  Readership  Project,  ASNE,  and  Newspaper  Re¬ 
search  Council,  Capitol  Hilton,  Washington,  D.C. 

13-16 — SNPA  Foundation,  Racism  '80s  Style,  Florida  A&M, 
Tallahassee,  Fla. 

18-19 — War,  Peace  and  the  News  Media.  Department  of  Journalism, 
NYU,  New  York,  N.Y. 
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Editor 


BEST-SELLERS  FOR  THE  NEWSPAPER  PROFESSIONAL  .  .  . 

Valuable  titles  to  add  to  your  library  from  the  collection 
of  books  about  newspapering — editing,  writing,  and  related 
subjects — available  by  mail  through  Editor  &  Publisher 


341—  BEST  EDITORIAL  CARTOONS  OF  THE 
YEAR,  1982  Edition,  edited  by  Charles  Brooks- 
More  than  300  cartoons  by  142  newspaper  car¬ 
toonists  classified  in  more  than  two  dozen  subject 
categories  comparing  the  treatment  of  characters 
and  topics  by  the  nation's  best.  160  pages,  paper¬ 
back,  indexed.  $8.95 


342 — STUFFY;  The  Life  of  Newspaper  Pioneer 
Basii  "Stuffy”  Walters,  by  Ray  Moscowitz.  Written 
with  admiration  and  respect — heartwarming  for 
those  who  knew  this  innovative  editor — rewarding 
for  those  who  missed  that  great  opportunity.  A 
leader  in  the  fight  for  Freedom  of  Information  for 
many  years.  196  pages,  indexed.  $12.95 


343— BEYOND  THE  FACTS:  A  Guide  to  the  Art  of 
Feature  Writing  (Second  Edition),  by  Louis  Alex- 
ander.Dea\s  with  newspaper  and  magazine  fea¬ 
ture  writing:  aimed  at  the  adult  writer  as  well  as 
beginner  and  student.  How  to  get  a  story,  conduct 
an  interview,  do  research  and  organize  material. 
320  pages,  indexed.  $16.95 


348— DO-IT-YOURSELF  MARKETING  RE¬ 
SEARCH,  by  George  Edward  Breen.  A  practical 
guide  for  the  non-professional  to  solve  marketing 
problems.  Author  does  not  advocate  these  proce¬ 
dures  for  complicated  problems  requiring  large 
amounts  of  money  but  for  the  host  of  lesser  prob¬ 
lems  that  can  be  solved.  258  pages,  indexed,  illus¬ 
trated.  $24.95 


349— THE  BEST  OF  IMPACT,  by  Robert  L  Baker- 
Forty-seven  "how-to"  ideas  and  inspirations  tor 
editors,  writers,  journalism  teachers  and  public 
relations  people  grouped  into  10  major  categor¬ 
ies:  Planning,  The  Art  of  Editing,  Writing  &  Re- 
portorial.  Photography,  Layout,  Production,  Dis¬ 
tribution,  Promotion,  Evaluation  and  Allied  Media. 
150  pages,  paperback,  8x11.  $17.50 


350— COMMUNICATIONS  TOMORROW:  The 
Coming  of  the  Information  Society.  A  collection 
of  25  articles  on  cable  television,  videotape  recor¬ 
ders  and  other  topics  on  the  new  technology.  Au¬ 
thored  by  experts  in  communications,  explores 
the  development  of  the  "media  room  "  and  the 
office  of  the  future.  160  pages,  paperback.  8x11. 

$6.95 


351— FREELANCE  WRITING  FOR  PROFIT:  A 
Guide  to  Writing  &  Selling  Nonfiction  Articles,  by 

John  Boeschen.  Basic  information  for  the  aspiring 
professional  from  what  sells,  how  to  sell  it,  orga¬ 
nizing  headlines  and  copy,  tax  tips,  etc.  167  pages, 
paperback,  8x11.  $6.95 


353— MASS  MEDIA  LAW  AND  REGULATIONS 
(Third  Edition),  by  William  E.  Francois.  Written  for 
journalism  students — a  textbook  of  laws  affecting 
media  and  how  they  work.  A  discussion  of  major 
cases  concerning  libel,  privacy,  free  press,  right  of 
access,  prior  restraint,  advertising,  pornography, 
etc.  752  pages,  indexed.  $32.95. 


355— THE  WORLD  ALMANAC  DICTIONARY  OF 
DATES,  edited  by  Lawrence  Urdang.  An  alphabe¬ 
tized,  quick-reference  book  with  more  than  10,000 
dates  of  important  events,  major  achievements 
and  noteworthy  developments  throughout  the 
world  from  before  the  birth  of  Christ  to  the  present 
time.  318  pages,  paperback.  $8.95 


356— SYNOPSIS  OF  THE  LAW  OF  LIBEL  AND 
THE  RIGHT  OF  PRIVACY,  by  Bruce  W.  Sanford. 
Nationally-known  newspaper  lawyer  and  expert 
on  First  Amendment  law  has  written  this  synopsis 
of  the  broad  general  principles  which  every  news 
person  should  have  available.  A  pragmatic 
approach  designed  to  alert  journalists  to  the  dan¬ 
gers  of  libel  and  invasion  of  privacy  and  help  pre¬ 
vent  serious  lawsuits  from  arising.  37  pages, 
paperback.  $1.95 


359— WRITING  TELEVISION  &  MOTION  PIC¬ 
TURE  SCRIPTS  THAT  SELL,  by  Evelyn  Goodman. 
A  step-by-step  guide  with  copious  examples  of 
every  point  in  the  instruction  as  well  as  a  complete 
shooting  script  to  explain  the  mechanics  of  con¬ 
structing  a  professional  script.  219  pages,  inde¬ 
xed,  paperback.  $8.95 


362— GETTING  BACK  TO  THE  BASICS  OF  PUB¬ 
LIC  RELATIONS  &  PUBLICITY,  by  Matthew  J.  Cul- 
ligan  and  Dolph  Greene.  For  anyone  who  must 
communicate  ideas.  Explaining  the  elements  of  a 
public  relations  program,  how  to  build  it  from 
scratch,  how  to  approach  the  media,  how  to  in¬ 
teract  with  shareholders,  the  financial  community 
and  the  public.  112  pages,  indexed.  $10.95 


364— COMMUNICATIONS  AND  THE  FUTURE: 
Prospects.  Promises  and  Problems,  edited  by 
Howard  F.  Didsbury,  Jr.  A  compilation  of  46  essays 
on  many  aspects  of  the  communications  revolu¬ 
tion  ranging  from  cable  tv  to  microcomputers, 
videotex,  fiber  optics,  word  processing — their 
potential  impact  on  politics  and  culture.  357 
pages,  paperback.  $14.90 


365— WRITE,  EDIT,  &  PRINT:  Word  Processing 
with  Personal  Computers,  by  Donald  H.  McCunn. 
A  how-to  manual  about  word  processing — evalua¬ 
tion  of  equipment,  four  fully  annotated  programs, 
operating  instructions,  numerous  examples  of 
program  modifications,  and  operator's  manuals. 
528  pages,  indexed.  $34.95 


366— SCANDALS,  SCAMPS  AND  SCOUNORELS: 
The  Casebook  of  an  Investigative  Reporter,  by 

James  Phelan.  Narratives  of  1 1  of  the  cases  he  has 
worked  on  including  his  uncovering  Clifford 
Irving's  Howard  Hughes  hoax — the  fictitious 
Hughes  "autobiography"  composed  of  material 
stolen  from  a  manuscript  written  by  Phelan  him¬ 
self.  222  pages.  $13.95 


Use  this 
coupon  to 
order  your 
books  by 
number. 

When  ordering  books  please  be  sure  to 
enclose  full  payment,  plus  $1.50  per 
book  for  postage  and  handling  in  the 
U.S.  and  Canada.  Enclose  $3.00  per 
book  for  postage  and  handling  to  all 
other  areas.  Allow  6-8  weeks  for  delivery 
of  your  order. 


Editor  &  Publisher  Bookshelf 
575  Lexington  Avenue 
New  York.  N  Y.  10022 

Please  send  me  the  books  whose  numbers  I  ve  checked  below.  Full  payment  en¬ 
closed,  plus  $1.50  per  book  postage  and  handling  charges  for  U.S.  and  Canadian 
mailing  —  $3.00  per  book  to  all  other  areas.  (Books  not  returnable.) 

New  York  State  and  City  residents  add  applicable  sales  tax. 
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Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  RroaMont  and  EdHor  Jamat  Wrtght  Brown 

Fardinand  C.  Taobnar,  PuMlabar  PubUahar,  Chairman  of  tha  Board,  1912-195B 

Copyright  case 

The  Nation  magazine  has  been  found  guilty  of  violating  the 
copyright  laws  by  printing  unauthorized  excerpts  from  the 
memoirs  of  President  Gerald  Ford  before  they  were  pub¬ 
lished  by  the  original  copyright  owners.  Judge  Richard  Owen 
of  Federal  District  Court  in  New  York  City  ruled  in  favor  of 
Reader’s  Digest  and  Harper  &  Row  which  had  brought  suit 
against  The  Nation. 

The  author  of  the  magazine  article  obtained  a  copy  of  the 
Ford  memoirs  before  they  were  published  and  excerpts  were 
quoted  because,  in  the  eyes  of  the  editor,  they  were  news¬ 
worthy  and  protected  under  the  First  Amendment  which 
supersedes  the  copyright  law,  he  said. 

We  agree  with  The  Nation’s  editor  that  information  ac¬ 
quired  by  a  government  official  “on  the  job  .  .  .  ought  to  be 
available  to  all  writers  at  the  same  time.”  We  have  always  felt 
that  the  President’s  papers,  for  instance,  are  not  his  to  dis¬ 
pose  of  at  his  discretion  but  belong  to  the  people  whom  he 
served  in  that  office. 

But  then,  the  principle  behind  the  suit  involves  all  copy¬ 
righted  material  and  not  just  Ford’s  memoirs.  If  anyone  is 
free  to  quote  copyrighted  articles  or  books — beyond  that  re¬ 
leased  by  the  copyright  owners — before  they  have  seen  ini¬ 
tial  publication,  then  what  purpose  does  a  copyright  law 
serve?  Should  a  newspaper  have  the  right  to  publish  details 
of  an  exclusive  and  copyrighted  story  obtained  by  a  competi¬ 
tor  down  the  street  before  it  has  been  printed? 

The  magazine  intends  to  appeal  the  decision,  as  it  should, 
because  these  issues  are  fundamental  to  editors  of  all  pub¬ 
lications  and  deserve  the  most  thorough  examination. 

With  the  ombudsmen 

Not  all  newspaper  editors  agree  with  the  ombudsman  con¬ 
cept — having  an  independent  voice  on  the  staff  to  represent 
the  interests  of  readers.  Nevertheless,  there  are  29  ombuds¬ 
men  on  34  newspapers  in  the  U.S.  and  Canada  indicating  a 
strong  tilt  in  that  direction.  On  Feb.  5,  E&P  launched  a  new 
bi-weekly  column  reporting  on  activities  in  this  new  area  of 
newspaper  responsibility.  Whether  other  editors  agree  with 
that  or  not,  we  believe  reporting  what  is  done  and  how  it  is 
done  (in  the  area  of  corrections)  will  be  informative  as  well  as 
instructive  to  all  editors. 

For  instance,  the  column  appearing  Feb.  19,  page  54,  dealt 
with  the  technique  of  providing  explanations  as  to  why 
errors  occurred  instead  of  just  correcting  them.  “Explana¬ 
tion  of  error  is  essential.  Given  today’s  skepticism,  indeed, 
cynicism,  regarding  the  press,  simple  inadvertence  becomes 
suspect,”  one  ombudsman  said. 

Newspaper  readers  today  are  sophisticated.  If  they  have 
been  misinformed  they  should  be  told  whether  it  was  the 
fault  of  the  reporter,  the  editor,  the  source,  etc.,  and  they  will 
appreciate  being  told  about  it. 
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Letters 


DON’T  KNOCK  IT 

There  has  been  a  rash  of  magazine 
and  newspaper  stories  recently  report¬ 
ing  that  while  circulation  of  Gannett's 
USA  Today  is  climbing,  other  editors 
do  not  respect  it. 

Is  this  necessarily  bad?  Does  this  not 
fill  some  readers’  needs? 

People,  Money  and  Sports  Illus¬ 
trated  magazines  have  found  readers 
aplenty.  Before  we  dwell  on  the  differ¬ 
ences  between  newspaper  journalism 
and  magazine  journalism  we  should 
note  the  haste  with  which  even  the 
most  serious  of  U.S.  newspapers  have 
added  or  beefed  up  their  home  fur¬ 
nishings  sections,  lifestyle  sections, 
personal  finance  columns,  restaurant 
reviews,  personal  health  columns  and 
the  like  in  recent  years. 

Hard  news  treatment  has  always  dif¬ 
fered  from  newspaper  to  newspaper. 
USA  Today  may  not  be  every  editor’s 
or  reader’s  dream  newspaper.  But 
neither  is  the  New  York  Times  or  the 
Wall  Street  Journal  every  American’s 
cup  of  tea.  A  mass  audience’s  needs 
and  a  class  audience’s  needs  are  not 
necessarily  the  same.  And  story  length 
is  not  always  synonymous  with  quality. 

Different  reader  groups  always  have 
been  interested  most  intensively  in 
different  aspects  of  the  news,  and 
affected  directly  by  some  stories  more 
than  others.  The  debate  pitting — in  its 
simplest  form — personal  impact  stories 
against  Afghanistanism  stirred  Amer¬ 
ican  editors  long  before  USA  Today 
came  along. 

The  jury  is  still  out  on  USA  Today, 
the  jury  being  American  readers.  In  the 
meantime,  the  editors  so  quick  to  heap 
scorn  should  think  again  about  whether 
they  live  in  glass  houses;  circulation 
figures  in  recent  years  of  most  Amer¬ 
ican  newspapers,  including  those  of 
some  of  the  editors  sounding  off  the 
loudest,  are  nothing  to  write  home  ab¬ 
out.  Are  all  our  readers  so  satisfied  that 
we  can  give  USA  Today  sermons? 

With  overall  general  newspaper  cir¬ 
culation  static  or  (per  capita)  declining 
in  recent  years  and  with  all  the  concern 
within  the  newspaper  industry  about 
competition  from  electronic  pub¬ 
lishing,  cable,  tv,  etc.,  perhaps  all  of  us 
in  newspaper  work  ought  to  take  some 
degree  of  comfort,  even  pride,  in  the 
fact  that  new  newspapers  can  be 
started,  that  new  kinds  of  newspapers 
can  evolve,  and  that  American  public 
still  seems  more  receptive  to  us  of  the 
printed  word  on  good  old  newsprint. 

Warren  H.  Phillips 
(Phillips  is  publisher  of  the  Wall 
Street  Journal.) 
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KEY  POINT 

The  key  point  that  needed  emphasis 
in  the  account  (Editor  &  Publisher, 
February  12)  of  Boston  University’s 
withdrawal  from  the  Accrediting  Coun¬ 
cil  on  Education  in  Journalism  and 
Mass  Communications  (ACEJMC)  is 
the  Council’s  continued  refusal  to 
answer  simple,  reasonable  questions 
about  its  actions. 

Despite  what  ACEJMC  officials 
assert  in  your  interview,  the  record  is 
quite  clear:  the  Council  is  violating 
U.S.  Office  of  Education  requirements 
calling  for  a  specific  statement  of 
reasons  for  any  adverse  accrediting  ac¬ 
tions.  ACEJMC  continues  to  deny  us 
due  process  and  to  act  in  an  arbitrary 
and  inconsistent  manner,  although  it 
did  reverse  itself  in  offering  us  pro¬ 
visional  accreditation. 

Fundamental  issues  of  freedom  need 
to  be  stated: 

1)  If  the  ACEJMC  were  an  agency 
covered  by  the  Freedom  of  Information 
Act,  we  would  sue  to  compel  disclosure 
of  information  to  which  we  are  entitled. 

2)  In  the  words  of  my  distinguished 
colleague,  I.W.  Cole,  Dean  of  North¬ 
western’s  prestigious  Medill  School  of 
Journalism,  “Colleges  and  universities 
in  this  country  have  the  freedom  to  be 
different  from  one  another.’’  The 
ACEJMC’s  judgments  could  erode  the 
academic  autonomy  of  journalism  and 
communications  schools. 

“Accreditation”  as  now  admini¬ 
stered  by  ACEJMC  has  become  a  mis¬ 
nomer.  It  no  longer  represents  a  level  of 
quality.  Many  of  the  best  schools  in  the 
country  are  choosing  not  to  be  affiliated 
and  many  more  are  thinking  of  follow¬ 
ing  suit.  The  Council  has  increasingly 
lost  sight  of  its  original  goals  of  quality 
in  journalism  and  communications 
education  and  is  focused  too  narrowly 
on  mathematics — a  rigid  counting  of 
course  numbers  without  reasonable 
analysis  of  content,  a  suspicion  of  in¬ 
novative  approaches  to  communica¬ 
tion  and  liberal  arts. 

Under  the  circumstances,  our  facul¬ 
ty  voted  almost  unanimously  to  with¬ 


draw  from  ACEJMC,  and  this  decision 
was  endorsed  unanimously  by  our 
undergraduate  and  graduate  student 
organizations,  and  by  our  alumni  board 
of  distinguished  professionals. 

I  would  also  call  your  attention  to  the 
news  that  recently,  in  awarding  our 
school  $466,000  for  minority  scho¬ 
larships,  KKO  General,  Inc.,  noted 
“the  superior  educational  program  and 
stature  of  the  School  of  Public  Com¬ 
munication.’’ 

Bernard  S.  Redmont 

(Redmont,  a  former  correspondent  for 
CBS  News,  Group  W  Westinghouse 
Broadcasting  Company,  and  U.S.  News  & 
World  Report,  is  dean  of  Boston  Universi¬ 
ty  School  of  Public  Communication.) 


RIGHT  TO  KNOW 

The  recommendation  of  a  White 
House  task  force  that  addresses  of  vic¬ 
tims  and  witnesses  be  kept  secret,  as 
reported  by  James  E.  Roper  in  the 
February  12  E&P,  stinks. 

Our  readers  have  a  right  to  know  that 
crimes  are  being  committed  in  their 
neighborhoods.  Omitting  the  addresses 
of  victims  would  deprive  our  readers  of 
this  information  and  make  it  less  likely 
that  they  will  take  steps  to  protect 
themselves  and  less  likely  that  they  will 
demand  better  police  protection. 

The  printing  of  addresses  of  people  in 
the  news,  as  well  as  middle  initials  and 
titles,  is  an  additional  bit  of  information 
that  makes  it  less  likely  that  we  will  be 
sued  for  libel  and  mistaken  identity. 
Our  reporters  and  desk  personnel 
should  be  trained  to  include  more  de¬ 
tails  of  this  type,  not  fewer.  Home 
addresses  are  a  matter  of  public  record. 

This  recommendation  seems  to  be 
one  more  example  of  the  growing 
White  House  mania  for  secrecy  and  for 
putting  higher  and  higher  walls  be¬ 
tween  the  people  and  their  officials. 

Irving  Matanky 
Arnie  Matanky 

(The  Matankys  publish  Near  North 
News  in  Chicago,  III.) 
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A  A  I’d  seen  other  news- 
\\  papers  and  seen  how 
it  helped  them.  It’s  com¬ 
prehensive  and  serves 
our  needs  very  well. 

The  New  York  Times 
News  Service  really  fits 
with  our 

Richard  R.J.  Morin 

‘  Editor  (e  General  Manager 

/  /  Harrisonburg  Daily  News-Record 


goals. 
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Postal  rates  rejected  by  Governors 


The  Board  of  Governors  of  the  U.S.  Postal  Service 
rejected  (February  16)  proposed  changes  in  postage  rates 
for  third-class  bulk  mail,  mostly  advertising  circulars,  and 
catalogs  and  shopper  papers. 

W.  Melvin  Street,  executive  vicepresident  of  the 
National  Newspaper  Association,  said  that  the  action  was 
the  “fairest  decision  the  Governors  could  have  made.” 

In  the  decision,  the  Governors  rejected  rates  recom¬ 
mended  by  the  Postal  Rate  Commission,  the  independent 
federal  agency  responsible  for  recommending  postal  rate 
and  classification  changes.  The  recommended  rates  would 
have  given  third-class  mailers  proportionally  greater  pre¬ 
sort  discounts  than  those  for  second-class  mailers. 

The  board  sent  the  tangled  case  back  to  the  Postal  Rate 
Commission  with  instructions  to  reconsider  its  proposal 
for  rate  changes. 

The  Postal  Service  immediately  resubmitted  its  original 
proposals  to  the  rate  commission,  which  began  confer¬ 
ences  with  its  staff.  The  chances  were  that  the  commission 
would  send  recommendations  anew  to  the  Board  of  Gov¬ 
ernors  in  time  to  allow  the  governors  to  make  a  final 
decision  before  May  22. 

This  time — on  the  board’s  second  consideration  of  the 
case — the  board  will  have  authority  to  amend  the  pro- 
(Continued  on  page  H) 


MORE  THAN  5,000  readers  queued  the  lobby  of  the 
Birmingham  (Ala.)  News  (February  14)  to  plunk  down 
$4.95  for  a  copy  of  "Rememberinc  Sear,"  a  1 10-page 
collection  of  News'  stories  and  phonos  of  the  late  Paul 
Bryant.  By  Wednesday  the  daily  had  sold  more  than 
30,000  copies  of  the  slick-papered  chronicle  published  by 
the  News  and  Features  Press  Inc.  of  Indionapolis.  News 
editor  James  E.  Jacobson  said  that  Bryant's  death  and 
funeral  also  resulted  in  the  sale  of  some  1 10,000  addi¬ 
tional  copies  of  the  newspaper  over  a  four-day  period. 


Bulk  sales  rule  change 
nearer  to  final  passage 

At  the  Audit  Bureau  of  Circulations'  February 
board  meeting  in  Palm  Springs,  Calif.,  a  majority 
voted  in  favor  of  a  proposal  to  count  bulk  sales  as 
paid  circulation,  but  the  measure  failed  to  get  the 
unanimous  support  required  for  the  rule  change  to  go 
into  effect. 

The  bulk  sales  proposal  will  be  reconsidered  at  the 
board’s  June  meeting  when  only  a  majority  vote  will 
be  needed  to  enact  it. 

The  33-member  board  acted  on  the  recommenda¬ 
tion  of  ABC’s  Newspaper  Division,  which  asked 
that  the  proposed  change  in  the  bulk  sales  rule  be 
passed,  but  not  unanimously,  and  that  it  be  taken  up 
at  the  next  board  meeting. 

“At  this  time,  1  see  no  doubt  that  it  (the  bulk  sales 
rule)  will  change”  at  the  June  meeting,  said  Sam  D. 
Kennedy,  Newspaper  Division  chairman  and  pub¬ 
lisher  of  the  Columbia  (Tenn.)  Daily  Herald. 

(Continued  on  page  i2) 

Industrial  developer  seeks 
newspaper  cooperation 

By  Celeste  Huenergard 

Not  a  soul  predicted  the  death  of  newspapers  during  the 
Inland  Daily  Press  Association’s  annual  meeting  in  New 
Orleans  this  week.  The  pending  obituary  was  directed 
instead  at  the  cities  in  the  Midwest. 

“Our  boat  will  not  float  to  the  top”  after  the  national 
economy  recovers,  David  Richmond,  director  of  the  Eco¬ 
nomic  Development  Board  in  Columbus,  Ind.,  declared. 
“The  Midwest  will  continue  to  stagnate  even  after  the  rest 
of  the  nation  breathes  a  sigh  of  relief.” 

Richmond  maintained  that  while  the  region  has  re¬ 
bounded  30  times  in  the  past  50  years  from  similar  financial 
setbacks,  the  same  revival  would  not  occur  in  the  next  ten 
or  12  years  because  “we’ve  been  on  a  decline  for  the  last 
ten  years  and  dependent  on  heavy  durable  goods,  with  too 
much  heavy  competition  from  foreign  markets  and  capi¬ 
tal’s  move  to  the  Sun  Belt.” 

There  will  be  some  “small  oases,”  however,  "but 
they’re  not  going  to  be  the  Chicagos,  the  Detroits  and  the 
Clevelands,”  Richmond  said. 

The  executive  pointed  to  his  own  town  of  Columbus  as 
an  example  of  recently  earned  economic  growth  in  a  small 
community.  With  a  population  of  30,()()0  and  a  heavy  metal 
manufacturing  financial  base,  Columbus  began  an  aggres¬ 
sive  campaign  in  1976  to  woo  foreign  businesses  into  the 
area. 

12  new  firms 

So  far,  the  Economic  Development  Board  has  suc¬ 
ceeded  in  bringing  12  new  companies  and  1 ,2(X)  new  jobs  to 


(Continued  on  page  8) 
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Sports  &  weather 
top  reader  items 
in  USA  Today 

The  planning/research  director  of 
USA  Today  came  armed  with  a  brief¬ 
case  full  of  readership  statistics  and 
advice  for  newspaper  executives 
attending  the  Inland  Daily  Press  Asso¬ 
ciation’s  mid-winter  meeting  in  New 
Orleans  this  week. 

“Research  must  be  a  tool  and  not  a 
rule,”  Paul  Kessinger  warned  his 
listeners.  “Remember that  USA  loday 
started  out  as  a  prototype  whose  ideas 
came  from  editors.  Some  trade  (maga 
zines)  have  suggested  that  we're  like 
the  tv  stations  who  follow  print-out  re 
search.  But  that's  not  the  way  we  do 
things  ..." 

Kessinger  spent  the  next  30  minutes 
ticking  off  the  results  of  a  Louis  Harris 
survey  conducted  after  USA  Today 
landed  in  its  first  five  markets 

The  survey  of  USA  readers  indicates 
that:  43%  of  them  read  two  newspapers 
a  day;  36%  read  a  newsweekly:  .3t)% 
read  Sports  Illustrated:  and  38%  read  a 
business  publication. 

Fifty-two  percent  of  the  readers  sur¬ 
veyed  read  the  new  daily  at  home;  42% 
read  it  at  work;  9%  on  the  way  home 
from  work;  and  6%  on  the  way  to  work. 
Purchasing  it.  29%  received  a  pass- 
along  copy;  26%  bought  it  near  home. 
24%  bought  it  on  the  way  to  work,  and 
16%,  at  work.  Forty-three  percent 
bought  the  daily  after  12  p.m. 

Reader  demographics  showed  that; 
29%  claimed  a  household  income  of 
$35,000  plus;  28%.  $15,(KK)  to  S25.(HK»; 
and  19%.  less  than  $15,000.  Under 
education.  67%  said  they  attended  or 
graduated  from  college.  In  an  audience 
divided  into  66%  male  and  34%  female, 
32%  said  they  were  in  the  1 8-to  29- 
year-old  bracket;  16%.  30-to-34;  16%, 
50-to-64;  1.5%, 40-to-49; and  13%  35-to- 
39. 

When  asked  what  they  liked  most 
about  the  new  daily,  sports  got  the 
greatest  number  of  first  mentions  fol¬ 
lowed  in  order  by  use  of  color,  the 
weather  page,  format  and  layout,  and 
“detailed  informative  articles." 

Twenty-six  percent  of  the  surveyed 
readers  said  they  had  taken  six  or  more 
round-trip  plane  trips  in  the  past  year. 

Kessinger  said  afterwards  that  the 
two  home  delivery  tests  in  Bridgewater 
and  Cherry  Hill.  New  Jersey,  "are 
going  well  and  we  will  begin  testing  in 
other  markets."  He  did  not  know  when 
or  where  the  additional  testing  would 
take  place. 

Roughly  10%  of  the  publication’s 
current  circulation  is  not  single  copy, 
Kessinger  said,  with  most  of  these 


copies  currently  being  mailed  out  to  lib¬ 
raries  and  interested  industry  people. 
“Our  experience  with  the  post  office 
has  been  the  worst  imaginable.  We 
still  can’t  do  same-day.  1  think  home 
delivery  will  take  care  of  that  though." 


Inland 
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Columbus.  Of  these  companies,  six  are 
European  and  one  is  Japanese. 

Chastising  other  communities  for 
adopting  “bare  protectionism”  stances 
when  faced  with  foreign  market  com¬ 
petition.  Richmond  called  his  own 
board  highly  organized  and  well- 
financed  with  a  $195. (HK)  annual  budget 
generated  from  121  private  contribu¬ 
tions. 

The  board  currently  has  ads  running 
in  four  foreign  countries,  and  just  re¬ 
cently  spent  $I4.(HK)  for  a  quarter-page 
spot  in  Business  Week  to  sing  the 
advantages  of  Columbus. 

Richmond  said  the  local  effort  would 
not  have  succeeded  without  the  help  of 
the  local  newspapers,  the  Columbus 
Republic  which  donated  $5,(KH)  to  the 
board’s  start-up  fund,  and  in  exchange 
received  board  seats  for  its  publisher 
and  editor. 

According  to  Richmond,  newspapers 
must  play  a  vital  role  in  the  econo¬ 
mic  development  of  their  communities. 
“If  you  want  to  raise  your  circulation 
and  ad  revenues,  how  are  you  going  to 
do  it  unless  you  build  the  economic 
base” 

That  involvement,  however,  could 
jeopardize  their  editorial  credibility — a 
dilemma  which  Richmond  is  aware  of 
and  which  raised  several  eyebrows  in 
the  crowded  meeting  room. 

As  an  example.  Richmond  cited  the 
importance  of  not  disclosing  a  potential 
new  company’s  identity  beforehand, 
claiming  that  the  price  of  the  intended 
real  estate  could  go  up  or  that  33  other 
hungry  economic  development  boards 
would  also  pursue  the  client. 

When  asked  if  he  would  publish  the 
name  of  such  a  company,  a  Republic 
executive  said  he  would  not  “if  it  ham¬ 
pered  the  economic  development." 

A  publisher  in  the  audience  asked  the 
session's  moderator  what  she  would  do 
under  similar  circumstances.  "My 
newsroom  is  expected  to  go  after  ev¬ 
erything  they  can  find  and  for  that 
reason  1  don't  sit  on  the  board  of  the 
Danville  Economic  Development 
Committee."  Christy  Bulkeley.  pub¬ 
lisher  of  the  Danville  (\\\.)  Commercial- 
News  said. 

The  economy  may  be  causing  more 
publishers  to  grapple  with  the  question. 

“1  think  the  recession  is  getting  more 
publishers  involved  with  the  effort  to 
attract  new  business."  Joel  Walker, 
publisher  of  the  Troy  (Ohio)  Daily 


News  said  afterwards.  “It’s  a  real 
tough  question.  We  printed  the  name  of 
an  asbestos  company  that  was  coming 
to  town  beforehand,  and  two  people 
were  able  to  organize  the  community  to 
keep  them  out.  On  the  other  hand, 
sometimes  we  cooperate  when  a  com¬ 
pany  asks  us  to  wait  until  Friday  for  the 
press  conference  when  we  have  the 
stuff  on  Tuesday.’’ 

Overhearing  Walker’s  comment, 
Scott  Alexander,  general  manager  of 
the  Franklin  (Ind.)  Daily  Journal  said 
his  own  paper  recently  was  accused  by 
the  “mayor  and  a  hell  of  a  lot  of  subscri¬ 
bers’’  of  losing  a  new  business  concern 
when  the  paper  released  the  company’s 
name  before  it  had  been  officially  dis¬ 
closed. 

Ed  Asner  looked  at  his  audience  of 
real-life  newspaper  executives  and  ac¬ 
cused  them  of  practicing  blackbird 
journalism. 

“You  have  a  definite  responsibility 
to  uncover  what  .  .  .  Bob  Woodward 
calls  the  'holy  shit  stories,’’’  Asner  de¬ 
clared,  adding  that  many  papers  have 
been  avoiding  them  instead. 

The  actor/activist  said  the  press  had 
overlooked  the  plight  of  an  American 
mother  whose  son  was  killed  in  El  Sal¬ 
vador  and  who  has  encountered  diffi¬ 
culty  from  the  State  Department  in  re¬ 
trieving  his  remains  and  obtaining  in¬ 
formation  on  how  and  why  he  was  mur¬ 
dered.  Asner  charged  the  State  Depart¬ 
ment  of  cooperating  with  the  El  Salva¬ 
dor  government  on  the  matter. 

And  yet  the  press  has  ignored  the 
story,  Asner  said,  just  as  it  ignored 
Watergate  when  it  first  broke.  This  is 
what  1  call  the  blackbird  theory,  he 
said,  one  Hies  off  the  telephone  line  and 
all  others  fly  away.  One  comes  back, 
and  they  all  circle  and  join  him. 

A  sociologist  and  political  scientist 
took  the  publishers  to  task  for  news¬ 
papers’  superficial  coverage  of  pres¬ 
idential  campaigns  and  elections. 

In  covering  debates,  for  example, 
you  should  be  "less  concerned  about 
who  won  the  debate,”  and  more  in¬ 
terested  in  issues — as  interested  as  the 
viewers  are,"  Samuel  Popkin,  associ¬ 
ate  professor  of  political  science  at  the 
University  of  California/San  Diego 
said. 

Popkin  also  criticized  newspapers 
for  their  "over-reporting"  of  political 
candidates’  “flubs  and  little  goofs”  and 
their  under-reporting  of  presidential 
conventions  and  platforms. 

Raymond  W.  Mack,  provost  of 
Northwestern  University,  said  more 
newspapers  should  pay  closer  attention 
to  the  “dramatic  increase  in  the  educa¬ 
tion  of  the  American  population’’ 
which  has  jumped  from  seven  years  of 
schooling  at  the  turn  of  the  century  to 
14  years  today.  "That  means  you’re 
now  dealing  with  a  college-educated 
population."  he  said. 
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AN  PA  and  ABC  start  talks 
on  modernizing  audits 


Reporter  fined  $500 
in  Idaho  source  case 

A  reporter  for  the  Moscow  (Idaho) 
Idahonian  was  fined  $500  by  a  local 
magistrate  for  refusing  to  reveal  his 
source  of  information  for  a  story  on 
marijuana  growing  in  Latah  County. 

State  and  county  officials  had 
arrested  four  people  and  claimed  to 
have  confiscated  most  of  a  marijuana 
crop.  But  reporter  Jim  Wright  received 
a  call  and  eventually  agreed  to  meet 
with  and  keep  anonymous  a  man  who 
claimed  he  was  the  grower  and  had 
managed  to  harvest  most  of  the  crop 
before  police  arrived.  Wright  then 
wrote  a  story  for  the  Idahonian. 

During  a  preliminary  hearing,  one  of 
those  arrested  alleged  that  Gary  Kiss. 

31,  from  Deary.  Idaho,  was  the  grower. 

In  connection  with  those  charges. 
Latah  County  prosecutor  Bill  Hamlett 
called  reporter  Wright  to  testify  about 
his  source  for  the  story.  Wright  refused 
to  testify  and  was  held  in  contempt. 

Meanwhile.  Felton  bound  Kiss  over 
to  District  Court.  It  is  possible  that  the 
prosecutor  may  again  ask  Wright  to  dis¬ 
close  his  source  in  District  Court. 

Idahonian  publisher  Jay  Shelledy 
said  Wright  should  not  have  to  reveal 
his  source  of  information  because  Kiss 
has  already  been  identified  by  someone 
other  than  Wright. 

Shelledy  said  a  decision  was  made  to 
give  the  source  anonymity  and  do  the 
story  because  the  disclosures  made 
hinted  that  the  wrong  persons  may 
have  been  arrested.  He  said  the  story 
was  also  of  interest  because  it  showed 
readers  the  extent  of  marijuana  grow¬ 
ing  in  Latah  County.  He  said  the  source 
was  also  shielded  because  marijuana 
growing  is  a  "social  crime."  He  said  if 
the  crime  was  of  the  "heinous"  nature, 
no  agreement  to  shield  the  source 
would  have  been  made. 

Youths  ordered  to  pay 
restitution  costs 

Two  teenage  youths  who  tore  into 
coin-operated  newspaper  machines 
and  stole  money  from  them  to  finance 
an  excursion  to  game  rooms  now  work 
for  the  Mississippi  Press.  Their  thiev¬ 
ery  and  damage  to  equipment  came  to 
$440. 

Judge  Emily  Baker  ordered  them  to 
pay  restitution  when  they  appeared  in 
Jackson  County  Youth  Court. 

At  the  request  of  the  Youth  Court, 
the  Mississippi  Press  gave  the  youngs¬ 
ters  jobs  in  the  circulation  department 
so  they  could  work  and  pay  for  the 
damage.  The  youngsters  will  pay  the 
newspaper  half  of  their  net  earnings  un¬ 
til  they  have  paid  $440.  They  are 
allowed  to  keep  the  remainder  of  their 
earnings. 
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Representatives  of  the  American 
Newspaper  Publishers  Association  met 
with  members  of  the  Audit  Bureau  of 
Circulations'  Newspaper  Division  in 
Palm  Springs.  Calif. .  to  begin  exploring 
ways  that  the  Audit  Bureau's  rules  and 
regulations  can  be  modified  to  take  into 
account  modern  methods  of  marketing 
newspapers. 

The  meeting  took  place  on  February 
16  following  the  conclusion  of  ABC's 
board  meeting. 

"We're  asking  ABC  to  take  a  look  at 
the  way  newspapers  are  marketed  to¬ 
day  and  to  be  aware  of  the  rules  and 
regulations  of  ABC  that  many  news¬ 
papers  find  restrictive."  said  John  B. 
Lake,  publisher  of  the  St.  Petershurf; 
Times  and  Evening;  Independent  and 
chairman  of  the  ANPA  task  force  that 
went  to  Palm  Springs. 

"We  weren't  there  to  make  any  deci¬ 
sions.  We  were  there  primarily  in  a 
learning  situation  to  get  better  ac¬ 
quainted  with  the  workings  of  ABC." 
Lake  said.  "This  is  a  very  sensitive 
thing  we're  into.  A  lot  of  newspaper 
principals  have  not  been  able  to  arrive 
at  a  consensus." 

"We  expect  (Lake's)  committee  to 
come  up  with  a  basis  for  philosophical 
change  in  attitudes  or.  hopefully,  a 
program  to  make  some  change  in  the 
marketing  situation."  said  Sam  D. 
Kennedy,  chairman  of  the  ABC  News¬ 
paper  Division  and  publisher  of  Col¬ 
umbia  (Tenn.)  Daily  Herald. 

After  the  AN  PA-ABC  meeting.  Ken¬ 
nedy  and  Lake  issued  a  joint  statement 
saying  the  two  organizations  agreed  to 
"strive  for  basic  change  in  ABC's  phi¬ 
losophy  which  will  preserve  ABC's  in¬ 
tegrity  and  promote  the  marketing  of 
newspaper  products  in  the  modern 
age." 

The  statement  did  not  mention  any 
specific  proposals.  Past  proposals  for 
changes  in  ABC  methods  included  the 
integration  of  readership  data  with  cir¬ 
culation  figures,  reporting  of  circula¬ 
tion  by  zip  codes,  and  whether  or  not 
ABC  should  measure  other  media  such 
as  cable  tv  and  total  market  publica¬ 
tions  distributed  for  free  bv  newspap¬ 
ers  (E&P.  Dec.  IX.  1982.  p.  9). 

The  members  of  Lake's  task  force 
serve  on  the  boards  of  both  ANPA  and 
the  Newspaper  Advertising  Bureau. 
They  were  appointed  by  William  C. 
Marcil.  ANPA  chairman  and  publisher 
of  Faryo  (N.D.)  Eorum.  and  Lloyd 
Schermer.  chairman  of  NAB  and  presi¬ 
dent  of  Lee  Enterprises.  Schermer  is 
also  an  ANPA  board  member. 

The  ANPA  board  in  December  au¬ 
thorized  Marcil  "to  work  with  officers 


NAB  towards  appointment  of  a  joint 
committee"  to  work  with  .ABC  about 
its  "activities  and  newspaper  market¬ 
ing  techniques." 

NAB  selected  its  members  at  the 
January  board  meeting. 

Besides  Lake,  the  task  force  includes 
Alvah  Chapman,  chairman  of  Knight- 
Ridder  Newspapers.  Edward  W. 
Estlow.  president  of  Scripps-Howard 
Newspapers.  Arthur  Ochs  Sulzberger, 
chairman  of  New  York  Times  Co.,  and 
Sandy  Baird,  publisher  of  Kitchener- 
Waterloo  (Ont.)  Record. 

Lake  said  his  next  step  is  to  assemble 
“resource  people"  from  other  news¬ 
paper  organizations  to  discuss  various 
ways  ABC  rules  and  regulations  may 
be  changed. 

He  said  he  plans  to  meet  with  this 
group  in  late  March  or  early  .April. 

The  organizations  Lake  has 
approached  include  International 
Newspaper  Marketing  and  Advertising 
Executives.  International  Circulation 
Managers  Association.  Inland  Daily 
Press  Association.  Southern  New  spap¬ 
er  Publishers  Association.  National 
Newspaper  .Association.  N.AB.  and 
members  of  the  ABC  stalf. 

Lake  said  he  has  asked  John  Wolf, 
vicepresident  of  marketing.  Dallas 
Times-Herald:  Bert  Tiffany,  l.tts 
Angeles  Time.s'  circulation  director; 
and  Charles  B.  Harriman.  circulation 
director  of  Houston  Clnutnicle:  to  join 
his  resource  group. 

Lake  said  his  task  force  and  resource 
group  will  not  become  involved  in  the 
bulk  sales  issue. 

Robert  E.  Wood  directs 
retiree  publications 

Robert  FL  Wood,  a  former  executive 
with  the  Minneapolis  Star  and  Tribune 
Company,  has  become  the  director  of 
publications  of  the  .American  .Associa¬ 
tion  of  Retired  Persons.  He  w  ill  direct 
editorial,  advertising  and  production 
activities  for  Modern  .Maturity,  a  bi¬ 
monthly  magazine;  the  AARP  and 
NRTA  News  Bulletins,  tabloid  news¬ 
papers  published  1 1  times  a  year;  and 
Dynamic  Years,  a  bi-monthly  pre¬ 
retirement  magazine.  He  is  a  graduate 
of  Princeton  University  and  the  Har¬ 
vard  Business  School.  .After  working  as 
a  financial  reporter  and  a  member  of  the 
editorial  board  of  the  Los  Angeles 
Times  he  joined  the  Star  and  Tribune 
Company  as  an  assistant  vicepresident 
for  affiliates.  From  i98()to  1982  he  was 
president  of  Information  Publishers 
Inc.,  an  S&T  subsidiary. 
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Court  allows  transfer 
of  inmate  columnist 

A  federal  judge  has  ruled  that  the 
Connecticut  Correction  Department 
can  transfer  to  another  prison  a  con¬ 
victed  murderer  who  has  been  writing  a 
column  for  the  Manchester  (Conn.) 
Journal  Inquirer. 

The  inmate.  Ronald  O.  Simmat.  who 
is  serving  a  life  term,  last  year  granted 
the  Journal  Inquirer  power  of  attorney 
and  lawyers  for  the  newspaper 
obtained  a  temporary  restraining  order 
barring  the  transfer  until  the  federal 
court  judge  could  make  his  ruling 
(E&P.  March  20.  1982.) 

In  its  battle  to  stop  prison  officials 
from  transferring  Simmat.  the  news¬ 
paper  argued  that  the  transfer  was  an 
attempt  to  stop  the  free  fiow  of  informa¬ 
tion  coming  out  of  the  prison.  Simmat 
had  written  several  columns  critical  of 
conditions  at  the  Connecticut  Correc¬ 
tional  Institution. 

In  his  30-page  ruling  on  January  24. 
Judge  M.  Joseph  Blumenfeld  dissolved 
the  10-month  old  injunction  barring 
Simmat's  transfer.  The  judge  ruled  that 
Simmat  had  failed  to  show  that  his  cri¬ 
tical  columns  were  the  chief  factor  that 
motivated  the  Correction  Department 
to  seek  his  transfer  to  a  penal  institute 
in  another  state. 

The  judge  ruled  that  a  prisoner's  col¬ 
umn  is  protected  under  First  Amend¬ 
ment  rights,  but  added  that  Simmat's 
free  press  rights  under  the  First 
Amendment  in  this  case  were  out¬ 
weighed  by  the  prison's  interest  in  pro¬ 
tecting  him.  The  judge  upheld  the  claim 
by  prison  officials  that  the  move  to 
transfer  Simmat  was  meant  to  protect 
him  from  fellow  inmates  who  were 
angered  by  his  columns. 

Simmat  had  contended  he  was  in  no 
danger  and  that  the  other  inmates  re¬ 
spected  him  for  standing  up  to  prison 
officials  via  his  columns. 

The  judge  ruled  that  although  there 
was  evidence  to  support  Simmat's  con¬ 
tention  that  the  move  to  transfer  him 
was  due  to  his  writing,  it  is  also  true  that 
because  of  his  writing  his  safety  among 
the  prison  population  has  been  en¬ 
dangered. 

After  the  decision.  Chris  Powell, 
managing  editor  of  the  Journal  Inquir¬ 
er.  revealed  that  Simmat  had  given  him 
a  letter  of  resignation  as  columnist  prior 
to  the  judge's  ruling. 

"We're  not  unhappy  with  him." 
Powell  said.  "If  he  changed  his  mind, 
we'd  be  happy  to  have  his  column." 

Meanwhile,  prison  officials  have  not 
determined  where  Simmat  will  be 
transferred  to.  Originally,  he  was  to  be 
transferred  to  a  prison  in  Wisconsin, 
but  prison  officials  (here  balked  after 
learning  that  Simmat  was  fighting  the 
transfer. 
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Pyle  award  won 
for  stories  on 
ordinary  people 

Linda  Wilson,  education  writer  of 
Longview  (Wash.)  Daily  News,  won 
the  30th  Ernie  Pyle  Memorial  Award 
for  outstanding  human  interest  re¬ 
porting. 

The  announcement  was  made  by  Jac¬ 
ques  A.  Caldwell,  president  of  the 
Scripps-Howard  Foundation,  which 
sponsors  the  competition  annually  for 
writing  published  in  U.S.  newspapers 
which  best  exemplified  the  warmth  and 
craftsmanship  of  the  famous  Scripps- 
Howard  World  War  11  reporter  and 
“people”  columnist. 

Ms.  Wilson  will  receive  S2.(K)0  and  a 
plaque,  along  with  winners  of  other 
Scripps-Howard  Foundation  competi¬ 
tions  at  a  banquet.  April  12.  in  Cincin¬ 
nati.  Her  newspaper  will  receive  a  cita¬ 
tion. 

Nearly  300  newspapersmen  and 
women  submitted  entries  of  work  pub¬ 
lished  in  1982  and  judged  by  Dr. 
Richard  G.  Gray.  dean.  School  of  Jour¬ 
nalism.  Indiana  University;  John 
Troan.  editor.  Pittsburgh  Press:  and 
Michael  Gartner,  president  and  edito¬ 
rial  chairman.  Des  Moines  Register. 

"Linda  Wilson."  said  the  judges, 
“loaded  her  1977  Volkswagon  with  clo¬ 
thing.  maps  and  her  mother's  home¬ 
made  cookies  and  set  out  to  see  Amer¬ 
ica.  Over  four  months  she  drove  1 2.037 
miles  and  produced  a  fascinating  series 
for  the  Daily  News.  Her  stories  on  ‘The 
Americans' — a  farm  family  in  Iowa,  a 
tombstone  carver  in  Vermont,  a  young 
mother  in  Brooklyn — combine  lovely 
writing  with  careful  research.  The  stor¬ 
ies  capture  moods  and  personalities 
and  present  facts  and  figures  in  the 
charming  and  straight-forward  manner 
of  Ernie  Pyle." 

Wilson.  27.  is  the  third  woman  to 
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win  the  Pyle  Award. 

Second  prize  in  this  year's  Pyle 
Awards,  $1,000  and  a  citation,  with  a 
citation  to  the  winner's  newspaper, 
went  to  Chicago  Sun-Times  columnist 
Roger  Simon.  The  judges  said  this  ab¬ 
out  his  entry; 

“Whether  he  is  reconstructing  the 
tragic  death  of  a  school  dropout  in  Chi¬ 
cago  or  witnessing  the  tragic  emascula¬ 
tion  of  a  strife-torn  nation  in  the  Mid¬ 
dle-East,  Roger  Simon  demonstrates 
an  extraordinary  ability  to  capture  the 
story  in  terms  of  ordinary  people  and  to 
tell  it  in  a  simple  and  sensitive  style 
reminiscent  of  Ernie  Pyle." 

Simon,  34,  has  won  numerous  major 
awards  for  writing.  His  entry  explored 
not  only  the  American  way  of  life  and 
death,  but  presented  a  human  picture  of 
the  passions  and  conflicts  involved  in 
the  1982  invasion  of  Lebanon. 

The  top  winner  of  last  year’s  Ernie 
Pyle  Award  was  Mike  Royko,  also  of 
the  Chicago  Sun-Times. 

Quebecor  buys 
Winnepeg  Sun 

Agreement  has  been  reached  be¬ 
tween  Groupe  Quebecor  Inc.  (Quebe¬ 
cor),  a  Montreal  based  publishing  and 
printing  company,  and  the  sharehol¬ 
ders  of  the  Winnepeg  Sun  Limited 
whereby  in  a  series  of  transactions 
Groupe  Quebecor  Inc.  has  acquired  a 
majority  interest  in  the  Winnepeg  Sun 
and  Winnepeg  magazine. 

Groupe  Quebecor  Inc.  publishes  two 
dailies,  four  weeklies,  twenty-four  re¬ 
gional  weeklies,  one  English-language 
Sunday  weekly  and  French-language 
magazines. 

The  company  also  owns  the  largest 
publications  and  records  distribution 
firms  in  Quebec,  nine  printing  plants 
and  a  book  publishing  division. 

The  common  shares  of  Quebecor 
Inc.,  the  parent  company,  are  listed  on 
the  Montreal  Stock  Exchange  and  the 
American  Stock  Exchange. 
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Dondi  pulled  by  editor 
over  retardation  theme 


Pittsburgh  Press  will  probably  rein¬ 
state  “Dondi”  early  next  month  after 
dropping  the  comic  strip  for  two  weeks 
because  of  a  mental  retardation  theme. 

The  strip’s  co-creator,  Irwin  Hasen, 
began  the  story  line  over  three  weeks 
ago,  when  Dondi  brought  home  a  men¬ 
tally  handicapped  boy.  But  it  wasn't 
until  last  week,  when  the  Pittsburgh 
newspaper’s  editors  saw  advances 
showing  neighborhood  bullies  calling 
the  boy  a  “retard”  and  throwing  a 
stone  through  Dondi’s  window,  that 
the  strip  was  temporarily  discontinued. 

Hasen  told  Editor  &  Publisher 
that  the  bullies  will  leave  Dondi’s  house 
guest  alone  on  or  about  Friday,  March 
4,  at  which  time  the  Press  might  resume 
the  strip  even  though  the  basic  story 
line  will  continue  for  two  or  three 
weeks  after  that. 

“We  felt  the  strip  was  insensitive  to 
the  retarded,”  says  Ralph  Brem,  man¬ 
aging  editor  of  the  Press,  which  is  re¬ 
portedly  the  only  one  of  over  70  news¬ 
papers  running  “Dondi”  to  temporari¬ 
ly  drop  the  strip. 

The  Press,  which  signed  “Dondi”  on 
in  1970,  has  received  mixed  reader  re¬ 
sponse  to  its  action.  “Some  people  say 
they  would  rather  make  the  decision 
themselves,”  reports  Brem.  “Others 
say,  ‘Great,  I’m  glad  you  showed  that 
type  of  sensitivity.’” 

Tribune  Company  Syndicate 
vicepresident  and  editor  Don  Michel 
says  he  is  “kind  of  baffled”  by  the 
Press  action.  “It  is  normal  for  ‘Dondi’ 
to  take  on  questions  of  social  issues,” 
he  declares.  “If  we  felt  something  was 
wrong,  we  would  try  to  correct  it.  But  I 
can’t  think  of  anything  that  would  in¬ 
volve  young  readers  more  than  this 
type  of  story.” 

Michel  emphasized  that  the  Press 
has  the  right  to  make  its  own  decision 
on  the  matter. 

The  ‘Dondi’  controversy,  he  said, 
once  again  highlights  the  “real  ambiva¬ 
lence”  of  newspaper  editors  when  it 
comes  to  whether  comic  strips  should 
just  entertain  or  carry  a  message  as 
well. 
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Hasen,  who  co-created  ‘Dondi’  in 
1955  with  the  late  Gus  Edson,  says  the 
strip  was  designed  to  be  nothing  more 
than  entertaining  until  about  ten  years 
ago.  “I  always  vowed  not  to  use  poli¬ 
tics,  sex  and  religion,”  he  recalls. 
“But,  given  the  society  we  live  in,  I 
thought  I  would  address  some  of  these 
things.” 

Since  “Dondi”  became  more  topical 
in  the  early  1970s,  Hasen  says  he  has 
occasionally  “come  through  a  baptism 
of  fire,”  such  as  when  a  story  line  men¬ 
tioning  toxic  wastes  “touched  a  nerve” 
at  Dow  Chemical  a  couple  of  years  ago. 
He  adds  that  other  story  lines,  such  as 
one  that  featured  a  deaf  mute,  have  en¬ 
gendered  very  positive  responses. 

Hasen  declares  that  he  had  no  inten¬ 
tion  of  maligning  mentally  handicapped 
people.  “To  make  a  point,  you  have  to 
have  anti-heroes,”  he  says.  “Dondi 
and  his  father  are  nice  guys  who  are  in 
confrontation  with  neighborhood 
bigots.”  Hasen  notes  that  the  story  line 
will  end  happily. 

After  the  bullies  leave,  Hasen  is 
looking  forward  to  the  Press’  return. 
“‘Dondi’  has  always  been  a  favorite  in 
Pittsburgh,”  he  asserts.  “I  hope  it  is 
not  gone  for  more  than  two  weeks.” 

San  Jose  dailies 
win  CNPA  honors 

San  Jose  (Calif.)  Mercury  was 
named  the  best  metropolitan  newspap¬ 
er  in  the  state  by  the  California  News¬ 
paper  Publishers  Association. 

The  afternoon  San  Jose  News  won 
second-place  honors  in  the  general- 
excellence  category  for  newspapers 
with  circulations  of  25,{)()0  to  I00,0()0. 

Mercury  News  received  first-place 
awards  in  three  other  categories.  The 
newspaper’s  editorial  pages  were 
judged  the  best  for  the  third  straight 
year.  Mercury  News’  business  cover¬ 
age  also  won  top  honors. 

Staff  photographer  Mary  Jo  Moss 
took  a  first-place  award  for  her  photo 
essay  “Death  with  Dignity.” 


Italian  publishers 
arrested  after  audit 

Angelo  and  Alberto  Rizzoli  and  Bru¬ 
no  Tassan  Din,  the  managing  director 
of  Rizzoli  Editore.  the  Italian  pub¬ 
lishing  company,  were  arrested  (Febru¬ 
ary  18)  in  Milan  by  customs  and  tax 
police  on  fraud  charges. 

According  to  court  sources,  nearly 
$20  million  of  company  funds  are  mis¬ 
sing. 

Rizzoli  Editore  controls  about  one- 
fourth  of  the  Italian  press,  including  the 
daily  newspaper.  Corriere  della  Sera. 

Last  October,  the  Rizzoli  group 
asked  for  protection  from  creditors  af¬ 
ter  the  liquidation  of  Banco  Ambro- 
siano  and  demands  by  other  banks  for 
payment  of  debts  estimated  at  $84  mil¬ 
lion. 

A  holding  company,  owned  by  Banco 
Ambrosiano,  controls  40%  interest  in 
Rizzoli  Editore.  Angelo  Rizzoli  owns 
50%  of  the  company’s  stock  with  Din 
holding  10%. 


Postal  rates 

(Continued  from  page  7) 


posed  rates  more  or  less  as  it  pleases. 
When  the  board  considers  a  case  the 
first  time,  it  can  approve  or  reject,  but  it 
cannot  amend. 

May  22  is  a  deadline.  Unless  the 
board  makes  a  final  decision  by  that 
date —  1 50  days  after  it  received  the  ori¬ 
ginal  recommendations — the  tempor¬ 
ary  rates  now  in  effect  would  end  and 
rates  would  revert  to  the  permanent 
lower  schedule  that  prevailed  before 
March,  1980.  Officials  at  the  board,  the 
commission  and  the  Postal  Service  ex¬ 
pect  the  board  to  meet  the  deadline. 

Some  philosophical  and  technical 
questions  remain.  The  now-rejected 
proposals  of  the  Postal  Rate  Commis¬ 
sion  would  cut  rates  about  10%  below 
the  present  temporary  rates  for  regular 
third-class  mailers  who  presort  their 
mailings  to  the  carrier-route  level. 
Rates  for  non-profit  organizations 
would  go  up. 

The  Board  of  Governors,  in  rejecting 
the  recommended  new  rates,  said  the 
Postal  Rate  Commission  had  over¬ 
estimated  the  likely  volume  of  mail 
under  the  new  schedule  and  thereby 
created  “a  danger”  that  third-class 
mailers  who  presort  to  the  carrier  route 
level  would  produce  insufficient  re¬ 
venue  to  cover  its  fair  share  of  postal 
costs.  The  governors  also  said  that  the 
recommended  rates  for  non-profit  third 
class  mail  were  based  on  different  cost 
calculations  than  those  for  other  prefer¬ 
red  rate  categories  and  are  thus  imper¬ 
missible  under  the  Postal  Reorganiza¬ 
tion  Act. 
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Jimmy  Castro  at  his  newsstand 


Reagan  sends 
get  well  wish 
to  Jimmy  Castro 

For  thirty-tour  years.  Manuel  “Jim¬ 
my”  Castro  sold  newspapers  on  the 
corner  of  Pennsylvania  Avenue  and 
17th  Street  in  Washington,  just  one 
block  from  the  White  House.  He  saw 
all  the  presidents  of  that  period  come 
and  go,  and  he  liked  them  all. 

Now  President  Reagan  has  shown 
Jimmy  that  the  people  at  the  White 
House  return  the  affection  and  are  pull¬ 
ing  for  him  to  recover  from  an  illness 
that  may  cause  him  to  give  up  his  news¬ 
stand. 

In  a  letter  addressed  to  “Dear  Jim¬ 
my."  Reagan  wrote: 

“1  am  sorry  to  learn  that  you  have 
not  been  feeling  well,  and  wanted  to 
take  this  opportunity  to  tell  you  that  1 
am  thinking  of  you.  1  often  wish  1  could 
walk  over  to  the  corner  to  buy  a  news¬ 
paper  from  you.  and  perhaps  one  day  1 
will. 

“1  hope  you  are  back  on  your  feet 
and  back  on  the  corner  again  soon.  You 
have  many  friends  pulling  for  you  and 
you  can  be  sure  that  Nancy  and  1  are 
among  them." 

Jimmy  is  having  the  letter  framed  as 
one  of  the  few  physical  souvenirs  of  his 
decades  on  the  corner.  Most  of  the 
other  souvenirs  are  memories. 

Most  vividly  he  remembers  the  presi¬ 
dents — Truman,  fclisenhower.  Ken¬ 
nedy.  Johnson.  Nixon.  Ford.  Carter 
and  Reagan.  They  could  hardly  enter 
or  leave  the  White  House  without  being 
seen  by  Jimmy.  All  of  their  inaugural 
parades  passed  his  newsstand.  So  did 
John  Kennedy's  funeral  cortege  on  the 
way  to  Arlington  Cemetery.  Winston 
Churchill.  Charles  de  Caulle  and  other 
foreign  statesmen  too  numerous  to  re¬ 
member  zipped  past  in  their  limousines 
on  their  way  to  the  White  House  or 
Blair  House,  the  official  visitors’  resi¬ 
dence  a  half-block  from  Jimmy's  pile  of 
newspapers. 

1  he  day  that  Puerto  Ricans  tried  to 
assassinate  Truman  in  Blair  House,  a 
wild  bullet  whipped  across  the  street 
and  lodged  in  a  drug  store  a  few  feet 
from  Jimmy’s  newsstand,  but  Jimmy 
wasn't  there  at  the  time,  and  he’sjust  as 
glad.  Truman  was  one  of  his  favorites. 

“1  started  working  the  morning  trick 
at  the  newsstand  in  1948."  Jimmy  re¬ 
calls.  “and  Truman  would  come  out  of 
the  White  House,  often  with  just  a  cou¬ 
ple  of  Secret  Service  agents,  walking 
real  fast  just  for  the  exercise. 

“Sometimes  he  would  walk  past  my 
stand,  and  when  he  did  he  would  wave 
his  cane  at  me  and  shout. 'Good  morn¬ 
ing.  Jimmy.'  1  would  sort  of  bow  and 
say.  ‘Good  morning.  Mr.  President.’ 
12 


and  he  would  race  on  by.  Always 
friendly,  though." 

Jimmy — born  and  raised  in  the  Fog¬ 
gy  Bottom  neighborhood  a  mile  from 
the  White  House — took  up  his  morning 
job  at  the  corner  after  being  discharged 
from  a  seven-year  stint  in  the  Coast 
Guard,  often  on  weather  patrols  around 
Iceland  and  Greenland  or  on  convoy 
duty.  After  a  few  years,  his  partner  died 
and  Jimmy  has  run  the  newsstand  by 
himself,  all  day  long,  with  unfailing 
good  humor  and  an  infectious  grin. 

In  the  early  days.  Jimmy  recalls, 
there  were  a  lot  of  newspapers  to  sell — 
the  New  York  Herald  Tribune,  the  New 
York  Mirror,  the  New  York  Jonrnul- 
Ameriean,  and  the  now-gone  Washing¬ 
ton  papers,  the  Evening  Star,  the 
Times-Herald  and  the  Daily  News. 
“That  News  was  a  fine  little  paper  and 
cost  only  two  cents,”  he  says. 

Jimmy  is  glad  that  Washington  has 
blossomed  with  two  new  papers,  the 
Washinftton  Times  and  USA  Today, 
but  his  customers  always  have  been  en¬ 
thusiastic  buyers  of  whatever  he 
offered.  He  specialized  in  selling  to 
people  from  the  White  House,  the  Old 
Executive  Office  Building  just  a  few 
yards  from  his  stand,  and  the  nearby 
offices  of  numerous  magazines  and  the 
Washington  bureaus  of  out-of-town 
newspapers. 

This  winter,  however,  Jimmy  was 
felled  by  the  rigors  of  weather,  air 
pollution,  diabetes  and  infection  that 
cost  him  the  toes  on  his  left  foot.  Col¬ 
umnist  Art  Buchwald  and  Newhouse 
News  Service  librarian  Donna  Maze 
collected  enough  from  his  newspaper 
customers  to  buy  Jimmy  some  “get 
well"  presents,  and  family  friends  are 
trying  to  get  Jimmy,  now  age  66,  a  pen¬ 
sion  from  the  Coast  Guard. 

Jimmy  doesn't  know  whether  he 


wants  to  go  back  to  the  newsstand.  Pas- 
sersby  are  more  hurried  than  they  used 
to  be,  and  the  air  pollution  is  worse.  But 
Jimmy  muses: 

“Would  President  Reagan  really 
come  down  and  buy  a  newspaper?" 


INSTALLED — R.  David  Threshie,  pub¬ 
lisher  of  the  Orange  County  Register, 
Santa  Ana,  was  installed  as  1983  presi¬ 
dent  of  the  California  Newspaper  Pub¬ 
lishers  Association  at  its  95th  annual  con¬ 
vention.  Threshie  graduated  from  Pomo¬ 
na  College  in  1952  and  in  1956  received 
an  M.B.A.  from  the  University  of  Califor¬ 
nia,  Berkeley.  Following  graduate 
school,  he  worked  several  years  with  U. 

S.  Steel  Corp.  doing  labor  relations 
work.  In  1962,  he  joined  Freedom  News¬ 
papers,  Inc.,  parent  company  of  the  Reg¬ 
ister,  at  the  Colorado  Springs  Gazette- 
Telegraph.  In  1964,  he  moved  to  Santa 
Ana  as  assistant  business  manager  of  the 
Register  and  progressively  served  as  its 
general  manager,  as  assistant  general 
manager  of  Freedom  Newspapers,  and 
then  publisher  of  the  Register. 

EDITOR  &  PUBLISHER  for  February  26,  1983 


1 


Uruguayan  journalist  released 
from  firison;  thanks  U.S.  editor 


Competing  media  cut 
papers’  co-op  share, 
ad  study  shows 

Newspapers  accounted  for  slightly 
over  half  of  all  expenditures  for  co¬ 
operative  advertising  during  1982  but 
the  lead  is  shrinking  as  more  money  is 
poured  into  radio  and  catalogs,  accord¬ 
ing  to  the  latest  annual  study  made  by 
Pinpoint  Marketing,  a  leading  co-op 
computerized  auditing  and  processing 
service. 

PMl,  which  handles  over  SlOO  mil¬ 
lion  of  co-operative  advertising  annual¬ 
ly,  reports  newspapers  accounted  for 
5 1 .2%  of  total  expenditures  by  media  in 
1982.  Radio  had  14.2  and  catalogs  and 
circulars  with  14.1.  Television  now 
stands  at  6.1%  of  the  total  followed  by 
direct  mail  at  3.7.  All  others  account  for 
10.7%  which  includes  telephone  direc¬ 
tory  listings  and  fixtures/displays  paid 
for  by  co-op  money. 

Breakdown 

The  PMl  study  broke  out  client  ex¬ 
penditures  for  six  major  industries — 
cameras,  jewelry,  home  maintenance, 
apparel,  home  furnishings  and  toys — 
and  finds  newspaper  co-op  usage  was 
down  in  every  category  since  1980. 

Newspapers  still  dominate  the  home 
furnishings  field  with  65 . 1  %  of  all  co-op 
expenditures.  In  the  toy  category,  the 
bulk  of  the  money,  67.7%,  is  spent  on 
catalogs/circulars  with  only  29.9  in 
newspaper  advertising.  The  biggest 
turnaround  in  co-op  advertising  ex¬ 
penditures  came  in  the  camera  field 
over  the  past  three  years  with  newspap¬ 
ers  down  to  44.2  from  62%  with  radio 
jumping  to  23.9  from  6.1  in  1980.  The 
concerted  effort  of  the  radio  industry  to 
generate  co-operative  advertising  has 
paid  off,  according  to  the  figures.  The 
usage  of  radio  co-op  was  up  in  every 
category  except  toys  where  print 
dominates. 

Pinpoint  Marketing’s 
measure  of  co-op  usage 


Uruguayan  journalist  Ismael 
Weinberger  Weisz  was  granted  early 
release  from  prison  on  January  19,  suc¬ 
cessfully  ending  an  international  cam¬ 
paign  for  clemency  in  his  case. 

Weinberger's  brother,  Luciano,  in¬ 
formed  George  Neavoll,  editor  of  the 
editorial  pages  of  the  Wichita  (Kans.) 
Eagle-Beacon,  of  the  release  in  a  tele¬ 
gram  from  his  home  in  Mexico  City. 

“My  family  and  1  send  you  and  your 
readers  infinite  thanks  for  the  solidarity 
that  permitted  (Ismael)  to  return  to  his 
home  prior  to  February  25,"  the  sche¬ 
duled  date  of  his  release,  Luciano 
Weinberger  wired  Neavoll. 

Ismael  Weinberger,  54,  a  20-year 
newspaper  veteran  before  his  arrest  on 
February  25,  1976,  had  been  tortured 
severely  early  in  his  prison  stay.  Fie 
was  sentenced  in  August  1979  to  an 
eight-year  term,  later  reduced  to  seven 
years,  for  “attacking  the  constitution" 
and  for  “subversive  association." 

Though  Weinberger's  term  was  to 
expire  this  month,  there  had  been  con¬ 
cern  the  former  trade  union  editor  El 
Popular,  Montevideo  daily,  would  be 
held  until  he  had  paid  for  his  “lodging" 
in  prison.  Such  payment,  at  luxury 
hotel  rates,  often  is  required  of  political 
prisoners  in  Uruguay. 

Readers  of  NeavoH's  Sunday  column 
had  been  asked  to  intervene  with  Uru¬ 
guayan  authorities  on  Weinberger's  be¬ 
half,  and  periodically  were  supplied 
names  and  addresses  where  they  might 
direct  their  plates. 

Kansans  from  all  over  the  state  re¬ 
sponded,  beginning  in  mid-August 
1981,  according  to  Neavoll.  Church 
and  school  groups  sent  petitions  asking 
clemency,  and  members  of  the  Wichita 
Chapter  of  Amnesty  International 
spent  an  evening  writing  letters  to  Gen. 
Gregorio  Alvarez,  president  of  Uru¬ 
guay,  and  others. 

The  Mid-Kansas  Jewish  Federation, 
as  well  as  individual  readers,  offered 
Weinberger  a  home  in  Kansas,  if  he 


Ismael  Weinberger  Weisz 


were  permitted  to  leave  Uruguay. 

Weinberger  also  had  been  adopted  as 
a  "prisoner  of  conscience"  by  an 
Amnesty  International  group  in  Kas¬ 
sel,  West  Germany;  and  his  case  had 
been  pursued  by  the  Committee  to  Pro¬ 
tect  Journalists. 

Luciano  Weinberger  told  Neavoll  in 
a  November  1982  letter  that  Ismael 
was  in  “passable  health,  although  very 
thin  because  of  the  bad  and  scarce 
food"  in  Libertad  Prison. 

The  torture  reportedly  stopped  when 
Weinberger  was  transferred  to  Liber¬ 
tad  in  1977,  though  the  harsh  prison 
conditions  induced  stomach  problems 
and  other  ailments. 

Weinberger  had  been  working  for  the 
clandestine  Uruguayan  Journalists 
Association,  before  the  military  coup  in 
1973  closed  El  Popular  and  other 
opposition  newspapers. 

3  newsmen  reported  safe 

A  rebel  radio  broadcast  has  said 
three  journalists  missing  in  El  Salvador 
since  February  14  are  safe  in  guerilla- 
controlled  territory,  a  Central  Amer¬ 
ican  news  agency  based  in  Costa  Rica 
said. 

The  Independent  News  Agency  said 
a  broadcast  by  a  guerrilla  radio  station 
included  a  plea  by  the  journalists  for 
assistance  by  the  Red  Cross  in  crossing 
back  into  government  territory.  The 
journalists,  missing  since  February  14 
are  Jens  Rydstrom  and  Tom  Thulin  of 
the  Swedish  publication  Ny  Dag  and 
Michael  Luhan,  a  part-time  correspon¬ 
dent  for  the  Dallas  Morning  News. 
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A  former  West  Virginia  politician 
dropped  his  libel  suit  against  the 
Charleston  Gazette  after  the  newspap¬ 
er  threatened  to  sue  the  plaintiffs 
lawyer  for  abuse  of  process. 

In  return  for  dropping  the  case,  the 
Gazette  agreed  not  to  file  a  lawsuit 
against  Millard  E.  Jewell,  attorney  for 
T.I.  Varney,  a  former  Mingo  County 
probation  officer. 

W.E.  Chilton  III,  publisher  of  the 
Gazette,  said  the  threatened  lawsuit 
against  Jewell  was  part  of  a  new  policy 
“to  sue  back”  when  the  newspaper  is 
faced  with  libel  actions  that  "we  regard 
as  frivolous  or  part  of  an  attempt  to  shut 
us  up." 

Chilton  said  he  targeted  the  lawyer 
rather  than  the  plaintiff  for  the  suit  be¬ 
cause  attorneys  are  the  ones  who  are 
supposed  to  know  the  law. 

“1  am  absolutely  convinced  that  if 
papers  will  fight  back,  the  libel  non¬ 
sense  is  going  to  stop,”  Chilton  said. 
“Lawyers  will  take  another  look  at 
their  libel  policies  and  not  bring  these 
frivolous  suits.  Most  of  the  libel  suits 
brought  against  us  have  been  for  pur¬ 
poses  of  revenge.” 

Chilton  added  that  he  recognized  his 
position  “is  arrogance  on  my  part,  but  1 
don’t  know  what  else  to  do.” 

Chilton  said  the  libel  standard  set 
forth  in  New  York  Times  Sullivan 
gave  “reasonably  clear  guidelines”  for 
determining  whether  or  not  a  suit  was 
frivolous. 

“Influencing  a  lawyer  to  sue  another 
lawyer  is  almost  like  asking  a  mother  to 
eat  her  baby,”  said  Chilton.  “If  1  can 
convince  my  lawyer  to  sue  another 
lawyer,  you  better  believe  I've  got  a 
hell  of  a  case.” 

Varney  filed  his  suit  against  the 
Gazette  in  October,  1979.  before  the 
one-year  statute  of  limitations  ran  out 
on  stories  by  James  Haught  in  1978 
which  called  him  “a  symbol  of  court¬ 
house  politics.” 

“The  story  relied  totally  on  public 
records  and  recounted  his  controver¬ 
sial  political  career,”  Haught  said. 
Haught  spent  13  years  as  an  investiga¬ 
tive  reporter  for  the  Gazette. 

Varney  was  indicted  in  January  1980 
and  re-indicted  the  following  April  on 
charges  that  he  supplied  the  answers  to 
the  state's  civil  service  exam  to  his  poli¬ 
tical  friends,  but  he  was  never  brought 
to  trial. 

Haught,  who  is  now  an  associate  edi¬ 
tor,  said  the  charges  against  Varney 
were  allowed  to  laspe  because  the  case 
didn't  come  to  trial  within  three  terms 
of  court. 


In  his  suit,  Varney  said  Haught's 
story  subjected  him  to  “disdain,  ridi¬ 
cule,  contempt,  harassment,  scorn, 
and  laughter”  in  his  home  county. 

Haught  said  the  Gazette  and  Varney 
reached  their  agreement  in  December. 
He  said  the  newspaper  waited  until  the 
libel  suit  was  stricken  from  the  court 
docket  before  printing  its  story  about 
the  deal  last  January. 

Gazette  is  currently  suing  another 
lawyer,  Stanley  Preiser  of  Charleston, 
for  malicious  prosecution  and  is  seek¬ 
ing  $25,000  in  attorney's  fees. 


Information  gained  through  Connec¬ 
ticut  and  federal  Freedom  of  Informa¬ 
tion  Acts  played  a  “fairly  significant” 
role  in  winning  dismissal  of  a  public 
figure's  libel  suit  which  was  filed  for  a 
story  which  relied  on  confidential 
sources. 

The  libel  action,  filed  in  1978,  was 
brought  against  Stamford  Advocate, 
published  by  Connecticut  Newspa¬ 
pers,  a  Times  Mirror  subsidiary,  and 
Anthony  Dolan. 

Dolan,  who  was  an  investigative  re¬ 
porter  for  the  Advocate  at  the  time,  is 
now  chief  speechwriter  for  President 
Reagan.  During  his  reporting  career, 
Dolan  won  several  awards  for  his  in¬ 
vestigative  stories  including  a  1978 
Pulitzer  Prize,  a  Roy  W.  Howard  cita¬ 
tion,  a  Silurian  Medal,  a  Headliners 
award,  and  the  Thomas  Brindley 
Award  from  the  New  England  Press 
Association. 

The  defendants  won  a  summary 
judgment  for  dismissal  in  Bridgeport 
Superior  Court.  The  plaintiff,  ex-state 
senator  William  E.  Strada  Jr.,  is 
appealing  to  Connecticut's  Supreme 
Court. 

Dolan's  article  said  that  Strada 
attempted  to  help  a  lawyer  who  had 
connections  with  reputed  organized 
crime  figures  get  a  job  as  a  prosecutor. 
Strada  was  defeated  for  re-election  in 
November,  1978,  one  week  after 
Dolan's  story  was  published. 

“All  of  Dolan's  sources  were  con¬ 
fidential,”  said  Robert  Dolian,  one  of 
the  defense  attorneys.  "Through  de¬ 
position  testimonies  of  Strada,  his  law 
partner,  the  chief  prosecutor,  and  Fol 
documents,  we  were  able  to  prove  the 
substantial  truth  of  every  portion  of  the 
article  the  plaintiff  said  was  false.” 


In  the  1970s  Preiser,  on  behalf  of 
three  city  police  officials,  filed  five 
different  libel  suits  against  the  Gazette 
after  Haught  wrote  a  series  on  corrup¬ 
tion  in  Charleston’s  vice  squad. 

The  libel  suits  have  lain  dormant  and 


Haught  said  the  chief  of  police,  head 
of  the  vice  squad,  and  one  other  vice 
officer  were  the  three  who  filed  the 
suits.  The  police  chief  has  since  died, 
the  head  of  the  vice  squad  served  a 
Federal  prison  sentence,  and  third 
officer  left  the  force,  Haught  said. 

The  countersuit  against  Preiser  was 
filed  in  July,  1981,  and  attorneys  re¬ 
cently  began  taking  depositions. 

“During  the  depositions,  Preiser  had 
a  heart  attack,”  Haught  said.  “There’s 
been  no  further  progress.” 


The  attorney  said  the  trial  judge,  in 
dismissing  the  suit,  agreed  with  the  de¬ 
fense  that  Dolan's  story  was  “substan¬ 
tially  true.” 

Dolian  said  the  defense  had  more 
success  in  gaining  access  to  files  with 
Connecticut's  Freedom  of  Information 
law  because  “we  knew  exactly  what 
we  were  looking  for.” 

He  said  on  the  federal  level,  the  re¬ 
quests  to  the  Justice  Department  took 
“a  shotgun  approach.  We  were  not  able 
to  be  as  specific.” 

He  said  the  requests  to  the  Justice 
Department  involved  “several  people 
reputed  to  be  organized  crime  figures.” 

With  the  state  files,  Dolian  said  the 
attorneys  “hit  pay  dirt.”  The  files  con¬ 
tained  all  the  information  as  to  why 
Strada’s  friend's  application  to  be  a 
prosecutor  was  opposed  by  Stamford 
law  enforcement  officials. 

Dolan  told  E<&P  he  received  “strong 
backing  from  Times  Mirror”  for  his 
libel  defense. 

“I'm  deeply  concerned  about  the 
threat  libel  suits  have — not  so  much  on 
the  major  news  organizations  but  on 
the  small  newspapers.  Not  many  have 
the  resources  to  resist  this  chilling 
effect,”  he  stated. 

Dolan  noted  that  partly  as  a  result  of 
his  reporting  from  1975  to  1979  on 
municipal  corruption  and  organized 
crime  in  Stamford,  “thirteen  city  offi¬ 
cials  were  fired  or  forced  to  resign. 
There  were  at  least  seven  indict¬ 
ments.” 

Dolan  left  the  Advocate  in  1980  to 
work  on  President  Reagan's  campaign. 
He  became  the  President's  chief 
speechwriter  after  the  Administration 
took  office. 


Libel  suit  dropped 
in  face  of  countersuit 


have  never  come  to  trial. 


Fol  laws  help  win  libel  dismissal 
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Editorial  workshop _ 

By  Roy  H.  Copperud 

To  Ed,  With  Love  No.  586 

Love  is  probably  unheard  of  as  an  emotion  inspired  in 
their  subordinates  by  city  editors.  Respect,  fear,  resent¬ 
ment,  admiration,  hatred,  or  any  combination  thereof, 
possibly;  love,  no.  But  Edwin  P.  Young,  who  served  as 
city  editor  of  the  Baltimore  (Md.)  Sun  and  Eveninf;  Sun  in 
the  1940s  and  early  1950s,  evoked  feelings  for  which  it  is 
hard  to  find  another  name. 

His  death  at  74  last  December  brought  forth  numerous 
tributes — warm  and  admiring  obituaries,  columns,  edito¬ 
rials,  and  letters  to  editors.  Earlier,  Russell  Baker,  once  a 
reporter  under  Ed,  called  him  “the  most  important  of 
several  fathers  1  secretly  adopted  along  the  way — and  by 
all  odds  the  finest  editor  I’ve  worked  with  during  35  years 
of  journalism — with  something  akin  to  love." 

It  was  my  own  great  fortune  to  serve  as  a  rewrite  man 
under  Ed  on  the  Evening  Sun  after  the  war,  and  we  kept 
sporadically  in  touch  after  our  paths  diverged.  With  Ed  in 
charge,  the  Sunpapers’  city  rooms  have  been  described  as 
having  something  of  a  collegiate  atmosphere.  Being  on 
the  staff  was  like  belonging  to  a  club.  At  the  same  time,  Ed 
brought  out  the  best  in  his  writers,  and  city  room  morale 
stayed  high.  Ed,  in  short,  was  something  of  a  paradox  as  a 
city  editor,  and  a  paragon  as  a  man  and  friend.  His  was  a 
humanity  whose  warmth  was  such  that  one  could  not  be 
long  in  his  company  without  sensing  it.  And  in  an  age  when 
one  often  feels  that  nobody  cares  anymore,  Ed  will  be 
remembered  because  he  gave  a  damn. 

♦  *  * 

Sparingly  is  a  favorite  word  with  newspaper  stylemon- 


gers  when  they  want  to  discourage  overuse,  usually  of 
hyphens  and  commas,  but  don't  quite  know  how  to  go 
about  it.  Exhortation  such  as  “use  commas  sparingly"  is 
worse  than  useless  because  it  puts  the  writer  on  guard 
without  giving  him  any  practical  direction.  Thus  he  may 
just  as  easily  spare  the  comma  when  needed  as  when  it  is 
superfluous.  He  gets  no  guidance  on  when  to  spare. 
Advice  on  such  points  should  be  specific,  and  accompanied 
by  examples,  which  are  often  more  effective  than 
exposition  of  the  grammar  involved. 

*  *  * 

Peter  Feuerhard  of  Trotwood,  Ohio,  has  demurred  at 
my  recommendation  of  pro-choice  as  a  neutral  expression 
for  use  in  describing  advocates  of  legal  abortion,  and  after 
meditation  and  prayer  1  have  concluded  that  he  is  right. 
Pro-choice  is  loaded  because  it  suggests  advocacy  by  the 
writer.  Feuerhard  suggests  “opponents  of  legal  abortion" 
and  “supporters  of  legal  abortion"  as  expressions  that  are 
not  only  neutral  but  fair.  The  only  thing  wrong  with  them  is 
that  reporters  are  always  looking  for  shortcuts  and  are 
likely  to  consider  them  too  long  and  unwieldy. 
Feuerhard's  discussion  of  the  problem  illustrates  the 
snares  that  abound  in  this  field.  He  holds  that  pro-choice 
“ignores  the  central  issue  in  the  dispute,  namely  that 
millions  of  unborn  children  each  year  are  left  with  no 
choices  at  all."  But  supporters  of  legal  abortion  are  not 
thinking  in  these  terms;  they  would  say  that  an  embryo  or 
fetus  of  any  age  cannot  make  a  choice.  The  chooser,  in 
their  eyes,  is  the  pregnant  woman. 

*  *  * 

The  New  Yorker  for  February  7  caustically  complained 
of  the  spread  of  coming;  off  'm  the  sports  world  for  after, 
having  just  finished,  etc.  (“Coming  off  a  successful  sea¬ 
son.  Coach  William  Arndt  gave  credit  to  .  .  .").  Butyou 
saw  this  mannerism  ridiculed  first  in  Editorial  Workshop 
No.  561  (January  24,  1981). 
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THE  NEW  TEAM  of  officers  heading  the  Kentucky  Press  Association  ore, 
from  left:  Floe  F.  Bowles,  publisher  of  the  Elizabethtown  News-Enterprise, 
vicepresident;  Lewis  E.  Owens,  general  manager  of  the  Lexington  Herald- 
Leader,  president-elect;  John  W.  Munford,  publisher  and  editor  of  The  Union 
County  Advocate,  Morganfield,  1983  president;  and  Donald  B.  Towles, 
vicepresident  and  director  of  public  affairs  for  The  Courier-Journal  and 
Louisville  Times,  past  president.  (Photo  by  J.D.  Schwalm,  Owensboro  Mes¬ 
senger-Inquirer.) 


Richard  M.  Franks  and  Luke  Feck 
were  elected  to  three-year  terms  on  the 
board  of  directors  of  The  Dispatch  Print¬ 
ing  Co..  Columbus.  Ohio. 

Franks,  vicepresident  of  operations, 
joined  the  Dispatch  in  1978  as  director  of 
employee  and  labor  relations.  Previously 
he  was  city  administrator  for  Urbana.  Ill 
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Feck,  editor  of  the  Dispatch,  joined  the 
newspaper  in  1980  from  his  previous  post 
as  editor  and  vicepresident  of  the  Cincin¬ 
nati  Enquirer. 

They  replace  Melvin  Tharp  and 
Carl  DeBloom.  both  retired,  whose 
terms  expired. 

♦  *  sfc 

Donald  R.  Crews  will  join  Harte- 
Hanks  Communications.  Inc.  as  senior 
vicepresident,  legal,  and  secretary.  He 
succeeds  John  P.  Zanotti.  who  will  be¬ 
come  president  and  chief  operating  offic¬ 
er  of  CDM  East  in  addition  to  his  respon¬ 
sibilities  as  a  Harte-Hanks  vicepresident. 

Crews  has  been  a  partner  in  the  Dallas 
law  firm  of  Hughes  &  Hill,  primary  out¬ 
side  counsel  for  Harte-Hanks  on  corpo¬ 
rate  and  tax  matters. 

Zanotti  will  move  to  Cincinnati  to  join 
CDM  East,  an  operating  group  within  the 
corporation's  Consumer  Distribution 
Marketing  area  of  business.  He  will  re¬ 
port  to  Calvin  Ingram,  who  was  prom¬ 
oted  from  president  of  CDM  East  to 
chairman  and  chief  executive  officer. 

^ - QUOTE  .  . 


NEWSPEOPLE 


Robert  F.  Beck,  editor-manager  of 
the  San  Pedro  (Calif.)  News-Pilot  has 
been  named  1 983  San  Pedro  Citizen  of  the 
Year  by  the  Lions  Club. 

Beck  was  nominated  for  the  honor  by 
the  San  Pedro  Chamber  of  Commerce  be¬ 
cause  of  "his  total  involvement  and  ded¬ 
ication  to  the  community.” 

A  native  of  Illinois,  Beck  began  his 
journalism  career  at  the  San  Diego  Tri¬ 
bune  in  1958  in  the  Copley  Editorial 
Careers  Program.  He  became  editor- 
manager  of  the  News-Pilot  in  1979  after  a 
stint  as  executive  editor  of  the  Aurora 
(III.)  Beacon  News,  another  Copley 
newspaper. 

*  *  * 

The  Mid-America  Press  Association 
elected  new  members  to  its  board  of 
directors.  The  additions  include:  John 
Finnegan,  executive  editor  of  the  St. 
Paul  (Minn.)  Pioneer  Press  and  Dis¬ 
patch',  Luke  Feck,  editor  of  the  Col¬ 
umbus  (Ohio)  Dispatch',  Richard 
Thien,  editor  of  the  Sioux  Falls  Argus 
Leader',  and  DOUGLAS  Kneibert  editor 
of  the  Sedalia  (Mo.)  Democrat. 

*  *  * 

Rex  Thatcher,  manager  of  the  Bay 
City  (Mich.)  Times,  has  been  promoted  to 
publisher.  In  addition,  editor  Brian 
Malone  has  been  appointed  editor  of 
the  Ann  Arfcor  (Mich.)  News,  succeeding 
Herbert  Spendlove,  who  is  retiring  af¬ 
ter  42  years  with  Booth  Newspapers. 
Robert  H.  Longstaff.  chief  of  Booth’s 
Lansing,  Michigan  news  bureau,  will 
assume  Malone’s  former  duties. 

*  ♦  * 

Steve  Westphal  is  the  new  retail 
advertising  manager  at  the  Dubuque  Tele¬ 
graph  Herald.  He  was  assistant  retail 
advertising  manager  and  advertising 
account  executive  at  the  Gary  (Ind.) 
Post-Tribune.  Westphal  replaces  JlM 
Elsberry,  who  moved  to  director  of 
sales  and  marketing  of  the  Natchez 
(Miss.)  Democrat. 

.  UNQUOTE - V 


Paul  B.  Flynn,  Publisher" 

NEWS-PRESS  (Ft.  Myers,  Fla)" 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

George  W.  Graham,  has  been  promoted 
from  managing  editor  of  the 
Clearwater  (Fla.)  Sun  to  the  newly  cre¬ 
ated  position  of  associate  editor.  He  will 
oversee  the  editorial  and  op-editorial 
pages  and  the  Spectrum  opinion  section 
of  the  Sunday  edition  and  will  be  in 
charge  of  economic  coverage,  features, 
special  sections  and  weekly  publications. 


George 

Graham 


Before  joining  the  Sun  in  1979  as  night  e 
city  editor,  Graham  was  senior  editor  of  ( 
The  Canadian  Magazine,  a  weekend  sup-  t 
plement  carried  by  newspapers  across  i 
Canada  and  before  that  was  editor  of  ^ 
Toronto  Life  Magazine  and  a  writer  and 
editor  at  the  Toronto  Telegram  and 
Toronto  Star.  ^ 

Sam  Fenton,  who  had  been  serving  as  ^ 
regional  editor,  succeeds  Graham  to  the  , 
position  of  managing  editor.  He  joined  j 
the  Sun  in  1979  s  assistant  wire  editor 
and  later  was  weeklies  editor,  city  edi-  ^ 
tor  and  news  editor.  Presviously  Fen-  ^ 
ton  was  with  the  St.  Petershurgh  Times  ^ 
and  the  Florida  Times-Union  in  Jack¬ 
sonville. 

Robert  Driver,  who  had  been  edito¬ 
rial  page  editor,  now  devotes  his  time  to 
writing  in-depth  interpretative  articles 
and  his  personal  column  “Driver’s  i 
Seat.”  i 

Dan  Howley,  city  editor,  was  promoted 
to  another  new  position,  that  of  met¬ 
ro  editor,  combining  the  positions  of  city 
editor  and  regional  editor.  Howley  joined 
the  Sun  in  1977  as  a  copy  editor  and  has 
held  positions  of  Sunday  editor,  associ¬ 
ate  city  editor  and  wire  editor.  He  pre¬ 
viously  was  with  the  St.  Thomas 
Times- Journal  in  Canada. 

*  ♦  * 

Robert  M.  Bailey,  general  manager 
of  the  Buhl  Herald  was  elected  president 
of  the  Idaho  Newspaper  Association  at 
the  annual  convention  in  Boise. 

Members  named  Erma  Crompton, 
publisher  of  the  Power  County  Press, 
American  Falls,  and  A.L.  Alford  ,  Jr., 
publisher  of  the  Lewiston  Morning  Tri¬ 
bune,  vicepresidents  representing  week¬ 
ly  and  daily  newspapers  respectively. 
EDITOR  &  PUBLISHER  for  February  26,  1983 


Mary  C.  Schlangenstein  was 
named  manager  of  the  new  United  Press 
International  bureau  at  Shreveport,  La. 
She  will  be  responsible  for  news  coverage 
in  Northern  Louisiana,  Southern  Arkan¬ 
sas  and  Northeast  Texas.  Schlangenstein 
joined  UPl  in  Dallas  after  graduation 
from  the  University  of  Texas-Arlington, 
in  1978  and  transferred  to  New  Orleans 
two  years  later. 

Rosemary  Armao  was  appointed 
manager  of  the  new  UPI  bureau  in 
Youngstown,  Ohio,  and  will  cover  the 
metropolitan  area,  as  well  as  assist  in 
coverage  of  the  Sharon  and  New  Castle, 
Pa.,  areas.  She  has  been  assigned  to  the 
Columbus,  Ohio,  bureau  since  1975, 
when  she  joined  UPI  from  the  Albany 
(N.Y.)  Knickerbocker  News. 

Rod  Griffith  of  the  Miami  staff  was 
named  manager  of  the  new  bureau  in  Pen¬ 
sacola,  Florida,  and  Pam  Murphy  was 
appointed  manager  of  the  new  Alexan¬ 
dria,  Va.,  bureau.  Murphy  worked  for  the 
Arkansas  Democrat,  Little  Rock,  before 
joining  the  wire  service  at  Memphis  in 
1981. 

*  *  * 

Robert  E.  Wood,  recently  president 
of  Information  Publishers,  Inc.,  subsidi¬ 
ary  of  the  Minneapolis  Star  and  Tribune 
Co.,  was  appointed  associate  director  of 
the  Publications  Division  of  the  American 
Association  of  Retired  Persons, 
Washington,  D.C. 

♦  *  * 

William  Ortman,  circulation  mana¬ 
ger  of  the  Monterey  (Calif.)  Peninsula 
Herald,  will  retire  as  of  March  1  after  40 
years  in  the  circulation  posts  in  the  Cali¬ 
fornia  newspaper  industry. 

Ortman  is  a  former  general  manager  of 
the  California  Newspaper  Youth  Founda¬ 
tion  and  former  circulation  director  for 
the  Oakland  Tribune. 

Salvatore  Ursino  was  named  to 
succeed  Ortman  at  the  Peninsula  Herald. 


John  A,  Park  Jr. 
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POST  CHANGES — Joan  White,  assis¬ 
tant  managing  editor/features  of  the  Denver 
Post,  was  appointed  to  the  new  posi¬ 
tion  of  community  relations  editor,  acting 
as  a  liaison  between  the  news  depart¬ 
ments  and  local  organizations.  White, 
the  first  woman  to  hold  the  position  of 
assistant  managing  editor  at  the  news¬ 
paper,  will  report  directly  to  Will  Jarrett, 
executive  editor,  and  Tim  Kelly,  manag¬ 
ing  editor. 

Also  at  the  Post,  Russell  Gillespie  has 
been  named  classified  advertising  sales 
and  marketing  manager.  He  went  to  the 
Post  from  the  Dayton  Daily  News  and 
journal  Herald,  where  he  had  been  classi¬ 
fied  ad  manager. 

Carola  Cadley  has  been  promoted 
to  national  sales  director  of  the  Boston 
Phoenix.  On  the  staff  for  eight  years,  she 
most  recently  was  national  sales  repre¬ 
sentative. 


When  the 
problem  is  money, 
Susan  Bondy  is 
the  answer. 


K.  Kenneth  Pair,  director  of  news 
illustrations  for  the  Florida  Times-Union 
and  Jacksonville  Journal  since  1979, 
moved  to  director  of  photography  for  the 
Baltimore  Sun.  His  successor  is  Foster 
Marshall,  an  employee  of  the  Jackson¬ 
ville  newspapers  for  29  years.  Marshall 
has  been  the  photo  assignments  editor. 


BONDY 
ON  MONEY 

Susan  Bondy’s 
personal  money 
column  belongs  in 
your  newspaper. 

Call  collect  (212)  682-8787 

McNAUGHT  SYNDICATE 

300  East  42nd  Street 
New  York.  New  York  10017 


Notes  on  people 


Canadian  honors 


Harapiak 


Darlene  Harapiak  of  St.  Catharines, 
Ontario,  is  the  S.  I.  Newhouse  Cana¬ 
dian  Fellow  for  1982-83.  Her  profes¬ 
sional  experience  has  been  with  the  St. 
Catharines  Standard,  where  she  co¬ 
vered  city  hall  and  education. 

In  1978,  Harapiak  won  the  Western 
Ontario  Newspaper  Award  for  en- 


CALL 

Dave  Cullen 


(202)  554-9000. 

Public  Affairs  Department 

NATIONAL  FEDERATION  OF 
INDEPENDENT  BUSINESS 

600  Maryland  Avenue 
Washington,  DC  20024 


vironmental  writing  while  at  the  Hamil¬ 
ton  Spectator. 

Harapiak  is  currently  enrolled  in  the 
media  administration  program  at  the  S. 

I.  Newhouse  School  of  Public  Com¬ 
munications  and  the  School  of  Manage¬ 
ment  at  Syracuse  University.  The  pro¬ 
gram  focuses  on  the  management,  fi¬ 
nance  and  marketing  functions  of  the 
communications  industry. 

Graham  to  receive  award 

Katharine  Graham,  chairman  of  the 
board  of  The  Washington  Post  Co. ,  will 
receive  the  Rochester  Institute  of 
Technology/lsaiah  Thomas  Memorial 
Award  April  19  in  Rochester  for  out¬ 
standing  contribution  to  the  field  of 
newspaper  management.  She  will  de¬ 
liver  the  Distinguished  Lecture  in 
Newspaper  Management  in  connection 
with  the  award. 

In  honoring  Graham  an  afternoon 
seminar  will  center  around  the  chang¬ 
ing  role  of  women  in  the  broad  context 
of  the  communications  industry.  The 
honor  guest  will  participate  in  the 
panel,  with  the  lecture  and  award  cere¬ 
mony  set  for  evening  in  the  Ingle  Au¬ 
ditorium. 

Praise  for  cartoonist 

Charles  Schulz,  creator  of  the 
“Peanuts”  comic  strip,  and  the  NBC-tv 
program  “Meet  the  Press,"  were 
named  winners  of  special  Christopher 
Awards  by  Father  John  Catoir,  director 
of  The  Christophers,  in  New  York  City 
February  24. 

Schulz  created  two  of  the  most 
famous  characters  in  the  popular  litera¬ 
ture  of  comic  strips,  “Charlie  Brown” 
and  “Snoopy."  The  Christopher 
announcement  said,  “So  well  did  they 


explore  the  human  condition  that  they 
became  daily  reading  for  millions  of 
adults  as  well  as  children  and  their  ex¬ 
ploits  were  brought  to  television  and 
the  Broadway  stage.” 

Management  shuffle 

Michel  Roy,  former  editor-in-chief  of 
Le  Devoir,  Montreal,  became  deputy 
publisher  of  La  Presse,  Montreal,  on 
March  1  as  part  of  a  management  shuf¬ 
fle  at  the  daily. 

Roy,  editorial  page  editor  with  La 
Presse  since  last  March,  replaces  Jean 
Sisto,  who  became  vicepresident  for 
publications  at  La  Presse,  bringing  him 
into  the  administration  of  Hedobec 
Inc.,  which  groups  La  Presse’s  book 
and  magazine  publishing  interests. 

Hail  of  Fame  additions 

The  first  woman  president  of  the 
National  Press  Club,  Vivian  E.  Vahl- 
berg,  is  one  of  eight  Oklahomans 
named  to  the  Oklahoma  Journalism 
Hall  of  Fame  by  the  Oklahoma  Press 
Association.  Vahlberg  is  Washington 
correspondent  of  the  Oklahoma  City 
Times  and  Daily  Oklahoman. 

Others  named  during  the  mid-winter 
meeting  of  the  organization  in  Oklaho¬ 
ma  City  were: 

Allan  W.  Cromley,  Washington 
bureau  chief,  Oklahoman  and  Times; 
N.G.  Henthorne,  Jr.,  former  associate 
editor,  Tulsa  Tribune;  J.L.  Jennings,  a 
Donrey  Media  Group  vicepresident  un¬ 
til  retirement  last  year; 

Harry  Heath,  Jr.,  director  of  the 
school  of  journalism  and  broadcasting, 
Oklahoma  State  University,  1967-1982; 
Ray  Tassin,  director  of  the  journalism 
department.  Central  State  University 
since  1961 ;  Roy  Temple  House,  found¬ 
er  of  the  international  literary  quarter¬ 
ly,  Books  Abroadt'N.  Beachey  Mussel- 
man,  former  editor-manager  of  the 
Shawnee  News-Star. 

Henthorne,  House,  and  Musselman 
are  deceased. 


the  most  experienced 
executive  recruiting  firm  in 
newsptipen  broadcasting  and  cable 

More  than  16  years  as  specialists  in  the  communications  industry. 

Fora  confidential  discussion,  call  312-394-9330. 
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Louisville  dailies 
test  teletext 

Courier-Journal  and  Louisville  Times 
has  begun  testing  a  teletext  magazine 
which  uses  the  newspaper’s  leased  cable 
channel  for  news  and  classified  ads. 

C-J&T  Teletext  consists  of  a  “maga¬ 
zine”  of  100  pages,  including  20  pages  of 
regional  and  world  news.  Other  teletext 
content  includes  10  pages  of  financial 
news,  20  pages  of  sports  and  racing,  10 
pages  of  entertainment  guides,  and  five 
pages  of  weather. 

C-J&T  Channel  reaches  more  than 
98,000  households  in  Louisville  and  Jef¬ 
ferson  County.  It  is  on  channel  15  of  the 
local  system  operated  by  Storer  Com¬ 
munications  and  on  channel  28  of  the  sys¬ 
tem  operated  by  Times  Mirror  Cable. 

Advertising  is  represented  with  29 
pages  of  classified  advertising  along  with 
display  ads  developed  especially  for  C- 
J&T  Teletext.  Jim  Marchal.  advertising 
director  of  the  Louisville  newspapers,  got 
local  advertising  agencies  involved  in  de¬ 
veloping  teletext  ads  through  the  news¬ 
papers'  Advertising  Agency  Roundtable. 

The  teletext  process  being  tested  in 
Louisville  uses  French  Antiope  technolo¬ 
gy.  About  150  households  in  Louisville 
and  Jefferson  County  will  take  part  in  the 
test,  50  households  at  a  time. 

Belden  Associates  of  Dallas,  Texas, 
are  advising  the  newspapers  on  the  selec¬ 


tion  of  the  households.  Participants  in  the 
test  will  be  interviewed  by  Belden  about 
their  reactions  to  the  teletext  system. 
Their  answers  will  be  used  by  the  Louis¬ 
ville  newspapers  in  their  future  planning. 

There  is  no  charge  to  either  households 
or  advertisers  participating  in  the  teletext 
trial. 

While  the  Courier-Journal  and  Louis¬ 
ville  Times  are  testing  delivery  and  con¬ 
tent,  Antiope  and  Dissly  Research,  a  sub¬ 
sidiary  of  the  Louisville  newspapers,  will 
test  the  teletext  technology  to  see  if  the 
system  developed  by  Dissly  can  be  mar¬ 
keted  to  newspaper  publishers  and  broad¬ 
casters. 

Linda  Pursell,  president  of  Dissly,  is 
directing  the  technical  side  of  the  teletext 
test. 

Robert  Anderson,  editor  of  the  Cable 
News  Service,  is  in  charge  of  the  content 
and  management  of  the  teletext  test. 

News  and  classified  ads  for  the  teletext 
test  will  by  provided  by  the  C-J&T  Chan¬ 
nel,  which  is  character  generated.  The 
staff  of  the  Cable  News  Service  will  edit 
news  and  other  information  for  the  tele¬ 
text  system. 

After  editing  and  copy  fitting  on  Atex 
editing  terminals,  news  items  are  trans¬ 
mitted  from  the  Atex  system  to  a  digital 
Equipment  Corp.  PDP-11/35  teletext 
computer  system  which  Dissly  developed 
and  programmed. 

C-J&T  Channel  cable  ads  are  automati¬ 
cally  relayed  from  an  Atex  classified  sys¬ 


tem  to  the  Dissly  computer  without  any 
additional  editing. 

The  Louisville  newspapers'  technolo¬ 
gy  development  department  created  the 
software  for  the  Atex  systems. 

The  Dissly/Antiope  teletext  system 
stores  the  news  and  ad  text  until  its  sche¬ 
duled  program  determines  that  it  is  time 
for  a  new  teletext  magazine.  Then  it  auto¬ 
matically  combines  the  raw  text  with 
page  forms  and  graphics  created  by  the 
Cable  News  Service  staff. 

Trib  Co.  reports 
lower  net  income 

The  sale  of  the  New  York  Daily  News 
Building  helped  boost  the  Chicago-based 
Tribune  Company's  net  income  699f  dur¬ 
ing  the  fourth  quarter,  but  the  restructur¬ 
ing  of  the  paper  itself  dragged  down  1982 
year-long  profits  by  73%. 

The  company  said  that  1982  net  income 
fell  to  $23.9  million  from  $89.1  million  in 
1981.  The  1982  figure  included  an  after¬ 
tax  loss  of  $17.5  million  from  the  restuc- 
turing  of  the  Daily  News.  Revenues  for 
the  full  year  rose  2%  to  $1.43  billion  from 
$1.41  billion. 

During  the  fourth  quarter,  net  income 
climbed  to  $50.5  million  from  $29.9  mil¬ 
lion  in  1981.  The  period  included  a  $24.5 
million  after  tax  gain  from  sale  of  the 
News  Building.  Revenues  increased  1% 
to  S390.9  million  from  the  S396.9  million. 


WHAT  DOES  RUSSELL  G. 
MUNSON  KNOW  ABOUT 
ADVERTISING,  BUSINESS 
AND  CIRCULA'nON 
COMPUTER  SYSTEMS 
FOR  NEWSPAPERS 
THAT  YOU  DONT? 


RUSS  KNOWS  ABOUT  NSI! 

Newspaper  Systems,  Inc.  is  newspaper  data  processing 
professionals  with  more  than  75  years  of  industry  experi¬ 
ence.  They  understand  newspapers  and  their  unique 
requirements  as  only  newspaper  veterans  can. 

NSI's  Advertising,  Business  and  Circulation  computer 
applications  are  recognized  as  the  most  effective  newspa¬ 
per  systems  available  to  the  industry  today. 

For  more  information  about  NSI’s 
turn-key  installations,  dual-processor 
reliability  and  comprehensive  soft¬ 
ware,  call  Russ  at  (213)  670-7021. 

Newspaper  Systems,  Inc. 

5701  Slauson  Avenue  Suite  100  Culver  City,  California  90230 
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Edited  by  BILL  GLOEDE 

New  system  sets 
stock  tables 
in  record  time 

A  new  microcomputer  system  de¬ 
veloped  by  the  Chicago  Sun-Times  has 
dramatically  reduced  the  time  neces¬ 
sary  to  typeset  stock  market  tables, 
thereby  allowing  the  newspaper  to  pub¬ 
lish  closing  stock  prices  in  an  earlier 
edition. 

With  the  new  system,  the  Sun-Times 
now  captures,  processes  and  typesets 
New  York  Stock  Exchange,  American 
Stock  Exchange  and  Over  the  Counter 
stock  tables  in  little  more  than  10  mi¬ 
nutes.  The  system  receives  market  data  Customer  service  department  of  the  Omaha  World-Herald 

at  about  8,500  words  per  minute,  mod-  ^  ^ 

ifies  it  to  the  Sun-Times' formats  and  wlO  SOTtWdTO  dCldpiOCi  TOT  US0 
passes  it  along  to  APS-4  and  APS-5 

;LTf“pase™'.“  in  Digital’S  VAX  minicomputer 

the  developer  10  minutes  after  the 

Associated  Press  Digistocks  transmis-  The  first  conversion  of  Collier-  Jackson  s  circulation  system  met  the 
sion  was  begun.  Jackson's  circulation  information  soft-  majority  of  our  needs,"  says 

The  Sun-Times  plans  to  produce  and  ware  to  Digital  Equipment  Corpora-  Donaldson, 
market  a  commercial  system,  called  tion's  new  VAX  line  of  mini-computers  Thedecisionprovedtimely,asDigit- 
faSTox,  to  other  newspapers  beginning  has  been  accomplished  by  the  Omaha  si  snd  Collier-Jackson  were  in  the  pro¬ 
in  May.  It  has  already  been  sold  to  the  (Neb.)  World-Herald.  cess  of  culminating  a  joint-venture 

Detro/t  Eree  Prei's,  which  plans  to  use  The  project  was  implemented  on  agreement  for  their  newspaper  product 
the  computer  system  to  publish  closing  what  the  paper  terms  an  “ambitious  lines.  Thus,  Omaha  became  the  pilot 
stock  prices  in  its  new  “bulldog”  edi-  schedule,”  but  the  proposed  deadlines  site  for  the  first  CIS/VAX  installation, 
tion.  have  been  met.  After  six  months,  the  The  hardware  arrived  last  May  and 

Bill  Powers,  of  the  Sun-Times  tech-  final  stages  ofthe  CIS/VAX  installation  the  software  was  installed  in  June, 
nical  services  department,  told  E&P  ttt  the  World-Herald  are  being  com-  Omaha  went  live  with  the  press  run, 
that  the  system  employs  a  Zilog  Z-80  pleted.  label  production  and  billing  in  late  Au- 

based  S-100  microcomputer  and  an  According  to  Bill  Donaldson,  cir-  gust,  and  customer  service  was  oper- 
assembly  language  program.  culation  director  of  the  World-Herald,  ational  by  the  end  of  November. 

The  hardware  consists  ofthe  micro-  computerizing  the  circulation  depart-  The  last  phase  to  be  placed  online, 
computer,  housed  in  an  18  inch  by  25  ment  has  really  been  a  two-year  pro-  the  mail  and  paid-by-mail  functions, 
inch  by  six  inch  box,  and  a  video  dis-  cess.  It  began  with  a  selection  search  will  give  Omaha  a  totally  integrated  cir- 
play  terminal.  Inside  the  box  are  only  (ut  ^  system  that  would  handle  the  culation  system.  The  final  phase  is 
two  boards;  one  the  computer  board,  a  seven  daily  editions  of  the  225,000  slated  for  completion  this  month.  The 
standard  100  line  bus  manufactured  by  morning  and  evening  combination  cir-  World-Herald  and  Collier-Jackson  are 
Teletech,  and  the  other  a  board  which  culation.  currently  identifying  and  developing 

interfaces  the  system  with  the  Sun-  “We  already  had  Digital  hardware  solutions  for  system  problems  which 
Times  typesetting  systems.  The  64K  driving  our  business,  advertising  and  have  become  evident  during  the  first 
Teletech  board  handles  all  the  proces-  news  systems,”  explains  Donaldson,  months  of  operation, 
sing  functions  and  controls  storage  on  “We  looked  for  systems  that  were  The  big  benefit  is  gaining  control  of 
an  8”  floppy  disc.  The  interface  board  operating  on  Digital  equipment.  our  customers,  reports  Donaldson, 

was  developed  in-house  by  the  Sun-  “As  far  as  the  software  itself  was  We  know  who  they  are  and  where 
Times  technical  services  department  concerned,  we  decided  to  buy  some-  they  live.  We  will  have  the  ability  to 
and  is  now  awaiting  patent.  thing  off  the  shelf  so  we  could  imple-  match  that  information  by  census  tract. 

According  to  Garry  LaBelle,  direc-  ment  a  system  as  quickly  as  possible.  Zip  Code  or  other  pre-defined  market- 
tor  of  the  technical  services  depart-  However,  we  did  have  criteria  in  mind,  ing  zones. 

ment,  development  of  faSTox  was  be-  We  needed  a  package  that  would  hand-  “With  2 10,(K)0  households  in  the  sys- 

gun  when  the  Sun-Times  found  itself  le  our  23, (KK)  mail  subscribers  and  one  tern,  we  have  access  to  the  entire  three- 
using  a  pair  of  IBM  System  7s  to  re-  that  could  be  tailored  for  our  distribu-  county  area  comprising  the  Omaha 
ceive  and  convert  only  the  9,600  baud  tion  system.  Our  carriers  work  under  SMSA.  Now  we  can  target  our  selling 
New  York  and  Amex  stock  tables  from  an  independent  counselor  or  distribu-  activities  to  new  subscribers.  We  can 
AP.  The  department  was  given  the  task  tor  in  most  cases.”  produce  a  list  of  non-subscribers  by  Zip 

of  finding  a  simpler,  faster  and  less  ex-  Because  Omaha  does  not  have  a  Codes,  and  sell  using  direct  mail,  tele- 
pensive  way  of  handling  the  two  tables.  programming  staff,  Donaldson  pointed  phone,  or  door-to-door.  This  also  will 
The  system  went  beyond  original  out  that  support  and  maintenance  were  put  us  in  a  position  to  offer  total  market 
specs  to  receive  and  process  all  AP  important  considerations,  too.  “After  coverage  to  advertisers.” 

Digistocks  tables,  including  the  OTC.  careful  evaluation,  we  felt  Collier-  (Continued  on  page  21) 
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(Continued  from  page  20) 

Other  advantages  cited  by  the  cir¬ 
culation  director  include  management 
reporting  and  the  ability  to  monitor 
stops,  starts  and  service  in  a  more  time¬ 
ly  manner.  “Our  people  adapted  well  to 
the  screen  and  the  input  requirements, 
which  was  especially  helpful  during  the 
transition,”  Donaldson  says. 

As  a  pilot  site  for  the  CIS/VAX  con¬ 
version,  Omaha  received  a  good  bit  of 
technical  attention  from  both  the  hard¬ 
ware  and  software  firms.  But  they  also 
had  to  work  through  some  of  the  usual 
start-up  problems  of  a  first  installation. 
Some  performance  tuning  remains  to 
be  completed. 

Collier-Jackson’s  Dave  Sloan,  news¬ 
paper  systems  manager,  recalled  how 
the  actual  conversion  of  software  was 
accomplished. 

“We  did  the  entire  conversion  and 
testing  on  our  own  VAX  computer  us¬ 
ing  test  data  bases  before  sending  the 
release  to  Omaha.  Since  there  is  no  way 
to  simulate  the  production  environ¬ 
ment  of  a  large  newspaper,  the  system 
tuning  had  to  be  done  at  the  pilot  site,” 
said  Sloan. 

“You  have  to  realize  botji  the  hard¬ 
ware  and  the  software  were  proven 
products;  they  were  just  new  to  each 
other,”  he  continued.  “From  a  user's 
viewpoint,  the  circulation  package  is 
exactly  the  same.  It  is  written  in  ANSI 
COBOL,  table-driven  for  flexibility 
and  affords  a  Digital  user  all  the  same 
features  it  has  been  providing  our  Hew¬ 
lett-Packard  customers  over  the  last 
three  years. 

“The  program  logic  didn’t  have  to  be 
re-written  for  the  conversion,  but  the 
way  the  data  is  accessed  internally  had 
to  be  modified.  The  screen  driver, 
which  transmits  and  receives  the  in¬ 
formation  to  and  from  the  screen,  and 
the  file  handlers — mechanis  ns  for  stor¬ 
ing  and  retrieving  data  into  the  data 
base — had  to  be  re-written  to  utilize  the 
best  of  the  VAX  hardware,”  Sloan  ex¬ 
plained. 

Because  CIS  now  runs  on  Digital's 
entire  VAX  family  of  32-bit  mini¬ 
computers,  the  joint  venture  is  proving 
to  be  a  good  marketing  move  for  both 
firms.  In  fact,  close  on  the  heels  of  the 
Omaha  installation,  CIS/VAX  was 
coming  online  at  Hagerstown  (Md.) 
Herald  Mail,  47,000  circulation.  It  has 
also  been  installed  at  Rock  Hill  (S.C.) 
Evening  Herald,  Dover  (N.H.)  Fos¬ 
ter's  Democrat  and  Ft.  Lauderdale 
(Fla.)  News  &  Sun-Sentinel.  The  Har¬ 
risburg  (S.C.)  Patriot  News  has  recent¬ 
ly  purchased  it. 

“Now  that  the  circulation  system  is 
operational  at  both  large  and  small 
newspapers,"  said  Sloan,  “we  are 
starting  the  conversion  of  our  newspap¬ 
er  advertising  and  business  systems  to 
Digital’s  VAX  series  of  computer  hard¬ 
ware.” 


INFORMATION  INTERNATIONAL® 

For  0  free  Special  Report  on  Ne*S|3aper  Pagination  at  the  Pasadena  STAR-NEWS, 
check  Reader  Service  Card  or  write  to  Arnold  Sorenson,  Communications  Director, 
Information  Internationol,  Inc  ,  5933  Slouson  Ave  ,  Culver  City,  CA  90230 
or  call  our  soles  office  in  your  areo; 
ATLANTA  (404)  428-3189,  CHICAGO  (312)  541-5460,  DALLAS  (214)  980-0554. 
DENVER  (303)  741-1015,  LOS  ANGELES  (714)  833-8075,  NEW  YORK  (212)  695-8280, 
SAN  JOSE  (408)  248-5055,  WASHINGTON,  D  C.  (703)  790-8360, 
LONDON,  ENGLAND,  Bytleet  Q1 1  -44-9323-40538 


"The  TRIPLE-I  Pagination  System  enables 
the  PASADENA  STAR-NEWS  to 
publish  the  only  comprehensive 
doily  sports  newspaper 
in  the  country." 


□□□ 


zzz 


Ralph  S.  Roth 
Vice  President,  Production 
Knight-Ridder  Newspapers,  Inc. 

Miami,  Florida 


"EDITOR  &  PUBLISHER  magazine,  on 
Jan.  1, 1983,  called  the  operation  of 
Information  International  Inc.'s  News¬ 
paper  Pagination  System  (NPS)  at 
Knight-Ridder's  STAR-NEWS  in 
Pasadena,  Calif.,  the  'single  develop¬ 
ment  in  newspaper  production  in  1982 
which  overshadowed  ali  others  ' 
"Production  speed,  staff  time  and 
flexibility  gained  from  use  of  the  NPS 
has  been  the  key  to  the  launch  of  the 
unique  new  daily  ALL  SPORTS  edition 
of  the  STAR-NEWS,"  says  Mr.  Roth. 


"Every  morning,  ALL  SPORTS  gives 
Southern  California  readers  up  to  52 
pages  of  sports  news,  photos,  scores 
and  racing  results— more  than  any 
ather^daily  newspaper. 

"Knight-Ridder  Newspapers,  Inc., 
would  not  have  considered  lounching 
a  new  product  like  ALL  SPORTS  if  the 
TRIPLE-I  Pagination  System  had  not 
been  operating  so  successfully." 
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AUTOLOGIC,  INC.  has  announced  its  new  APS-44 
product  line,  which  provides  the  capability  to  digitize 
and  edit  logos  and  font  characters  to  the  user. 

Realizing  the  need  for  a  low  cost  product  that  can  be 
purchased  by  typographers  and  typesetters  which 
provides  a  means  of  digitizing  letter  images  and 
logotypes  for  third  generation  typesetting  usage. 
Autologic  has  developed  a  modular  family  of 
typographic  image  digitizing  products  which  can  be 
configured  in  a  variety  of  combinations. 

The  APS-44  product  line  consists  of: 

1.  The  APS-44  Font  Digitizing  System,  consisting  of 
the  APS-44  scanner  and  a  control  console  that  are 
integrated  directly  into  the  APS-Micro  5.  The  prime 
application  of  this  minimal  configuration  is  mid-sized 
newspapers  who  have  need  to  digitize  logotypes  for  use 
in  classified  ad  production.  Secondary  applications 
include  logotype  digitizing  as  needed  by  commercial 
and  in-plant  shops. 

2.  The  APS-44  with  scan  preview  package  includes 
the  APS-44  system  plus  a  graphics  display  monitor. 

The  monitor  allows  the  user  to  instantly  review 
scanned  art  and  accept  or  reject  the  resulting  digitized 
images. 

3.  The  APS-44  with  graphics  edit  package  uses  all  the 
elements  listed  above  with  the  addition  of  a  digitizing 
tablet,  cursor  and  editing  software.  The  user  may 
scan,  review,  and  fully  edit  the  required  typographic 
images  until  the  desired  level  of  quality  is  attained. 
Applications  include  producing  commercial  quality 
logotypes,  producing  typographic  quality  sorts 
characters,  and  even  creating  or  modifying  fonts. 


4.  The  APS-44  with  independent  operations  package 
is  an  independent  system  which  provides  all  functions 
listed  above.  However,  this  system  works  separately 
from  the  APS-Micro  5.  Logotypes  or  font  characters 
are  output  to  floppy  disks  which  are  subsequently 
loaded  onto  the  font  load  residing  in  the  user’s 
APS-Micro  5. 

Autologic  plans  to  demonstrate  the  APS-44  digitizing 
system  at  the  Type-X  show  in  New  York  in  April,  and 
at  the  Gutenberg  Festival  in  Long  Beach  in  May. 

CHEMCO  SYSTEMS  CO.,  Glen  Cove,  New  York, 
has  announced  the  recent  installation  of  a  News-Plater 
2000  camera/platemaker  at  the  Merced  (Calif.)  Sun 
Star.  The  Sun  Star  is  published  Monday  through 
Sunday,  with  an  average  daily  circulation  of  over 
35,000. 

The  News-Plater  2000  is  a  second-generation 
camera/platemaker  that  produces  press  ready  offset 
plates  directly  from  paste-ups.  The  unit  can  produce  up 
to  2  long-run,  electrostatic  plates  per  minute.  It 
incorporates  recent  advances  in  photochemistry  which 
allow  for  higher  resolution  and  use  of  screens  as  fine  as 
133  line. 

The  Merced  Sun  Star  is  using  the  News-Plater  2(KK) 
to  produce  95%  of  their  page  plates.  Frank  D. 
Thompson,  production  manager,  notes  that  they  are 
planning  to  upgrade  the  News-Plater  2(){M)  with 
Chemco's  News-Scan  laser-imaging  module  sometime 
in  the  near  future.  This  upgrade  can  be  accomplished  in 
the  field  and  involves  the  replacement  of  the  camera 
imaging  module  with  the  laser. 


Goss: 

A  modular  system 

Market-Driven 

for  offset 

Technology 

conversion 

The  Goss  Headliner  Offset 

Application 

Replace  letterpress  units 

Totally  new  press 

Color  arrangements 

Color  half-deck 

Color  couple 

Color  cylinder 

Available  features 

Cutoffs:  21 V2",  22",  223/4"  or  239/16" 

(546,  560,  578  or  598  mm) 

Web  width:  50"  to  68"  (1270  mm  to  1727  mm) 
Speed  to  60,000  pph 
Goss  Regent  2:1  folder 
Goss  Color  Control  System 
Goss  Press  Control  System  and 
Page  Area  Reader 
Noise  Abatement  Enclosure 


Goss  Products 
Graphic  Systems  Division 
Rockwell  International 
3100  South  Central  Avenue 
Chicago,  Illinois  60650 
312/656-8600.  Telex  253478. 


The  Headliner®  Offset  press  is  designed  to  provide 
the  excellent  print  quality,  high  productivity  and 
reliability  traditional  with  Goss  presses. 


Rockwell  International 


*  * 

Arizona  Republic  and  Phoenix 
Gazette  are  among  the  growing  number 
of  major  metropolitan  newspapers  that 
have  put  Goss  Community  presses  to 
work  to  print  special  inserts. 

At  the  newspapers’  Phoenix  plant, 
three  Community  SSC  presses,  manu¬ 
factured  by  the  GRAPHIC  SYSTEMS 
DIVISION  of  ROCKWELL  INTERNA¬ 
TIONAL,  produce  up  to  a  million 
copies  a  week. 

The  first  phase  of  this  installation 
was  completed  in  1980,  when  two  Goss 
Community  SSC  presses  went  into  op¬ 
eration.  Each  press  comprises  three 
units,  a  Universal  Offset  three-color 
unit,  and  an  SSC  folder. 

To  keep  up  with  the  growing  demand 
for  Community  press  time,  capacity 
and  color  capability  were  further  ex¬ 
panded  in  1982  through  the  addition  of 
four  Community  units,  a  three-color 
unit,  and  a  SSC  folder. 

Both  spot-  and  multi-color  work  is 
printed  on  a  daily  basis.  Typical  pro¬ 
ducts  produced  on  the  Community  SSC 
presses  are  weekly  tv  magazines,  a  32- 
page  real  estate  guide,  and  a  12  to  20- 
page  tabloid  insert  called  “City  Life." 
Production  also  incldes  shopping  cen¬ 
ter  guides  and  a  variety  of  advertising 
inserts.  According  to  Rich  Mitch,  assis¬ 
tant  production  manager,  the  Com¬ 
munity  press  is  paying  for  itself. 
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The  art  of  conversation  yields  new  column  format 


By  Lenora  Williamson 

Marian  Christy’s  “Conversations” 
for  the  Boston  Globe  and  national  syn¬ 
dication  represent  a  unique  approach  to 
celebrity  interviews. 

They  are  what  the  title  says — con¬ 
versations,  not  questions-and- 
answers. 

Christy  is  emphatic  about  equating 
the  title  with  the  format  and  content. 

“The  approach, “she  says,  “is  based 
on  a  sense  of  mutuality,  a  sharing  of 
approaches  to  the  business  of  living.” 

Her  subjects  are  people  from  a  cross- 
section  of  entertainers,  actors,  politi¬ 
cians,  designers,  authors,  and  more. 
Christy  sets  the  scene  and  mood  of  the 
interview  with  what  she  terms  a  “short, 
zippy  prologue”  so  that  the  reader  gets 
the  basic  background  of  the  inter¬ 
viewee  and  an  idea  of  the  initial  inter¬ 
action  between  the  two  people  in¬ 
volved. 

The  main  thrust  of  the  conversation 
becomes  the  bulk  of  the  story  in  which 
the  interviewee  speaks  without  inter¬ 
ruption. 

Christy  disdains  the  tape  recorder. 
She  depends  on  a  listening  ear.  “1  have 
a  third  ear  .  .  .you  hear  in  such  a  dif¬ 
ferently  attuned  way.  You  know  what 
is  quotable.  I  can  actually  hear  my 
story  being  written  in  my  head  during 
the  interview.  And  1  can't  explain  it  any 
other  way  than  that.” 

Christy  concentrates  intensely  on 
the  explanation. 

“I  know  during  the  interview  what  1 
am  going  to  use  and  parts  I  will  not  use.” 

A  major  part  of  the  success  of  the 
interview  is  the  “mutuality  of  it,”  she 
adds,  through  her  concentrated  atti¬ 
tude  of  “I  know  what  you  are  telling 
me.” 

Her  interviews  generally  are  con¬ 
ducted  in  Boston,  with  many  in  her  own 
home,  and  others  in  New  York  City. 
She  likes  the  home  setting  for  an  inter¬ 
view.  “The  psychology  is  that  we  are 
equalized  right  away.  1  don't  go  in  awe 
when  they  come  through  my  door.” 

And  the  interview  is  not  the  usual 
life-story,  my-next-picture-is,  type  of 
matter. 

“I  am  not  a  detached  reporter,” 
Christy  firmly  declares.  “1  don't  come 
to  the  interview  as  a  detached  re¬ 
porter. 

“It  is  an  exchange  of  thoughts  and 
feelings  and  out  of  these  exchanges 
come  the  quotes — truly  an  exchange.” 

The  common  theme  is  everyday 


courage — “not  courage  in  terms  of 
heroics,  but  everyday  courage  to  crash 
through  obstacles  and  barriers.” 

She  focuses  intently  toward  cour¬ 
age — toward  the  sense  of  mutuality. 
The  approach,  has  been  called  “nice” 
and  her  ladylike  niceness  puts  the  inter¬ 
viewee  and  journalist  on  equal  footing 
with,  in  her  words,  “ideas  bouncing 
back  and  forth,  one  against  the  other 
until  the  best,  most  revealing  quotes 
occur.” 

The  interviews  usually  take  about  an 
hour  or  an  hour  and  a  half.  She  takes  no 
notes  and  tries  to  write  the  interview 
immediately,  preferably  at  home  by  a 
big  sunny  window.  The  Globe  gave  her 
a  VDT,  but  she  gave  it  back  and  sticks 
to  her  electric  typewriter. 


The  “Conversations”  are  conducted 
on  deadline  the  week  before  they  run  in 
the  paper  with  two-a-week  frequency 
for  both  the  Globe  and  the  Los  Angeles 
Times  Syndicate,  which  handles 
national  distribution.  The  Globe  uses 
the  pieces  in  full,  while  the  syndicated 
column  is  clearly  marked  with  optional, 
trims.  There  are  accompanying  photos, 
especially  in  the  Globe. 

Christy  joined  the  Boston  Globe  in 
1%5  as  fashion  editor  and  put  the  news¬ 
paper  on  the  fashion  map  by  writing 
incisive  editorials  from  New  York, 
Paris,  Rome  and  Madrid.  She  won 
countless  awards,  and  eventually  be¬ 
gan  to  move  toward  writing  fashion  re¬ 
ports  as  social  commentaries. 


{Continued  on  pufie  24) 


QUESTION: 

Which  reader  involvement  game. 


did  Cedar  Rapids  Gazette  just  run,  pulling  a  quarter 
million  responses  in  6  weeks? 

drew  nearly  200%  of  circulation  for  Port  Huron 
(Mich.)  Times  in  a  6  week  run? 

.has  The  Delaware  County  (PA)  Daily  News  just 
featured  (for  the  5th  time)? 

•  doesn't  require  judging,  extra  staffing  or  the 
opening  of  each  entry? 

is  repeated  by  over  half  of  the  newspapers  that  run 
it? 


ANSWER  : 


Di?® 


CALL  or  WRITE 
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She  explains  that  “humanizing”  of 
fashion  writing,  led  eventually  toward 
the  idea  of  humanizing  celebrity  inter¬ 
views.  Before  joining  the  Globe,  she 
had  worked  for  Fairchild  Publications 
writing  Women’s  Wear  Daily  pieces. 

Unmarried,  Christy  says  she  has  a 
“square  life — I’m  not  a  social  butter¬ 
fly.”  Her  number  one  commitment  is 
work. 

Her  parents  were  Greek  restaurant 
owner,  Peter  Christy,  and  Anna  Saba 
Christy,  whom  she  credits  as  her  men¬ 
tor.  Marian  Christy  cared  for  her 
mother  in  final  months  of  her  life  as  she 
was  dying  of  cancer,  wrote  Globe  stor¬ 
ies  in  longhand  at  her  mother’s  bedside. 

After  Mrs.  Christy’s  death, the 
daughter’s  work  grew  more  introspec¬ 
tive.  She  tells  her  interviewer  that  her 
own  achievements  are  dedicated  to  her 
mother. 

Christy  has  an  associate  degree  from 
the  Boston  University  School  of  Com¬ 
munications  earned  while  working 
days  and  going  to  school  year-round  at 
night.  At  the  same  time  following  her 
father’s  death,  she  helped  put  one  of 
her  sisters  through  medical  school. 

Ambition  to  be  a  writer  hit  Christy 
early  on.  She  also  has  a  gallery  of  her 
landscape  paintings  in  the  new  house. 
But  there  is  no  time  for  painting  these 
days. 

She  confesses  proudly  to  being  “a 
good  cook”  and  does  “the  works”for 
Sunday  dinners,  inviting  friends  for  an 
afternoon  of  good  talk. 

Christy  has  been  nominated  twice  for 
a  Pulitzer  Prize  and  is  the  first  three¬ 
time  winner  in  the  J.C.  Penney,  Uni¬ 
versity  of  Missouri  awards. 


Cartoonists,  execs  cheer  20th  century  Viking 
during  anniversary  party 


King  Features  set  out  to  give  a  real 
Viking  birthday  celebration  to  “Hagar, 
the  Horrible”  and  his  creator  Dik 
Browne,  marking  the  10th  anniversary 
of  the  comic  strip  which  in  a  relatively 
short  life  has  become  one  of  the  major 
success  stories  in  syndication. 

The  counsul  general  of  Iceland  in 


New  York  City,  Ivar  Gudmundsson, 
and  Ingvard  Havnen,  vice  counsul  of 
Norway,  arrived  with  toasts  and  tribute 
for  “Hagar.”  King  Features  execu¬ 
tives  and  fellow  cartoons  participated 
in  the  luncheon  celebration  early  this 
month  at  Columbus  House  in  New 
York  City. 


Mort  Walker  raised 
a  Viking  hat  to  Dik 
Browne,  seated  next 
to  him,  with  Joseph 
D'Angelo  and  Chris 
Browne,  who  assists 
his  father  with 
"Hagar,"  at  right. 


Marian  Christy  attributes  working 
out  the  format  of  “Conversations”  to 
encouragement  of  Boston  Globe  edi¬ 
tor,  Thomas  Winship,  and  her  book 
agent,  Ann  Buchwald,  who  is  married 
to  columnist  Art  Buchwald.  “At  first  1 
was  not  sure  1  could  do  it  on  a  sustained 
basis,”  she  remembers. 

Winship  has  said  Christy’s  kind  of 
interview  evolved  from  fashion  writing 
in  which  she  began  attaching  personali¬ 
ties  of  people  to  fashions  and  that  grew 
into  doing  profiles. 

Most  recently,  her  career  has  added 
another  facet  with  agreement  to  make 
occasional  appearances  on  the  televi¬ 
sion  program,  “Entertainment 
Tonight.” 


Joseph  F.  D’Angelo,  president  of 
King,  in  his  toast  to  Browne,  said, 
“Perhaps  I  can  best  describe  you  as  a 
gentle  gentleman,  who  has  earned  the 
respect  and  fond  affection  of  not  only 
all  of  us  in  this  room  today,  but  also 
everyone  associated  with  our  in¬ 
dustry.” 

Bill  Yates,  comics  editor  of  the 
syndicate,  attired  in  one  of  the  Viking 
hats  stationed  at  each  luncheon  place, 
presented  a  portrait  of  Dik  Browne  ex¬ 
ecuted  by  John  Celardo  of  the  comics 
art  department  and  signed  by  the  staff. 

Cartoonist  Bob  Dunn  narrated  an 
original  cartoon  story  of  “The  Saga  of 
Dik  Browne”  and  fellow  cartoonists 
Mort  Walker  and  Milton  Caniff  added 
their  favorite  anecdotes  about  the  hon¬ 
or  guest. 


ADD  COLOR  TO  YOUR  WEATHER  PAGE! 
in  black  and  white 

A  sensational  new  strip  about  the  world's  most  talked  about  topic. 


TriA\c«lin 

Productions,  Inc. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


1  FEATURES  AVAILABLE  | 

1 _ ^ _ _  1 

COMPUTERS 

MONEY 

COMPUTERS  &  YOU — a  weekly  column  for  the 
ceneral  reader.  Completely  camera-ready.  Info, 
free  samples:  208  Lincoln  Avenue.  Rockville 
MD  20850. 

"MORE  FOR  YOUR  M0NEY"-A  proven  weekly 
column  to  meet  your  need  for  money  savtne 
consumer  news.  Samples.  Mike  LePan.  1802  § 
13th.  Temple  TX  76501. 

FREELANCE 

E  &  P’s  Help  Wanted  ads  reach 
the  industry  people  you  are  look¬ 
ing  for  to  fill  that  open  position  at 
your  paper.  And.  Positions 
Wanted  advertisers  tell  us  that  E 
&  P  Classifieds  ads  get  results! 

FREELANCE  NEWSLETTER  tells  whose  buying 
what  3  samples  issues  $10.  Bennoch-Lake 
Publishing.  Box  74,  Newfield  NJ  08344. 

GENERAL 

OVER  100  comics,  panels,  puzzles,  kid  fea¬ 
tures,  short  stories  and  various  features  to 

MOVIE  REVIEWS 

riirkson-Bennetl,  1324  N  3rd.  St  Joseph  MO 
64501.  (816)  279  9315. 

MOVIE  REVIEWS,  interviews  with  photos  of 
celebrities  and  national  political  figures.  Inter¬ 
national  Photo  News.  Box  2405,  West  Palm 
Beach  FL  33402;  (305)  793-3424. 

PUZZLES,  cartoons,  columns:  features  galore. 
Big  catalog  $3.  credited  to  order.  Dickson, 
17700  Western  69e.  Gardena  CA  90248. 

MINI  REVIEWS  (Ortoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  9th  year.  Cine- 
man  Syndicate.  7  Charles  0>urt.  Middletown 

NY  10940;  (914)  692-4572. 

HEALTH 

"Senior  Clinic."  Weekly  Column.  Specialist 
treats  Elderly.  Samples.  HFM  Enterprises. 
(Falstaft),  1114  Ave.  of  the  Americas.  New 
York  NY  10036,  (212)  354-4445. 

E&P  CLASSIFIEDS 

PRODUCE  JOBS 

FOR  NEWSPAPER  PEOPLE 

REAL  ESTATE 

HOUSE  CALLS-Miami  Herald.  Dallas  News.  60 
other  papers.  Several  national  awards:  one  said 
"concise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills."  7th  year.  Box 
447.  Rochester  NY  14618,  (716)  271-6230 

1  HUMOR  WINE  1 

■  SATIRE.  Proven  in  over  50  newspapers.  "WINE  ON  THE  TABLE."  weekly.  425  words.l 

■  Robert  Skoglund,  St.  George  ME  04857;  now  in  15th  year  William  Clifford,  Box  301.1 

1  (207)  372-8052  Morris  CT  06763:  (203)  567-5336.  | 

ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  1 1 4 
Wickersham  Dr.  Savannah  GA  3141 1 1  (912) 
598-0931,  day  or  night. 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Box  7133.  Shawnee  Mission  KS 
66207.  OHice:  (913)  381-8280 


MEL  HODELL.  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


TO  PURCHASE  OR  SELL 
A  Midwest  newspaper  property 
efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or  night. 

ROY  HOLDING  &  ASSOCIATES 
PO  Box  212,  Galva  IL  61434,  (309)  932- 
2270 

Roy  Holding  Dave  Kramer 

(i09)  879-24 12  (2 1 7)  784  4736 

— Appraisals  done  quickly,  reasonably 

E  &  PCLASSIf  lEDS 
The  Industry's  Marketplace 
(212)  7b?  7050 

SYD  S  GOULD  ASSOCIATES.  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE.  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you're  a  publisher  with  surplus 
equipment  on  your  hands)  E  &  P  Classifieds  are  your  best  bet  to 
make  (or  save)  some  easy  money. 

E  &  P’s  Help  Wanted  ads  reach  the  industry  people  you  are 
looking  for  to  fill  that  open  position  at  your  paper.  And,  Positions 
Wanted  advertisers  tell  us  that  E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 

(212)  752-7050 


ANNOUNCEMENTS 
NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate  plan¬ 
ning,  tax,  partnership,  loan,  depreciation,  in-  | 
surance,  corporate  and  personal  worth.  Sensi-  i 
ble  fees.  Brochure.  Marion  R.  Krehbiel,  Robert  I 
N.  Bolitho.  PO  Box  7 133,  Shawnee  Mission  KS  I 
66207. 


BE  A  PUSHER 

Push  yourself  into  that  job 
you’ve  been  looking  for  by 
placing  and  ad  in  E&P’s 
Positions  Wanted  section. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Appraisals.  Mergers.  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R  White 
Box  109.  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


BROKERS  and  CONSULTANTS 
(or  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
WB  GRIMES  &  CO.  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


VALUATIONS  PERFORMED  for  estate,  tax.  | 
merger,  sale  and  other  purposes.  Hempstead  &  ! 
Co,  21  E  Euclid  Av.  Haddonfield  NJ  08033:  i 
(609)  795-6026. 


TEXAS  PUBLICATIONS  from  $1,150,000  to 
$40.(XX).  Bill  Berger.  Associated  Texas  News¬ 
papers,  Inc.,  (512)  476-3950,  1801  Exposi¬ 
tion.  Austin  TX  78703. 


Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 

Call  for  information: 

E&P  CLASSIFIEDS  (212)  752-7053 

We’ll  give  you  something  to  write  about! 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $4  50  per  line 

2  weeks — M  00  per  line,  per  issue 

3  weeks — $3.40  per  line,  per  issue 

4  weeks — $2.80  per  line,  per  issue 


Effective  January  1,  1983 

POSITIONS  WANTED 

1  week  — $3  00  per  line 

2  weeks — $2  50  per  line,  per  issue. 

3  weeks — $2  25  per  line,  per  issue 

4  weeks — $2.(X)  per  line,  per  issue 


Add  $4.50  per  insertion  for  box  service.  Add  $300  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  change: 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date.  . 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EditM-  &  PwblisiMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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ANNOUNCEMENTS 


ANNOUNCEMENTS 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name- 


Company. 

Address _ 

City _ 


-State. 


-Zip- 


Phone. 


Classification- 
Copy — 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad__ - Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to;  Editor  &  Publisher.  575  Lexington  Av.  New  York.  NY  10022 


NEWSPAPER  BROKERS 


too  YEAR  OLD  weekly,  rural  growth  area,  easy 
drive  to  major  cities,  about  $100K  gross,  $30K 
down  will  handle.  Building  available,  rent  or 
buy  at  $65K.  For  someone  semi-retired.  with  a 
wife,  we  also  have  a  small  shopper  which  is 
netting  about  $20K  this  year.  Competitive 
field,  but  $12K  will  buy  it.  owner  carries  $28K 
balance.  Bill  Berger.  Associated  Texas  News¬ 
papers,  Inc.,  (512)  476-3950,  1801  Exposi¬ 
tion.  Austin  TX  78703 


HAVE  WE  GOT 
SALESPEOPLE  FOR  YOU! 

They've  got  great  newspaper  contacts 
They're  thoroughly  versed  in  the  latest  tech¬ 
nology.  They  know  how  to  design  a  system 
that  works  best  for  their  client.  And.  because 
they  know  and  care  about  their  clients,  they 
know  when  existing  equipment  should  be 
implemented  to  keep  pace  with  growth  and 
advancement. 

How  do  we  know  so  much  about  these  peo¬ 
ple?  They  read  EDITOR  &  PUBLISHER!  We 
speak  their  language. 

If  you're  on  the  lookout  for  good  salespeople, 
give  us  a  call.  We'll  get  your  message  across! 
EtP  Classifieds 
(212)  7S2-7050 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 
PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes,  yes,  yes!  When  the 
experienced  professor  Is  looking 
for  0  change  of  scene  or  chal¬ 
lenge,  he/she  krxpws  the  place  to 
findthot  job  is  E&P Classifieds!  E&P 
is  fcxjnd  in  every  Journalism  library 
in  the  country,  so  what  more  logic¬ 
al  place  to  list  your  academic 
openings? 

EAP  Classifieds... 

We're  EDUCATED! 


NEWSPAPER  CONSULTANTS 

\  EXPERIENCED  in  Newspaper  Construction 
Seme  as  Owner's  Rep/Project  Manager.  Assist 
I  in  Planning,  Budgets.  Schedule,  Selection  of 
I  Architects,  Contractors.  Write  or  Call  Joe  Rolli- 
!  son,  HMR  Associates,  PO  Box  22026,  San 
I  Diego  CA  92122,  (619)  459-0122. 

!  NEWSPAPER  CRITIQUES  by  experienced. 

award-winning  editor.  Unbiased,  confidential 
!  evaluation  of  news  and  advertising  pages,  de- 
I  sign.  Box  5399,  Editor  &  Publiser. 

I  WEEKLIES  and  community  newspapers  a  spe- 
I  cialty.  Start-up  operations  a  favorite.  Former 
I  publisher  and  editor.  Call  or  write:  MICHAEL 
!  STEARNS,  100-20E  Elgar  PI,  Bronx  NY 
i  10475;  (212)671-9187. 

I  WE  ARE  operational  auditors,  management 
analysts,  defining  problems, 
,  opportunities.  .  .  offering  you  solutions  and 
I  programs. 

Write  or  call  ROBERT  J.  ROSSI 
Management  Consultants  for  Newspapers 
:  227B  RR  1  Brookneal  VA  (804)  376-3021. 


ED  0  MEYER,  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E,  300  W 
Franklin  St.  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 


To  help  US  expedite  your  ques-  I 
tions,  claims  and  payments  re-> 
garding  classified  invoices,  j 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment,  i 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding  ! 
your  bill.  This  will  assure  proper 
credit  to  your  account. 


BILL  MAnHEW  COMPANY  conducts  protes-  [ 
sional,  confidential  negotiations  for  sale  and  , 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider  \ 
sale  or  purchase  of  a  property,  you  should  call  I 
(813)  733-8053  da^ime;  (813)  446-0871  I 
nights:  or  write  Box  3364.  Clearwater  Beach  FL  | 
33515.  No  obligation,  of  course. 


;  NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
I  GET  THEM 
THE  BUSINESS! 


NEWSPAPERS  FOR  SALE 


NORTHWEST  WEEKLY  GROUP,  six  weeklies 
I  with  central  plant.  4-unit  Goss,  mountain  re- 
1  gion  on  economic  upswing.  Gross  $800,000, 
very  profitable.  $1  million,  1/3  down.  12%.  15 
1  years.  NORTH  DAKOTA,  EAST,  town.  3000, 

rowing,  underdeveloped  at  $95,000  volume, 
125.000.  $41,000  down,  balance  10  years, 

I  9% 

j  WYOMING  WEEKLY,  exclusive.  5000  in  city 
'  zone,  dynamic  growth.  Recommend  to  first 
!  time  buyer.  Gross  $117,000,  profitable.  Only 
$75,000  includes  small  building,  $15,000 
down,  good  terms. 

COLORADO  TMC,  WEEKLY,  in  heart  of  ski 
area,  west  slope,  competitive.  Gross 
$330,000,  $250,000  cash  or  terms. 
GEORGIA  COUNTY  SEAT,  exclusive  in  county, 
town  almost  5000.  New  dynamic  industry  com¬ 
ing.  Gross  $155,000;  $225,000,  $65,000 
down.  5  years.  12%. 

MISSOURI  EXCLUSIVE  weekly,  gross 
$140, (X)0  plus,  almost  $40.0(X)  cash  flow. 
$100,000  includes  building.  Bargain.  25% 
down,  10  years.  9%. 

MIDWEST  REGIONAL  FARM  newspaper,  over 
9000  paid  subscriptions,  gross  $700,000. 
$9(X).lj00  includes  $200,000  building,  land. 
25%  down.  10  years,  12% 

MIDWEST  DAILY  &  TMC  product,  developing 
area,  near  large  lake.  4500  circulation. 
$635,000  gross.  $83,(X)0  cash  flow.  $1.2 
million  includes  building.  4-unit  Goss,  modern 
plant.  Asset  sale.  40%  down.  10  years,  10%. 
HORSE  NEWSPAPER,  featuring  social  breed, 
international  circulation  $350,000  gross. 
$72,000  net.  Sell  at  gross,  1/3  down,  10%,  3 
years. 

For  further  information,  write; 

ROBERT  N.  BOLITHO 
Box  7133.  Shawnee  Mission  KS  66207. 


JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So  be  it  12,  26  or  52  times  per  year,  we  produce  business  and 
profit  for  these  people.  We  offer  you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times,  monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the  most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


INDUSTRY  SERVICES 
ADVERTISING  SERVICES 


EQUIPMENT  &  SUPPLIES 
COMPUTER  SOnWARE 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


KANSAS — North,  central  pair  of  weeklies  will 
poss  $80,000  in  '83  with  more  rapid  growth  to 
follow.  Small  town,  big  opportunity.  Easy 
terms.  Contact  Bill  Sheldon.  Broker,  624  E. 
Douglas,  Wichita  KS  67202.  (316)  263- 
1286. 

MID-SOUTH  WEEKLY — over  75  years  young, 
county  seat,  5000  circulation,  profitable,  own 
building,  production  equipment,  no  press. 
Gross  3  year  average  $170,000.  Real  op^- 
tunity  in  good  work  and  living  community.  Best 
offer-cash  or  terms  and  non-compete.  Bo* 
5373,  Editor  &  Publisher. 

A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E  &  P  CLASSIFIEDS 
(212)  752-7050 

CALIFORNIA  RURAL  WEEKLY,  profitable. 
Under  lx  gross  at  $68,000  cash.  Box  5144, 
Editor  &  Publisher. 

RARE  OPPORTUNITY.  Weekly  advertising 
publication.  Two  hours  north  of  St.  Louis. 
Tremendous  growth  potential.  Established  5 
years.  Growth  240,000  plus,  (217)  223- 
0205. 

THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
possing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752.  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

WANTED  TO  BUY.  Daily  and  weekly  newspap- 
.  (504 


CLASSIFIED  AD  MANAGER 
Sell  Your  Personal  Ads  With 

THE  LYNN  DAVIS  GUIDE  TO  PERSONAL  AOS 
As  a  Premium... 

As  a  Profit  Center... 

Available  in  both  BCXIK  or  Audiocassette 
PURCELL  PRODUCTIONS 
;  300  W  55  St,  New  York  NY  10019 

j  (212) 757-5300 

I  CIRCULATION  SERVICES 

!  ATTENTION  CIRCULATORS  OR  PUBLISHERS 
I  Using  a  high  quality  sales  organization  makes  a 
'  real  difference — better  retention  at  a  lower 
I  cost.  Campbell  and  Associates  can  provide  your 
I  circulation  department  with  the  volume  of 
I  quality  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp-  ] 

I  bell  and  Associates,  3864  Center  Rd.  #10C.  i 
Brunswick  OH  44212;  (216)  225-7440.  j 

I  DICK  LEVIS  provides  the  finest  telephone  sales  i 
I  and  paid  in  advance  creworders  in  the  industry!  I 
I  Call  me  at  (201)  772-7002  for  action!  | 

ED  SALZMAN  builds  circulation.  Specializing  i 
in  telephone  and  crew  sales;  analysis,  develop-  | 
i  ment  and  establishing  in-house  programs.  (^11 
-  (703)  955-2638.  1 

EXPERT  TELEPHONE  SALES  TRAINING  to  in-  ' 
crease  order  per  hour  ratio.  Call  THE  | 
TRAININGWORKS,  (212)  372-7021.  1 

MARKETING  PAPERS  for  the  80's  to  survive 
j  through  the  90's  and  beyond.  From  carrier  to  j 
I  mail  with  expertise  in  .  .  Renewal  systems  j 
in  advance  carrier  and  mail 
programs  .  .  Phone  and  crew 

^  solicitations  .  .  .  Voluntary  paid  and  other  ' 
conversion  programs  .  .  Promotions,  single 
copy  sales,  MBO  and  financial 
1  management  .  .  Personnel  development 
I  and  specialized  training  .  .  .  and  much. 

I  much  more. 

]  Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 


WEST  VIRGINIA  Weekly  sought.  Under 
$100,000.  Replies  kept  confidential.  Write 
Box  5287,  Editor  &  Publisher. 

WANTED:  Daily  and  weekly  newspapers  in  the 
USA.  Good  leverage;  with  or  without  owner  fi¬ 
nance.  Contact;  DAVID  W.  BARTLETT,  Pub¬ 
lisher,  Post  Office  Box  260.  Old  Forge.  NY 
13420.  Or  call;  (315)  369-3747. 

PUBUCATIONS  WANTED 

QUALIFIED  BUYER  interested  in  acquiring 
national  magazine  with  circulation  over 
100,000.  Send  information  to  Box  5263,  Edi¬ 
tor  &  Publisher.  Confidential. 


SHOPPING  GUIDES 

WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
for  a  check  up.  Estil  Cradick,  950Parkwood  Or, 
Dunedin  FL  33528;  (813)  733-1678. 


WETfl  SOME  WTO 
THE  NAMWARE  RUSWESS 

Here's  how  E&P  Classifieds  con  bene¬ 
fit  you  os  you  move  into  the  new 
technology. 

IE  YOITRE  A  REWSPARER  ready  to 
move  into  more  sophisticated  technol¬ 
ogy,  we  can  help  you  get  top  dollar  for 
the  computers  you're  currently  using. 
IE  YOU'RE  A  MAHREACTURER  of 
computer  hardware  or  a  software 
house,  we  con  help  you  move  your 
trode-ins  out  of  your  inventory  ond 
into  a  worldwide  marketplace. 

No  matter  what  model  computer  you 
hove  for  sale,  someone  out  there 
needs  it  and  wants  it.  And  with  a 
worldwide  reodership  in  the  news¬ 
paper  field,  we'll  find  them  for  you. 

EAR  CLASSIEIEDS 
WE  MOVE  MACMRERY 
_ (Ell)  75a-7050 


;  PROFESSIONAL  TELEPHONE  subscription 
j  sales  services.  Pay  only  for  results!  Ken  Gage  i 
I  Associates,  (512)  224-6672. 


NEWSPAPER  DESIGN 

GREAT  NEWSPAPERS 
BY  DESIGN 

R-E  Design  is  committed  to  making  and  keep¬ 
ing  the  newspaper  a  vital,  exciting  product  in 
today's  and  tomorrow's  world.  Total  redesign, 
projects  and  workshops  PO  Box  2468,  ^It 
Lake  City  UT  84110. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  ad,  do  Editor  &  Publisher, 
575  Lexington  Av,  New  York,  NY  10022. 
Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  an  ad.  Include 
only  material  which  can  be  forwarded  in 
a  large  manilta  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  advertisers. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

i  SQUeeze  Lenses,  new  and  trade  ins.  . 

I  Manufacturer/Specialists  since  1968 
I  New,  super  designs  surpass  all 

VARIABLE  OR  FIXED,  2  to  25% 

:  CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 

1  VERTICAL  CAMERA-Compugraphic  C-1418 
I  with  P-15  Processor.  On  lease  used  1 8  months. 
Contract:  Tom  O'Gara,  Sunshine  Publications, 
1326  S  Midvale  Blvd.  Madison  Wl  53711, 
(608)  271-3030. 


COMPUTERS 


UPI  Stockmaster-2  years  old.  For  more  in¬ 
formation  contact  Roland  West.  THE  DAILY 
BREEZE,  Torrance  CA  (213)  540-5511. 
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ADMASTER 

Breakthrough  in  powerful,  low-cost  computer 
software  for  advertising  scheduling,  billing, 
collections  and  sales  management.  Especially 
designed  for  weeklies.  Includes  features  usual¬ 
ly  found  on  $100,000  systems.  Electronic  run 
^eet,  automatic  ad  scheduling,  aging,  sales 
reports,  reminder  noticestoslow-pays.  Runs  on 
most  computers,  including  Apple  and  CP/M 
machines.  Software  $3500.  (Complete  single 
and  multi-user  computer  systems.installation 
and  training  also  available.  Free  brochures. 
Sunlight  Software,  Box  5553,  Mill  Valley  CA 
94942;  (415)  383-4500. 


BILLING  SOFTWARE 

Designed  by  a  publisher,  easy  to  use  and  will  ^ 
run  on  the  inexpensive  Microcomputers  from  | 
Radio  Shack.  Prints  lournals,  bills,  aging  and  i 
sales  analysis.  Keeps  individual  detail  of  en-  I 
tries  on-line.  Now  being  used  by  dozens  of  I 
small/medium  size  publications.  Call  or  write  i 
for  sample  reports.  Publisher  Control  Systems,  i 
223  West  5th  St.  Shawano  Wl  54166,  (715) 
526-6547.  Jim  Sutton  or  Steve  Kuckuk. 


PAID  CIRCULATION  AND  BILLING  SOFT-  i 
WAREdesigned  for  small  to  medium  newspap-  I 
ers  and  shoppers.  Feasible  for  500  to  30,000  • 
plus  circulation.  Single  or  multi-paper,  sub- 
scriber/nonsubscriber.  1st  2nd/3rd  class  mail¬ 
ings  with  1-4  up  labels  and  optional  S(1F  and 
bundle  markers.  Multiple  rates,  auto  renewal 
notices,  or  cancellation,  non-subscriber  status 
changes  on  your  cutoff  dates.  Prints  billings 
with  1st  and  2nd  notices  using  optional  billing 
address.  Postal,  distribution  and  financial  sta¬ 
tistics-much  more.  Complete  system  for 
$4000.  You  buy  TRS80  Mod-Ill  hardware 
locally.  Software  only  $1195.  Gridley  Herald, 
distributor  for  AMICO  Software.  PO  Box  68. 
Gridley  CA  95948.  (916)  846-3661. 


FERAG  conveying  systems,  2  forwarding  sta- 
I  tions,  2  delivery  stations,  like  new.  We  will 
'  sell  part  or  all. 

I  IPEC,  97  Marquardt  Dr,  Wheeling  IL  60090 
(312)459-9700  Telex  20-6766 


SHERIDAN  48P  INSERTER 


OUTSTANDING  COST  SAVINGS 
AVAILABLE  IMMEDIATELY 
EXCELLENT  CONUTTION 
NINE  HEADS 

SINGLE  OR  DOUBLE  DELIVERY 
INSTALLATION  AND  OPERATIONAL 
TRAINING  PROVIDED 
GUARANTEED  PERFORMANCE 

FOR  FtKTfCR  INFORMATION  CONTACT: 

GRAPHIC  MANAGEMENT 
ASSOCIATES  INC. 

1 1  MAIN  STREET 
SOGTHBORO,  MA  01772 
(617)  481-8562 


24-P  &  48-P  SHERIDAN  stuffers  tor  sale  Re- 
I  furbished  and  installed  m  your  plant.  Guaran- 
i  teed  production  Other  services  offered:  Take- 
j  down,  moving,  erecting,  start-ups.  training  per¬ 
sonnel  on  set-up  and  operating  procedure  on  all 
Sheridan  or  Harris  stuffing  equipment  Jimmy 
'  R  Fox,  Mail  Room  Consultant,  Houston  TX 
I  (713)  468-5827. 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


MAILROOM 


FOR  SALE.  MULLER-MARTINI  EM-10  insert-  I 
ing  machine.  Overhauled  by  Muller-Martini  in  ' 
1979.  Has  very  low  hours.  Like  new  condition,  i 
Price,  $35,000.  Box  5094,  Editor  &  Pub-  ! 
lisher.  i 


GOOD  RECONDITIONED  Cheshire  and  Mag-  I 
nacraft  labeling  machines  with  single  and  mul-  i 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214)  i 
357-0196. 


6 

KW  WIRE  TYERS 
Call  Bob  Terry 

Los  Angeles  Times  (213)972-5168 


CUTLER-HAMMER  conveyors  and  spare  parts,  i 
Also  new  Crabtree  conveyors  and  spare  parts,  i 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 

Cutler  Hammer,  stackers  t 

Baldwin  Count-O-Veyors  104A's  | 

Truck  loaders  i 

Sheridan  48P  I 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


MULLER-MARTINI 


TRADE-INS 


M-M  Model  227-E 

Newspaper  Inserting 
Machine,  guaranteed. 

M-M  EM-10  Insert 
Feeders  (2),  guaran¬ 
teed. 


MISCELLANEOUS 


BALER 

Maren  1978  model  423  automatic  with  cyc¬ 
lone  system.  30"x30  "x42"  bale.  15,000 
pounds  thrust,  10  horsepower  motor.  Excellent 
condition.  Price  negotiable  For  information 
write  to  Ray  Wilson  at  the  Orlando  Sentinel.  PO 
Box  2833  Orlando  FL  32802  or  phone  (305) 
420-5552. 


INSTAPOLL  POLLING  MACHINE,  includes 
three  outgoing  message  tapes  and  three  incom¬ 
ing  tapes.  Can  handle  100  calls  per  hour.  Per¬ 
fect  condition.  $2.0(X).  M.C.  Bowler.  Daily 
Press,  Inc.,  7505  Warwick  Blvd..  Newport 
News  VA  23607.  Phone  (804)  244-8421. 


PIN  REGISTER  DRILLS  repaired-worn  tips  re¬ 
placed  with  hardened  tool  steel  and  ground  to 
original  contour-good  as  new  for  a  fraction  of 
the  original  price-one  week  delivery.  Brooklyn 
Tool  and  Machine  Company.  380  Canal  St. 
New  York  NY  10013;  (212)  925-5940. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


COMP  IV  A.  HR,  Spare  Parts  kit,  $3900;  Comp 
IV  A,  HR.  Fonts,  S-Processor,  $3500;  Com- 
putape  II,  $2100;  Trendsetter.  HR,  6  strips. 
$9300.  (juaranteed.  Bob  Weber  (216)  831- 
0480. 


QUADRITEK  1200,  processor,  14  fonts,  pap¬ 
er,  chemistry.  Assume  installment  purchase 
agreement  with  no  down  payment  (307)  745- 
5165. 


SINGER  8000  Phototypesetter.  Good  operat¬ 
ing  condition-key  fonts.  Best  offer  Contact 
Wolfe  Publications  Inc  .  Mr.  Holvey(716)924- 
4040. 


EXECUWRITER  II.  pulley  kit,  3  strips.  $1850; 
Comp  Junior,  $1950;  7200  1C,  TG.  10  strips. 
$1900;  Comp  II,  40  strips.  26  width  plugs, 
$2500.  Guaranteed.  Bob  Weber  (216)  831- 
0480 


TYPESEHERS 

Unisetter  HR,  $6950.  Unisetter  LR.  $5450. 
Unified  Composer,  $3250.  Uniterm,  $1250. 
Mark  IV  Pacesetter.  $5000.  MOT  350,  $3350. 
8"  FOR.  $1500.  Itek  430,  $4000  CG  DEK 
with  tape  punch,  $1750.  WSI,  (216)  729- 
2858 


UNISETTER,  HR,  $7250;  Unisetter.  Spare 
Parts  kit,  $5000;  Unified  Composer,  8  cards. 
$3250;  CG  Uniterm,  every  option.  $1800. 
Guaranteed  Bob  Weber  (216)  831-0480. 
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EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


AM,  COMPUGRAPHIC  TYPESETTERS.  Buy  & 
Sell.  10%  commission.  Reconditioned  models 
available.  WSI,  (216)  729-2858. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  TYPESETTERS 

Execuwriter  II,  $1750.  Comp  Jr.,  $1950.  CG 
7200,  $2450.  Comp  II.  $2150.  Comp  IV  HR, 
$5500.  ACM  9000  with  DEK,  $1750.  WSI. 
(216)  729-2858. 


MDT-350  $2900i  MDR  $1600;  Editwriters 
7700  LR  $9500,  7500HR  $8000;  2  Com- 
putape  II  $2000  Each;  (^ompugraphic 
RCPIOI  RC  Processor  $1900.  All  presently 
working  and  will  be  available  April  1.  Ordered 
new  8400  and  MCS.  Wanted;  Work  station  and 
controller  for  MCS.  Patch  Publishing  Co.  PO 
Box  F,  Titusville  FL  32780  (305)  269-3211. 


CompuWriter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOMFOSER  gives  you  com¬ 
puterized  typesetting  plus  a  bus¬ 
iness  computer.  Total  control, 
total  versatility  You  won't  want 
less  You  don't  need  to  spend 
more  Your  CompuWriter  is  not 
obsolete  only  the  way  you've 
been  using  it  is 

Let  us  change  all  that 


Cybertext  Corporation 

Box  860  Areata  CA  95521 
707-822-7079 


USED  TYPESEHING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Commission. 
We  remove  the  risk  when  buying  or  selling  be¬ 
tween  individuals. 

Bob  Weber  (216)  831-0480 


PLATEMAKING 


FOR  SALE-NEW  TWIN  STAR  washout  unit 
Napp  system  for  Twin  Star  plate  processor. 
Never  Used.  For  more  details  call  John  Morris, 
Best  Publishing  Co.,  (213)  548-4545. 


PRESS  CONVERSIONS 


GOSS  MARK  I  8.  22^4"  cutoff,  82"  wide. 
Available  November.  1982. 

Goss  Mark  I,  16  Goss  units  23  9/16  A  80  and 
82.  12  Mark  I  Goss  units  22  Va  A  80.  8  half 
decks  A  80  and  82,  6  color  humps  A  80  and 
82. 4  2;  1  folders  inverted  and  regular  23  9/16, 
2  2:1  folders  regular  22  V4,  6  Goss  auto¬ 
pasters.  20  Wood  reel  stands,  2  balloon  former 
assemblies,  4  double  width  portable  ink  foun¬ 
tains.  Many  other  parts  available  Reverse  gear¬ 
ing  assemblies  available,  22  ^4  8  23  9/16 


PRESS  CONVERSIONS 
OFFSET  AND  ANILOX 
INSTALLATIONS 
PRESS  REMOVAL 
HEATED  STORAGE  AVAILABLE 


PRESSES 


DOUBLE  WIDTH  OFFSET 
Goss  Metro,  6  units,  1  color  deck.  Uniflow  2;  1 
double  folder,  upper  formers,  substructure,  6 
RTP's,  1972-74.  22V4"  cutoff. 

Goss  Cosmo.  5  units,  Uniflow  2:1  double  fol¬ 
der,  upper  formers,  substructure.  5  reels/ten¬ 
sions,  1974.  22^4"  cutoff. 

Harris  1650,  6  units  2:1  double  folder,  con¬ 
tinuous  rollstands,  1975.  22V4"  cutoff. 

M  A  N. -Wood  Lithomatic  II,  9  units  and  5  color 
cylinders  only.  Designed  to  replace  letterpress 
units  in  existing  Colormatic  press  line.  New. 
never  installed.  22^4"  cutoff. 

ONE  CORPORATION 
3400  Malone  Drive 
Atlanta  GA 

(404)  458-9351  Telex 


2  Marlin  Pasters,  1979  rated  1200  FPM. 
Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vk  folders. 

Goss  Urbanite  folders  and  units. 

Goss  Urbanite  1000  series,  Vk  folder. 

6  Goss  Urbanite  1000  series  units. 

Goss  4,  6,  8-position  roll  stand 
(loss  Urbanite.  10  units,  1980. 

Gregg  flying  imprinter  22  ^k",  45  W". 

Fincor  motor  and  controls. 

Harris  V-15A.  add-on  units,  1977. 

Harris  V-25,  Vk  and  Vz  folder  JF-1. 

Harris  845  add-on  units. 

Harris  845,  22V4,  8  units,  1973. 

Harris  845,  6  units,  22^4". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 

Color  King  presses  and  units. 

Hams  V-25,  4  units.  1978. 

Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 


GOSS  URBANITE.  4  units,  exceptional 
Urbanite  3  color  unit 
Community,  4  units.  1982 
SC,  4  units,  1979 
SC  folders.  1968  and  1976 
Community  add-on  units 
Metro,  6  units 
Cosmo,  5  units 
Harris  845,  4  units.  1975 
V25,  4  units,  1978 
V15A,  6  units,  1978 
V15A  add-on  units,  1969-77 
V15D  add-on  units,  1980 
1650,  6  units 

JFl,  JF4,  JF7,  JFIO,  JF25  folders. 

ONE  CORPORATION 
3400  Malone  Drive 
Atlanta  GA 

(404)  458-9351  Telex  700563 


WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


IPEC,  INC 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
1C4A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or.mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 


EDITOR  &  PUBLISHER  classified  ads  pro¬ 
duce  results  like  no  other  publication  in  the 
newspaper  field!  Whether  you  have 
machinery,  supplies,  or  newspapers  to  sell 
(or  buy)— need  a  top  qualified  person  to  fill 
an  opening — or  are  looking  for  just  the  right 
spot  to  advance  your  career — put  an  Editor 
&  Publisher  ad  to  work  for  you.  Call  (212) 
752-7050. 


PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1000  series 
4-Suburban  1500  series 
Suburban  combination  folder  with  balloon  for¬ 
mer.  Community  unit  1971. 

KJ6  W-quarter  folder  with  balloon  former. 
Count-O-Veyor  model  106. 

Add-on  components  for  Goss.  Harris  and  King 
presses. 

All  machines  can  be  seen  in  operation  and  are 
available  for  immediate  delivery.  Call  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC. 

PO  BOX  211 

MARYSVILLE  WA  98270 
(206)  653-2519 


GOSS  SC,  8  units,  1979. 

SC,  4  units.  1980 
Community  Add-on  units,  1968-75 
SC  Folders,  also  upper  former 
Urbanite.  4  units,  3-color  unit 
Metro,  6  units 

HARRIS  V15  A.  6  units,  upper  former. 

V15  D,  6  units,  JF25 

VI 5  A.  add-on  units;  ductor,  continuous 

V25,  8  units,  1977,  FIO 

Folders:  JFl,  JF4.  JF25 

845,  4  units,  1975 

1650,  6  units,  1975 


ONE  Corporation 

1820  Briarwood  Industrial  Ct,  NE 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 


HELP  WANTED. 


ADMINISTRATIVE 


ADMINISTRATIVE 


VICE  PRESIDENT-FINANCE 


Please  call  Mr  Headliner,  Printing  Press  Ser¬ 
vices  Inc,  E  34th  St.  Cleveland  OH;  (216)  883- 
8724. 

UK  factory  phone  011-44-772-797050. 


2IV4”  CUTOFF  HEATSET  PRESS 


HarrisN1200,  2lW"cutoff  by40V5"  5units, 
collect/non-collect  folder,  2  MEG  pasters  and 
Overly  14  foot  2  pass  dryer  chills  (New  1981). 
Excellent  press  for  square  tab  and  HeatSet 
circular. 

Harris  845,  8  units  (New.  approximately 
1981),  2  folders.  Angle  Bar  Nest  with  bay  win¬ 
dow.  4  Butler  pasters  (1800  FPM  data  mat 
controls).  Available  immediately  at  less  than 
half  new  price. 

IPEC.  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700.  Telex  20-6766. 


An  excellent  opportunity  to  assume  the  Chief  Financial  Officer  position 
of  a  multi-faceted  company.  The  Vice  President  of  Finance  reports  to  the 
company  President. 

Will  be  responsible  for  directing  the  Company's  overall  financial  plans 
and  policies  including  accounting  practices,  budgetary  controls,  cash 
management  and  investment  policy.  Will  also  direct  the  Data  Processing 
and  Purchasing  functions. 

We  seek  an  individual  with  at  least  a  Bachelor’s  Degree  (major  in 
Accounting):  MBA  desirable.  Experience  background  should  include  a 
minimum  of  eight  years  managerial  experience  in  the  financial  area  with 
cost/tax  accounting  systems;  and  budgetary  planning  and  control .  Know¬ 
ledge  in  the  printing/publishing  business  will  be  helpful. 

The  position  requires  strong  interpersonal  abilities.  Must  consult  with 
all  levels  within  the  company.  Good  written/oral  skills  needed. 

We  offer  a  competitive  compensation  and  benefits  package.  Forward 
introductory  letter  and  resume  to: 


Box  5363 
Editor  &  Publisher 
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j  HARRIS  845,  8  units  1982-1978  vintage.  8 
I  Martin  splicers.  2  folders,  224k”.  Like  new. 

>  Available  immediately. 

Harris-M-lOOO,  6  units,  2  Butlers,  Oven,  chill 
rolls,  1972. 

5  unit  Harris  V22,  RBI  folder 
7  unit  Community,  2  folders,  1975 
Goss  Suburban  IClOO  series,  4  units. 

Goss  Metro,  6  units-1  color  cylinder,  1974- 
1976. 

Goss  Mark  I,  A-80,  224k",  4  units,  2:1  folder, 
RTP's. 

Goss  Mark  I,  1  add-on  unit,  224k  with  reel 
A-80. 

I  4  unit  Goss  Community  (grease) 

;  Vanguard  V-15.  4  and  5  units 
Urbanite,  3  units  plus  3-color  unit  1980-folder 
I  and  Butlers. 

I 

I  BELL-CAMP  INC 

I  Box  97 

I  Elmwood  Park  NJ  07407 

(201)  796-8442  Telex  130326 

INLINE  CUSTOM  Bilt  2  Knife  Trimmer. 
Can  be  coverted  to  offline  operation. 

I  Phone  (805)  942-0448. 

'  ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  1746”x24Vl2"  wide,  with  2  Roll  Stands. 
I  Folder,  Sheeter,  $34,500.  (415)  873-2640. 


!  REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete  presses. 

I  2.  Units  are  stripped  down  to  the  side  frames 
I  and  restored  to  like  new  condition. 

I  3.  Cost  is  approximately  half  of  replacement 
price. 

4.  Exchange  program  available  to  minimize 
down  time. 

5.  Inquire  for  pictures  and  brochures. 

IPEC,  INC.  97  Marquardt  Drive.  Wheeling  IL 
60090,  (312)  459-9700,  Telex  20-6766. 

3  UNIT  1000  series  Suburban 
SU/Suburban  Folder 
2  unit  Community  Oil  Bath 
Urbanite  add-on  units  and  folders 
2  to  8  unit  V15A  with  JF15  folder,  mid  to  late 
70’s  mfg 

Harris  Vl 5A  add-on  units,  mid  to  late  70's  mfg 
1  to  3  unit  News  King  with  KJ4,  reconditioned 
I  3  to  5  unit  News  King  with  KJ6.  reconditioned 
I  3  to  5  unit  News  King  with  KJ8  and  upper 
I  former 

I  New  King  add-on  units 
!  Baldwin  104  Count-O-Veyor 

I  Offered  Exclusively  by 

1  INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


WE’VE  MOVED 

Please  note  our  new  address  and  telephone 
number. 

ONE  CORPORATION 
'  3400  Malone  Drive 

!  Atlanta  GA 

I  (404)458-9351  Telex  700563 


YALE  electric  clamp  truck  including  charger, 
4000  pound  capacity.  100  hours.  Excellent 
condition.  $14,000.  Len  Thomas  (313)  921- 
I  4560. 


PRINTERS 

I - 

i  FOR  SALE 

I  McCain  Saddlematic  66.  1967  Combo  4  pock- 
1  ets.  Stitcher  and  Trimmer,  plus  station.  See  in 
operation  at  Review  Printers.  Inc.  $22,000 
!  firm.  Phone  Lee  Ruwitch,  (305)  377-3721. 


i  WANTED  TO  BUY 

I  CHESHIRE  and  Phillipsburg  any  condition. 

I  Call  collect  Herb  (201)  289-7900.  AMS,  1290 
I  Central  Av.  Hillside  NJ  07205. 

i  _ 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

!  MULLER  227  INSERTER 

I  in  good  operating  condition. 

I  Reply  Box  5083,  Editor  £  Publisher. 

I  4-6  UNIT  GOSS-Harris  or  King. 

I  Private  buyer.  State  age-condition-model 
i  number-price.  Box  5355,  Editor  &  Publisher. 

!  WANTED:  Merganthaler  Linotron  202.  Contact 
I  Pat  Barnes.  (516)  484-3300  or  (516)  484- 
3450;  18  Industrial  Park  Dr,  Port  Washington 
‘  NY  11050. 


EDITOR  &  PUBLISHER  for  February  26,  1983 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADVERTISING 


ASSISTANT/ASSOCIATE  Professor,  MS  or  | 
PhD,  minimum  5  years  print  news  experience. 
Teaching  experience  desired.  Application  to; 
Charles-Gene  McDaniel,  Director,  Journalism 
Program,  Roosevelt  University,  430  S  Michi¬ 
gan,  Chicago  IL  60605.  Affirmative  action. 


ASSISTANT  PROFESSOR  of  English  to  teach 
mass  media,  reporting,  editing  and  layout;  fea¬ 
ture,  business,  and  technical  writing;  possibil¬ 
ity  advertising  and  public  relations.  Possibility 
of  some  program  administration.  Fall  1983.  At 
least  an  MA  (PhD  desirable)  and  combined 
teachin^practical  experience.  12-hour  load. 
$16,000-$18.000.  Send  application,  vitae,  3 
letters  of  reference,  and  transcripts  to  S.G.  Tur¬ 
ner,  Hood  College,  Frederick  MD  21701  by 
March  11,  1983.  Hood  College  is  an  EOE. 


ANTICIPATED  ADVERTISING  Faculty  position 
open  August  1983.  Tenure  track.  Teach  mainly 
in  advertising,  public  relations,  other  courses 
as  needed.  Several  years  recent,  relevant 
advertising  experience;  some  teaching  back¬ 
ground  preferred.  Masters  degree  required, 
^lary  is  competitive  and  commensurate  with 
education  and  experience.  Equal  Opportunity 
Employer.  Contact  Chairperson,  Journalism 
Department,  University  of  North  Dakota.  Grand 
Forks  ND  58202.  Deadline  March  25.  1983. 


INDIANA  UNIVERSITY  of  Pennsylvania  invites 
applications  for  the  position  of  Assistant  Pro¬ 
fessor,  Journalism  Department,  College  of 
Humanities  and  Social  Sciences.  Duties  in¬ 
volve  the  teaching  of  undergraduate  courses  in 
journalism  with  emphasis  on  layout,  design, 
and  production  on  news  reporting;  advising 
students;  participating  in  departmental,  col¬ 
lege,  and  university  committees,  conferences 
and  workshops. 

lUP  IS  located  50  miles  northeast  of  Pittsburgh 
and  situated  in  the  foothills  of  the  Allegheny 
Mountains  in  a  community  of  20,000  resi¬ 
dents.  With  a  combined  undergraduate  and 
graduate  enrollment  of  12.500  students,  lUP 
offers  undergraduate  programs  in  thirty-nine 
academic  departments  organized  into  seven 
colleges.  Master's  degrees  are  available  in  over 
fifty  disciplines,  and  doctorates  are  offered  in 
English,  Elementary  Education  and  Counselor 
Education. 

Qualifications  include  a  Master's  degree  in 
journalism;  ten  additional  graduate  credits  In 
print  journalism  and  appropriate,  related  areas 
are  required  for  tenure  track  appointment. 
Doctorate  preferred.  Significant  period  of  prac¬ 
tical  experience  in  layout,  reporting,  newswrit¬ 
ing.  Some  teaching  experience  In  these  areas 
preferred 

Salary  is  competitive,  plus  ample  fringe  benefit 

program  Applications  must  be  received  by 

April  1.  1983.  Send  to;  Dr  James  DeGeorge, 

chairperson.  Search  Committee.  446  Sutton 

Hall.  lUP,  Indiana  PA  15705. 

lUP  Is  an  affirmative  action  equal  opportunity 

employer. 


LIMITED  INTERNSHIPS.  Mix  practical  experi¬ 
ence  with  classroom  training,  working  side-by- 
side  with  Illinois  Statehouse  presscorps,  in  uni¬ 
que.  intense  one-year  challenge.  Leads  to  MA 
$2640  stipend,  tuition  waiver  during  six- 
month  internship  with  Capitol  bureaus;  Chica¬ 
go,  St.  Louis  papers,  wires,  more.  Qualified 
applicants  for  83-84  term  being  considered. 
Write  Bill  Miller,  Public  Affairs  Reporting 

graduate  program  director.  Sangamon  State 
Iniversity,  Springfield  IL  62708.  or  call  (217) 
782-1402.  April  1  deadline. 


ASSISTANT  DEAN,  Newhouse  School  of  Pub¬ 
lic  Communications,  Syracuse  University. 
Directs  academic  and  administrative  opera¬ 
tions,  plans  communications  programs  and 
works  with  the  Dean  on  development  of  rela¬ 
tions  with  the  communications  professions. 
PhD  desirable.  Master's  required.  Academic 
administrative  experience  required.  Salary 
competitive,  application  deadline  April  4. 
1983.  Send  resume  tO; 

Cleve  Mathews 
Newhouse  School 
Syracuse  University 
Syracuse  NY  13210 

Syracuse  University  is  an  equal  opportunity, 
affirmative  action  employer 


DRAW  YOUR  OWN  CON¬ 
CLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you'll  get  the  picture! 
(212)  752-7050 


THE  UNIVERSITY  OFTEXAS  at  Arlington  seeks 
faculty  member  in  journalism  to  teach  the 
I  range  of  news-editorial  courses  including 

?;raphics.  Qualifications  preferred;  PhD,  pro- 
essional  newspaper  experience,  and  teaching 
!  experience.  Will  consider;  M  A  and  several  years 
I  recent  professional  newspaper  experience  at 
high  editor  level.  Ability  for,  interest  in,  and 
commitment  to  engaging  in  research,  service, 
and  student  advising  required.  Send  applica¬ 
tion  letter  and  resume  postmarked  by  March  4, 
1983,  to  Dr.  Charles  Arrendell.  UTA  Box 
19107,  Arlington  TX  76019.  AAEEO  Em¬ 
ployer. 


UNIVERSITY  OF  BRIDGEPORT 
Assistant  Professor  Journalism  Communica¬ 
tion.  One  year  appointment.  MA  or  PhD  with 
professional  experience  in  public  relations  or 
electronic  journalism;  ability  to  teach  in  both 
fields  would  be  an  asset  but  is  not  required. 
Reply  before  March  15.  1983  to  George  Garri- 
gues.  Chairman,  Journalism  Communication 
Department,  University  of  Bridgeport.  Bridge¬ 
port  CT  06601.  Aij  Equal  Opportunity  Em¬ 
ployer. 


UNIVERSITY  OF  WISCONSIN-OSHKOSH. 
Opening  In  public  relations  in  Fall  1983.  PhD 
preferred,  but  masters  required.  Must  have  sig¬ 
nificant  professional  field  experience  in  Public 
Relations.  Some  background  in  news  and  or 
advertising  would  be  desirable.  We  are  a 
pragmatic-oriented  program  Already  national¬ 
ly  accredited  In  news-editorial.  Submit  resume 
by  April  15.  1983,  to  David  J.  Lippert,  Depart¬ 
ment  of  Journalism,  University  of  Wisconsin- 
Oshkosh,  Oshkosh  Wl  54901.  An  equal  oppor¬ 
tunity/affirmative  action  employer. 


TWO  INSTRUCTORS  or  assistant  protessors,  ' 
preferably  with  PhD  and  media  experience,  to  j 
teach  basic  journalism  courses  and  own  spe¬ 
ciality  (one  in  broadcasting)  in  small  college 
atmosphere.  Apply  before  March  12  tO;  Dr.  ] 
Russell  J.  Jandoli,  Head.  Mass  Communica¬ 
tion,  St.  Bonaventure  University.  St. 
Bonaventure  NY  14778. 


THE  UNIVERSITY  OF  TEXAS  at  Austin  Depart¬ 
ment  of  Journalism  seeks  a  tenure-track  Assis¬ 
tant  Professor  for  Fall,  1983,  with  a  specializa¬ 
tion  in  Public  Relations.  Additional  areas  of 
expertise  in  magazine  editing,  production,  or 
graphics  would  be  useful.  Earned  doctorate, 
professional  experience  and  prospects  for  ex¬ 
cellent  scholarly  or  creative  publications  are 
required.  Send  resume  and  a  list  of  references 
to;  Dr.  Dwight  L.  Teeter,  Jr..  Dept,  of  Journal¬ 
ism,  University  of  Texas  at  Austin.  Austin  TX 
78712.  Application  deadline;  March  25. 
1983.  The  University  of  Texas  at  Austin  is  an 
affirmative  action,  equal  opportunity  employer. 


BROADCAST  JOURNALIST,  tenure-track  jxrsi- 
tion  to  teach  Broadcast  Journalism  courses  and 
to  develop  a  program  in  this  area  coordinated 
with  existing  print  and  broadcast  curricula. 
PhD  or  extensive  industry  experience.  Rank, 
salary  dependent  ujxin  qualifications.  Resume 
by  March  1  to;  Dr.  Robert  Williams,  Chairper¬ 
son.  Department  of  Television  and  Radio, 
Brooklyn  College.  Brooklyn  NY  11210;  An 
EEO/AA  Employer. 


ADMINISTRATIVE 


MARKETING  DIRECTOR  for  Sunbelt  group 
with  daily,  suburban  weeklies  and  shopper  in 
vibrant  and  competitive  market.  Responsible 
for  overall  advertising  and  circulation  sales. 
Ultra  modern  plant,  quality  products  and  grow¬ 
ing  organization.  Excellent  track  record  and 
familiarity  with  each  area  of  responsibility. 
Send  resume  and  salary  requirements  in  confi¬ 
dence  to  Box  5333,  Editor  &  Publisher. 


WEST  COAST  GENERAL  MANAGER.  Well 
established  shopper.  Large  circulation.  Excel¬ 
lent  name  recognition.  Needs  strong  manager 
to  "run  the  show.  "  Please  call  Dennis  Fearing, 
(213)  344-7177  or  send  resume  to  Multi- 
Media  Enterprises,  7616  Lindley  Avenue.  Ste. 
9,  Reseda  CA  91335. 


ZONE  5  DAILY  and  Sunday  about  to  launch  a 
new  TMC  product  seeking  a  strong  assistant  at 
a  mid-size  daily  or  a  manager  of  a  smaller  daily 
to  become  our  retail  advertising  manager  Only 
Individuals  with  a  demonstrated  and  proven 
track  record  need  apply.  This  is  not  a  9  to  5  job. 
but  an  excellent  growth  opportunity  exists  for 
the  right  candidate.  Present  salary  low  20's 
plus  tonus  plus  full  benefits  Reply  to  Box 
5359.  Editor  &  Publisher 


ADVERTISING  ADVERTISING 


Director  of  Advertising/ 
Marketing  Services 


Learn  how  an  E&P  CLASSIFIED  AD  can  put 
you  to  work;  sell  or  seek  equipment,  pro 
ducts  and  services;  or  maybe  find  that  pro¬ 
fitable  weekly  you've  wanted  to  own. 


MEMPHIS  STATE  University  anticipates  full¬ 
time,  tenure-track  opening  fall.  1 983  as  maga¬ 
zine  option  director  with  minimum  three  years 
professional  experience  in  magazine  writing, 
editing,  and  production.  PhD  or  ABD  required. 
Teach  full  range  of  undergraduate  magazine 
classes  and  classes  in  new  MA  program.  Rank 
and  salary  competitive.  Send  vita  by  April  1  to; 
Dr,  Gerald  Stone,  cnairman;  Journalism  De¬ 
partment;  Memphis  State  University;  Memphis 
TN  38152.  MSU  urges  applications  from  qual¬ 
ified  minorities  and  women. 


SILVER  BURDETT  COMPANY,  a  major  elementary  and  secondary 
textbook  publisher,  is  seeking  a  Director  of  Advertising/  Marketing 
Services. 

This  person  will  be  in  charge  of  the  development,  schedul¬ 
ing  and  budgeting  for  the  national  and  regional  advertising 
and  sales  promotion  activities.  Experience  with  advertising 
production,  direct  mail  operations,  telephone  sales,  ex¬ 
hibits  and  public  relations  a  must. 

This  person  must  possess  a  high  degree  of  interpersonal 
communicatin  skills. 

Experience  in  el-hi  publishing  and/or  elementary  or  high 
school  teaching  is  a  plus. 


SAM  HOUSTON  UNIVERSITY  seeks  faculty 
member  for  the  fall  semester,  1983.  PhD  in 
Journalism.  Professional  experience  in  some 
areas  of  communications  Teaching  experience 
In  Journalism  at  college  university  level  highly 
desirable.  Salary  open.  Contact;  Dr.  James 
Goodwin,  Division  English.  Foreign  Languages, 
and  Journalism.  SHSU,  Huntsville.  Texas 
77341.  (713)  294-1404. 

Sam  Houston  State  University  is  an  Affirmative 
Action/Equal  Opportunity  Employer. 


We  offer  competitive  salary  and  a  full  range  of  benefits.  Send 
resume  and  salary  requirements  to:  Anne  Greene. 


Silver  Burdett  Company 

250  James  St,  CN018,  Morristown,  NJ  07960 
Affirmative  Action/Equal  Opriortunity  Employer. 


EDITOR  &  PUBLISHER  for  February  26,  1983 


i  ADVERTiSING  salesman-promotor  needed  im- 
I  mediately  to  sell  special  oil  edition  to  be  pub¬ 
lished  June  1 .  Apply  Allan  Evans.  Russell  Daily 
Nevus,  Russell  KS  67665.  (913)  483-2116. 


ADVERTISING  DIRECTOR  needed  for  aggres¬ 
sive  Zone  4  mid-sized  daily  newspajier  Need 
goal  oriented  manager  cajjable  of  improving 
and  upgrading  an  already  strong  advertising 
department.  Send  complete  resume  including 
salary  requirements  to  Box  5356,  Editor&  Pub¬ 
lisher 


SALES  PROFESSIONALS  ONLY! 

If  your  strength  is  in  telephone  sales — but  you 
can  effectively  handle  a  direct  sales  visit  when 
I  required — and  you  have  a  minimum  of  three 
.  years  media  advertising  sales  experience,  we 
have  a  super  opportunity  tor  you  As  the  pub¬ 
lishers  of  two  leading  national  trade  magazines, 
we  seek  an  aggressive  sales  professional  who 
I  can  handle  intensive  phone  work,  work  closely 
I  with  our  editors  in  planning  and  selling  special 
sections/issues,  and  effectively  represent  our 
company  in  direct  client  contact.  Excellent 
■  financial  rewards  and  management  potential 
!  for  proven  self-starter.  Fine  location  in  the  sun- 
I  ny  South  Forward  introductory  letter,  com* 
piete  resume  and  salary  history  to  Box  5386i 
!  Editor  &  Publisher. 


!  RETAIL  ADVERTISING  MANAGER 
Growing  North  Jersey  community  weekly  news- 
I  paper  group  needs  person  with  a  proven  field 
j  sales  "track  record  "  Media  experience  prefer¬ 
red  but  other  intangible  sales  experience  consi¬ 
dered.  Ideal  spot  for  No.  2  to  move  to  No  1. 

I  Salary,  tonus,  plus  full  benefit  package.  Write 
I  details  tO;  Bev  Mavus. 

I  The  Suburbanite  Newspapers 

1  PO  Box  J  Cresskill  NJ  07626 

I  SALES  DEVELOPMENT  COORDINATOR 
I  Good  closing  date  skills  and  major  presentation 
experience  necessary.  Sales  training  experi¬ 
ence  desirable.  Excellent  compensation  and 
opportunity  for  advancement  with  the  largest 
suburban  weekly  group  in  Kansas  City  MO.  Call 
Ron  Lindsay.  Townsend  Communications, 
(816)454-9660. 


I  TWICE  WEEKLY  newspaper  7500  with  TMC 
I  20,400  plus,  county  seat,  growing  and  diversi¬ 
fied  paper  and  community  seeks  assertive  good 
layout  and  sales  person.  Excellent  environ¬ 
ment.  Joe  Sherman  General  Manager,  Herald- 
Review.  406  Pokegama  Av.  N..  Grand  Rapids 
MN  55744 


CLASSIFIED  ADVERTISING  MANAGER  for  the 
York  Daily  Record.  The  Record  is  a  growing. 
39,(X)0  paid  AM  daily  and  York,  PA  Our  front- 
end  system  is  an  ATEX  7,000.  We  service  a 
competitive  newspaper  market  of  390,000 
population  which  ranks  lOSasan  SMSA.  There 
IS  plenty  of  room  for  continued  growth  and  a 
strong  classified  department  will  help.  You 
could  be  responsible  for  that  department's  suc¬ 
cess.  If  you  have  experience  and  the  ability  to 
build  an  aggressive,  effective  organization,  I 
,  want  to  hear  from  you .  Please  send  your  resume 
I  and  salary  requirement  to  Gary  D.  (jraff,  adver- 
I  tising  director  York  Daily  Record,  750  Indust¬ 
rial  Highway,  York  PA  17402. 


CLASSIFIED  ADVERTISING  MANAGER 
Southern  California  group-owned  daily  of 
22,000  circulation  needs  a  top  producer  with  a 
good  track  record  who  can  effectively  lead  a 
staff  of  10.  Send  resume  to  Box  5393,  Editor  & 
Publisher 


GENERAL  ADVERTISING  MANAGER 
For  fast  growing  market  located  Zone  4  Great 
I  opportunity  tor  someone  with  3-5  years  experi¬ 
ence  in  retail,  classified  or  nationai  advertising 
sales  and  ready  for  the  challenge  of  manage- 
j  meet.  Responsibilities  include  all  national  and 
I  cooperative  advertising  functions.  Excellent 
!  long  range  opportunities  with  a  competitive  sal- 
'  ary  and  benefits.  Send  resume  and  salary  re- 
I  quirements  to  Box  5402,  Editor  &  Publisher. 


HELP  US  GROW! 

Expanding  chain  of  suburban  TV  shoppers  in 
Zone  2  seeks  promotion-minded  Sales  Mana¬ 
ger  with  proven  record  to  tram,  motivate  and 
supervise  our  sales  staff.  Good  salary,  benefits. 
Send  resume  and  salary  history  to  Box  5304, 
Editor  &  Publisher 


:  PUBLISHER/PRESIDENT 

I  Zone  9.  Are  you  a  heavy  weight  in  the  pub- 
1  lishing/advertising  business?  Shopper  experi- 
!  ence?  Looking  for  a  challenge?  Media  con- 
[  glomerate  offers  excellent  compensation  pack¬ 
age  including  relocation,  auto,  etc.  Reply  in 
!  confidence  tO;  Greg  Vallone.  (213)  705-3138 
I  or  send  resume  to;  7906  Jamieson  Ave,  Reseda 
CA  91335. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


THREE  PAPER  group  needs  aggressive  hard¬ 
working  sales  manager  who  can  sell  and  teach 
others  now  to  sell  tor  Zone  5  daily  in  highly 
competitive  market.  Salary  is  $20,000  annual¬ 
ly  plus  incentives  and  benefits.  Send  complete 
resume  with  track  record  to  Box  5368,  Editor  & 
Publisher.  Act  today-this  position  must  be  fil¬ 
led  in  next  three  weeks. 


ARTIGRAPHICS 


CHIEF  NEWS  ILLUSTRATOR,  by  medium-size 
Florida  daily.  Requirements;  quick  with  excel¬ 
lent  ideas,  color  familiarity,  high  productivity. 
If  you  have  these  qualifications  and  are  looking 
for  advancement  or  Florida  relocation,  please 
send  resume,  samples,  references  to  Box 
5317,  Editor  4  Publisher. 


GRAPHICS  EDITOR 

Major  metropolitan  newspaper  in  Zone  2  needs 
a  take-charge  person  for  new  graphics  editor 
position.  Strong  background  in  management, 
layout  and  graphics  required.  Graphics  editor 
will  be  involved  in  redesign  of  daily  (300,000 
plus)  and  Sunday  (600,000  plus)  newspaper, 
will  coordinate  all  graphics,  art  (9  person  staff) 
and  photos  (18  person  staff).  Send  letter,  re¬ 
sume,  references  to  Box  5382,  Editor  4  Pub¬ 
lisher. 


CIRCULATION 


CREW  MANAGER 

Account  needs  manager  or  experienced  crew 
chief  NOW  for  crew  sales  operation.  Excellent 
commissions  and  bonus  structure.  Zone  5. 
Send  resume  and  references  to  Box  5348,  Edi¬ 
tor  4  Publisher. 

DIVISION  MANAGER 
7-DAY  AM  METRO  PAPER 
We  need  an  aggressive  results  oriented,  self¬ 
starter  who  understands  and  practices  basic 
circulation  fundamentals,  with  the  ability  to 
motivate  a  staff  of  15. 

We  offer  an  excellent  compensation  package 
including  bonus  and  company  car.  Please  send 
resume  including  salary  history  and  require¬ 
ments,  to  The  Post,  2751  S  Dixie  Highway, 
West  Palm  Beach  FL  33405;  Attention 
Michael  Morrow. 


HOME  DELIVERY  MANAGER 
Needed  for  large  PM  and  Sunday.  Experienced 
in  little  merchant  and  adult  systems  with  a  solid 
background  in  sales,  service  and  collections. 
Zone  2  area.  Reply  to  Box  5297,  Editor  4  Pub¬ 
lisher. 


PHONE  ROOM  MANAGERS  expansion  in 
Zones  4  and  5  has  created  five  new  positions  for 
top  canidates.  Must  be  strong  in  trainingand  all 
other  phases  of  producing  orders.  Please  send 
resumes  with  references  to  Box  5388,  Editor  4 
Publisher. 


CIRCULATION  MANAGER— Must  be  able  to 
manage,  strong  on  sales  and  sennce.  Zone  9. 
Box  5382,  Editor  4  Publisher. 


EDITORIAL 


MANAGING  EDITOR— 18,000  midwestern 
daily  needs  someone  who  knows  how  to  get  the 
most  from  a  staff;  someone  who  is  self  moti¬ 
vated,  who  can  carry  projects  through  from  start 
to  finish — without  prodding;  someone  whose 
strength  is  working  with  people;  someone  to 
lead  a  staff  that's  looking  for  direction  (a  staff 
with  untapped  potential);  someone  with  a 
proven  record  of  experience;  someone  who  can 
gain  the  immediate  confidence  and  respect  of 
the  news  room.  Solid  photo  background  a  must. 
Union  experience  helpful.  These  are  high  stan¬ 
dards;  if  you  don't  measure  up,  please  don't 
reply.  If  you  do,  please  send  a  detailed  resume. 
Excellent  salary,  benefits  package,  bonus  prog¬ 
ram.  Box  5378,  Editor  4  Publisher. 


MAKE  THE  MOVE 

If  you're  an  experienced  editor,  ready  to  make 
the  bold  move  from  newspapers  to  magazines, 
we'd  like  to  talk  with  you  about  joining  our 
aggressive  young  management  team.  As  an 
associate  editor,  you  will  play  a  vital  role  in  the 
assembly  and  production  of  one  of  our  national¬ 
ly  respected  monthly  trade  publications.  This  is 
a  "shirtsleeves"  position  and  demands  an  edi¬ 
tor  who  can  write,  shoot  pictures,  do  layouts 
and  meet  deadlines.  Capable  self-starter,  will¬ 
ing  to  learn  our  industry,  will  be  top  candidate 
for  added  responsibilities  and  promotion.  Bet¬ 
ter  pay  and  shorter  hours  than  newspapers  but 
no  rest  home  for  loafers.  Great  location  in  sunny 
climate.  Must  see  complete  resume,  work  sam¬ 
ples  and  salary  history  from  all  applicants  who 
seek  serious  consideration.  Reply  Box  5387, 
Editor  4  Publisher. 


MAJOR  WESTERN  Metro  daily  seeks  experi¬ 
enced,  ambitious,  creative  promotion-public 
service  editor.  Career  opportunity  for  right  per¬ 
son.  Box  5405,  Editor  4  Publisher. 


ASSISTANT  CITY  EDITOR  with  strong  report¬ 
ing  and  editing  background  needed  to  com¬ 
plete  three-person  night  city  desk  operation  at 
mtiladelphia  Daily  News.  Send  resume,  clips 
and  references  to  Mary  Jo  Meiser,  City  Editor, 
Philadelphia  Daily  News.  400  N.  Broad  St..  PO 
Box  7788,  Philadelphia  PA  19101. 

CITY  EDITOR 

For  25,000,  6-day  PM  offset  daily  in  south¬ 
eastern  city.  Local  news  is  our  bread  and  butter 
but  candidates  must  possess  ability  to  relate 
and  explain  state,  national  and  international 
events  to  our  readers.  Candidates  have  demon¬ 
strated  aggressive  but  tactful  supervision  and 
strong  technical  skills  in  current  job.  Send  re¬ 
sume  to  Box  5332,  Editor  4  Publisher. 


NEWS  REPORTER 

The  Missouri  Times,  a  distinguished  statewide 
weekly  journal  covering  government  and  poli¬ 
tics,  has  an  opening  for  a  reporter  in  Jefferson 
City.  Prefer  at  least  2  years  experience,  some 
covering  government.  Investigative  back¬ 
ground  a  plus.  Good  salary  and  insurance. 
Attractive  community.  Clips  and  resume  to 
Ronald  Butler,  Editor.  Missouri  Times,  PO  Box 
1609,  Jefferson  City  MO  65102. 


NATIONAL  EDUCATION  organization  based  in 
Washington  DC  seeks  news  feature  writer  with 
strong  background  in  bilingual  and  equal  edu¬ 
cational  opportunity  issues.  Minimum  three 
years  professional  writing  experience.  Fluency 
in  Spanish  preferred.  Send  resume  and  writing 
samples  to  Personnel  Manager.  National 
Education  Association,  1201  16th  St.  NW. 
Washington  DC  20036.  Application  should  be 
received  no  later  than  March  4,  1983.  EOE. 


PUBLISHER  for  new  consumer  lifestyle  maga¬ 
zine  for  growing  segment  of  society.  Experience 
in  ad  sales  and/or  circulation,  financial  and 
people  management.  Reply  in  confidence  to 
Box  5371,  Editor  4  Publisher. 


REPORTER. 

ASSISTANT  MANAGING  EDITOR 
For  fast-growing,  medium-sized  community 
paper  located  near  large  city  in  sunny,  warm 
Arizona.  Must  have  general  assignment  and 
VDT  experience.  Send  resume  to  Box  5409. 
Editor  4  Publisher. 


COPY  EDITOR 

Number  2  copy  desk  position,  plus  rim  editors. 
Strong  layout,  headline,  color  skills  a  must. 
Competitive  market.  Zone  2.  70.000  AM.  Try 
out  mandatory  Resume,  tearsheets  to  Box 
5336,  Editor  4  Publisher. 


CITY  EDITOR.  Progressive  middle  Georgia  dai¬ 
ly,  winner  of  50  state  and  national  awards  in 
past  6  years,  seeks  newsroom  manager.  Emph¬ 
asis  on  writing  skills,  layout,  and  personnel 
management.  3  years  newsroom  experience 
and  journalism  degree  preferred  Resume  and 
clips  to  Doug  Hall,  The  Courier  Herald.  Drawer 
B.  Dublin  GA  31021. 


WANTED;  Freelance  articles  sought  on  pock- 
etknife collection,  collectors,  lore.  Photosalso. 
Write  Box  5375,  Editor  4  Publisher. 
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SPORTS  WRITER-EDITOR 
National  sports  publication  in  Zone  5  needs 
creative  sports  writer-edito'.  Must  be  good 
manager  and  be  able  to  lay  out  sparkling  pages. 
College  background  helpful.  Minimum  3  years 
experience.  Attractive  salary  and  excellent  be¬ 
nefits  program.  Send  resume  immediately  to 
Box  5351,  Editor  4  Publisher. 


THE  POST-STANDARD,  an  aggressive  award¬ 
winning  AM  daily,  is  seeking  applicants  for  the 
following  editorial  positions: 

COURTS/POLICE  REPORTERS 
Applicants  should  have  at  least  2-4  years  daily 
reporting  experience  with  some  background  in 
all  aspects  of  the  law  enforcement  and  criminal 
justice  systems.  Must  also  have  demonstrated 
depth  and  enterprise  reporting  skills. 
COPY/MAKE-UP  EDITOR 
Applicants  should  have  at  least  2  years  of  daily 
editing  and  make-up  experience  on  wire  and 
local  news  desks. 

SPORTS  DESK  EDITOR 
Applicants  wanting  to  work  in  a  city  with  Divi¬ 
sion  I  college  teams  should  have  at  least  2  years 
daily  sports  reporting  and  editing  experience. 
Must  have  demonstrated  ability  to  generate 
story  Ideas  and  work  with  reporters. 

Send  resume  and  6  clips  or  tear  sheets  to  Mark 
Hass,  Day  Editor,  The  Post-Standard,  Box 
4818,  Syracuse  NY  13221. 


VIEWTRON  (R)  COPY  EDITORS 
For  Knight-Ridder  Newspapers'  new  electronic 
home  information  service  to  debut  in  Miami 
this  fall.  Hiring  now  for  news  desk  and  features 
positions.  Up  to  five  years'  experience  in  news- 

^rs  and  familiarity  with  computers  would  be 
’ul.  Candidates  should  be  cheerful,  versa¬ 
tile  and  willing  to  learn.  Viewdata  Corporation 
of  America,  Inc. ,  offers  a  unique  opportunity  to 
get  in  on  the  ground  floor  of  the  new  technolo¬ 
gy.  Send  a  detailed  resume,  clips,  salary  re¬ 
quirements  and  references  in  confidence  to  Bill 
Whiting,  Managing  Editor/News.  Viewdata  Cor¬ 
poration  of  America,  Inc.,  1111  Lincoln  Road, 
Miami  Beach  FL  33139.  Viewdata  Corporation 
is  is  an  equal  opportunity  employer. 


EXPERIENCED  copy-rim  editor  for  night  desk. 
Strong  in  layout,  head  writing,  editing.  Sports 
background  a  plus.  Send  resume,  clips  to  J.  W. 
McQuaid,  The  Union  Leader,  PO  Box  780. 
Manchester  NH  03105. 


FLORIDA  20,000  circulation  daily  seeking 
night  sports  wire  editor.  Experience  in  proces¬ 
sing  wire  copy  and  layout  required.  Write  Box 
5369,  Editor  4  Publisher. 


General  NEWS  REPORTER  for  award  winning 
South  Carolina  semi-weekly.  Quality  paper. 
Good  working  conditions.  Extra  benefits.  Will 
consider  recent  J-school  graduate  seeking  an 
entry  level  job.  Send  resume  with  complete 
information  to  Box  5372,  Editor  4  Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write;  Northwest  Marketing  Li¬ 
mited,  Box  3658-J,  Lacey  WA  98503. 


IF  YOU  ARE  interested  in  a  career  with  a  grow¬ 
ing  mid-sized  daily,  have  news  judgment  and 
editing  skill  and  have  newsroom  management 
experience,  you  could  be  the  person  we  are 
looking  for  as  our  city  editor.  Would  supervise 
staff  of  8.  Seven-day  PM  publication.  We  are 
looking  for  someone  who  will  help  us  move  from 
being  a  good  newspaper  to  an  excellent  one. 
Resume,  references  to  Jim  Sevatius,  Editor. 
Reporter-Telegram,  PO  Box  1650,  Midland  TX 
79702.  No  phone  calls  please. 


THE  BOSTON  HERALD  is  looking  for  a  few 
good  copy  editors.  Imagination  and  enthusiasm 
are  what  we  want. 

Applicants  must  possess  a  flair  for  graphics  in 
addition  to  headline  writing  and  copy  editing 
skills.  Please  send  cover  letter  and  resume 
along  with  layout  and  headline  samples  to  Joe 
Robinowitz,  Editor,  The  Boston  Herald,  One 
Herald  Square.  Boston  MA  02106. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


WERE  YOLl  BORED  last  weekend?  If  so  you're 
probably  not  fit  to  run  the  Philadelphia  Daily 
News'  Weekend  Guide.  This  300, (XIO  circula¬ 
tion  daily  IS  looking  for  an  idea  person  to  edit  its 
hefty,  unpredictable  pullout.  We  need  solid  ex¬ 
perience  in  features,  strong  editing  and  writing 
skills,  an  independent  streak  and,  above  all. 
imagination.  All  replies  to;  Zack  Stallberg,  400 
N  Broad,  PO  Box  7788.  Philadelphia  PA 
19101. 


LIFESTYLE  EDITOR 

You’re  probably  number  2  with  a  bright, 
energetic  lifestyle  section.  And  you  want  to  run 
your  own  show.  Tell  us  how  you  would  put 
together  a  6-day  lifestyle  section,  and  a  weekly 
food  section  fora39. 000  AM.  inZone2.  Send 
samples  of  your  best  pages  and  writing  along 
with  a  resume  tO;  Sam  Fosdick,  Executive  Edi¬ 
tor,  York  Daily  Record.  1750  Industrial  High¬ 
way,  York  PA  17402. 


25.000-CIRCULATION  Zone  2  daily  wants  a 
colorful  and  insightful  courthouse-city  hall  re¬ 
porter  who  has  the  desire  to  keep  the  rascals 
honest.  Send  cover  letter,  resume,  clips  to  Box 
5401,  Editor  4  Publisher. 


CITY  EDITOR  sought  by  lively  Florida  PM  of 
45,000.  Previous  city  desk,  reporting  experi¬ 
ence  required  along  with  proven  editing  under 
tight  PM  deadline.  Letter,  resume,  clips  and 
one  edition  of  your  paper  to:  Dave  Butler,  Jack¬ 
sonville  Journal,  One  Riverside.  Jacksonville 
FL  32202. 


EDITOR-Distributor  publishing  quarterly  edi¬ 
tions  of  do  it  yourself  projects  for  home  use  to 
generate  interest  and  sales  of  building  pro¬ 
ducts.  Responsibilities  include  project  design 
evaluation,  direction  of  project  prototype  de¬ 
velopment  and  all  phases  of  publishing  for  dis¬ 
tribution.  Zone  9.  Box  5342,  Editor  4  Pub¬ 
lisher. 


ENERGETIC  WEEKLY  REPORTER  who  doesn't 
want  the  daily  grind  can  compromise  with  this 
general  assignment  reporter's  job  on  the  na¬ 
tion's  largest  tri-weekly.  Minimum  2-3  years 
experience.  Available  June  1.  Emphasis  on 
sports  and  local  government.  Must  use  camera. 
No  phone  calls.  Resume  with  wage  desires  to 
J.W.  Johnson,  The  Wayne  Independent,  PO 
Box  122,  Honesdale  PA  18431. 


WRITER-PHOTOGRAPHER  needed  im¬ 
mediately  to  handle  copy  for  special  oil  edition 
to  be  published  June  1 .  Apply  Allan  Evans.  The 
Russell  Daily  News.  Russell  KS  67665.  (913) 
483-2116. 


JOB  LEADS 


MANAGING  EDITOR 

Are  you  an  experienced  pro  who  would  like  the 
opportunity  to  lead  a  news  staff  of  6?  Can  you 
"spot"  a  good  story?  Are  you  the  best  copy 
editor  you’ve  ever  met?  Do  you  consider  a  good 
headline  a  work  of  art?  If  you  answered  "yes  "  to 
those  questions,  you’re  the  person  we  need. 
We're  Worcester  Magazine,  a  7  year  old  weekly 
with  a  circulation  of  45,000.  We  believe  in 
good  writing  and  investigative  reporting.  Tell  us 
why  you're  right  for  the  job  Send  letter,  clips, 
resume  and  salary  history  to;  Dan  Kaplan. 
Worcester  Magazine,  Box  1000,  Worcester  MA 
01614. 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  NY  11375. 


MARKETING  RESEARCH 


RESEARCH  PROJECT  DIRECTOR 
Prominent  Zone  2  research  company.  Special¬ 
ists  in  media  research.  At  least  2  years  research 
experience  a  must/newspaper  experience  pre¬ 
ferred.  Contact  Box  5391.  Editor  4  Publisher. 


PHOTOGRAPHER 


PHOTO  STRINGER  wanted  for  automotive  love 
column,  stars  and  cars.  Send  resume  and  photo 
samples  to;  Collision,  PO  Box  M.  Franklin  MA 
02038. 


PRESSROOM 


PRESSROOM  FOREMAN/PRODUCTION  MAN¬ 
AGER  wanted  for  group  of  weekly  newspapers. 
Experience  in  single  width  press  maintenance 
required.  Medium-sized  Zone  6  location.  Sal¬ 
ary  to  $30,000.  Reply  Box  5320,  Editor  4 
Publisher. 


PRODUCTION 


COMPOSITION  MANAGER 
Printing-Publishing  firm  in  Zone  7.  rural-based 
by  three  major  metropolitan  areas,  seeks  24- 
person  supennsor  for  composition,  mailing  de¬ 
partments.  Editwriter  system,  darkroom,  plate¬ 
making.  Salary  plus  bonus,  full  benefit  pack¬ 
age.  pension.  Send  resume,  salary  require¬ 
ments  to  Box  5312,  Editor  4  Publisher. 


WANTED  IMMEDIATELY— Sports  editor  for  6 
day  daily  in  Central  Missouri  Ozarks.  Send  re¬ 
sume  to  Larry  Freels,  c/o  Daily  Guide,  Box  578, 
Waynesville  MO  65583. 


EDITOR  SOUGHT  for  growing  Tennessee  week¬ 
ly  paid  circulation  newspaper.  Must  be  confi¬ 
dent  and  skilled  at  meeting  the  public,  writing, 
managing  copy  flow,  managing  people,  layout 
and  all  aspects  of  honest  community  journal¬ 
ism.  Send  resume,  references,  clips,  salary  re¬ 
quirements  to  Box  5384,  Editor  4  Publisher. 


NEWSPRINT  MANAGER 
The  Denver  Post  is  looking  for  an  experienced 
newsprint  manager.  Major  areas  of  responsibil¬ 
ity  will  include  interfacing  with  suppliers  and 
newsprint  earners  on  all  phases  of  newsprint 
operations,  supervision  of  the  warehouse  facili¬ 
ties  and  the  newsprint  handling  department, 
maintenance  of  a  complete  newsprint  reporting 
system  for  tracking  of  all  operational  processes, 
and  management  of  newspaper  waste  systems. 
The  successful  candidate  will  possess  such 
qualifications  as  a  degree  in  business,  printing 
management,  warehouse  management  or 
equivalent  experience  in  related  field:  a  mini¬ 
mum  of  four  years'  experience  in  warehouse 
management,  newsprint  control,  and  transpor¬ 
tation;  and  a  good  managerial  record  in  the 
supenrision  of  personnel,  budgeting,  record 
maintenance,  and  the  establishment  of  effec¬ 
tive  working  relationships.  A  thorough  know¬ 
ledge  of  the  methods,  procedures  and  equip¬ 
ment  used  in  the  warehousing  and  transporting 
of  newsprint  is  essential. 

The  Denver  Post  offers  a  comprehensive  be¬ 
nefits  package;  salary  range  mid-30's.  In¬ 
terested  candidates  should  submit  a  resume 
including  salary  history  to  Mr  Peter  Pitz,  Op¬ 
erations  Manager,  The  Denver  Post,  650  15th 
St.,  Denver  CO  80202. 


EDITOR  &  PUBLISHER  for  February  26,  1983 


HELP  WANTED 


PRODUCTION 


POSITIONS  WANTED 


ADVERTISING 


POSITIONS  WANTED 


PRODUCTION  MANAGER  for  growing  Califor-  |  LOOKING  FOR  an  experienced  newspaper  ad  CREATIVE  sports/feature  writer-magazine- 

nla  daily.  Supervise  staff  of  15 — composing  manager  and  sales  txioster,  willing  to  relocate  newspaper.  Work  approved  locally  nationally. 

through  press,  plus  web  commercial.  Previous  in  metro  Atlanta  area?  You’ve  found  him.  Reply  Relocate.  Hal  Pritzker,  3830  Park.  St.  Louis 

supervisory  experience  essential;  electronics.  \  Box  5353,  Editor  &  Publisher.  MO.  (314)  773-1568. 

mechancial  aptitude  helpful.  Solid  future  with  | _  _ 

long-established,  McClatchy-owned  company,  j  VIBRANT,  experienced  May  grad,  seeking  i  CITY  EDITOR  of  small  daily  seeks  editing lay- 

Beautiful  new  plant,  modern  equipment.  Full  \  advertising  copywriting  or  sales  position  in  re-  i  out  post  on  large  daily.  Consider  medium-size 

resume,  references,  salary  requirements  to;  |  gion  3, 4,or  5.  Am  currently  advertising  director  |  daily  with  supervisory  duties.  Wire  desk,  front 

Gene  Wells.  The  Dispatch,  PO  Box  7,  Gilroy  CA  ,  tor  regional  magazine.  Contact  Lon  Willis  410  1  page,  strong  layout  skills.  Any  Zone.  Box  5408. 

95020.  ,  W.  Freeman  7  Carbondale,  IL  62901  I  Editor  &  Publisher. 

j  (618)549-6878.  I  _ 


Editor  &  Publisher. 


ARTIGRAPHICS 


DESK  HELP 

Wire,  feature,  cover.  Any  Zone. 
Write  1510  Fourth.  Havre  MT  59501. 


OHIO  SHOPPER  needs  experienced  shopper  ■  TALENTED,  real-world  graphic  designer  seeks  j  EDITORIAL  WRITER— Productive,  construe-  bright.  Any  Zone  Howard  Saltz,  275  Helm 
salesman  ready  to  step  into  management.  Send  ‘  foredesign  competitive  daily. '^u^nd  current  ,  jiyg  experienced  professional  seeks  opinion  Lane.  Bayshore  NY  11706;  (516)  665-3803 


POSITIONS  WANTED 


REPORTER'ASSISTANT  COPY  EDITOR 
Freelancer,  opposed  to  poverty,  including  his 
own .  seeks  permanent  position  as  reporter  or  on 
copy  desk.  Several  maior  credits.  Internship 
with  Baltimore  Evening  Sun.  Copyeditor,  news 
and  feature  writer  tor  college  paper  VDT  ex¬ 
perience.  photo  skills.  Johns  IHopkins  grad  with 
political  science  creative  writing  background. 
Mark  Trachtenberg.  195  St.  Paul  St.,  Broox- 
line  MA  02146  (617)  734-2612. 

SEEKING  DAILY  reporting  |ob  Was  Editor  of 
thrice-weekly  college  paper,  reporter  for  local 
weekly,  stringer  tor  large  daily,  intern.  Now  I'm 
ready  for  that  first  |Ob.  Eager,  aggressive  and 
bright.  Any  Zone  Howard  Saltz,  275  Helm 


complete  information  on  your  track  record.  Ex-  ' 
cellent  salary,  commission,  chance  for  equity. 
Box  5396,  Editor  &  Publisher. 

SALESMAN  to  sell  complete  line  of  quality  |  ■ 


copy.  I'll  send  resume.  Box  5377.  Editor  & 
Publisher. 


CIRCULATION 


i  CIRCULATION  MANAGER,  over  20  years  ex¬ 
rollers  and  cutting  rubbers.  A  gO<^  position  and  cppkx  nnsitinn  with  AflM  tn  1  SriM  rtai. 


EX-SENIOR  EDITOR  OF  PRESTIGIOUS 
NATIONAL  WOMEN’S  MAGAZINE,  rejoining 
the  living  after  writing  a  book,  seeks  job  revita- 


SPORTS  WRITER — J-Grad  with  2W  years  ex¬ 
perience  seeks  sports  reporting  job.  Presently 
working  on  sports  rewrite  deskot  suburban  New 
York  daily.  I've  covered  college  and  high  school 
sports.  VDT  and  deadline  work.  Anxious  to 


nnm^nc^t.nn  ^  CM  I  pef'e^ce  seeks  position  with  60M  to  150M  dai 

rnmSI  Inr  ^  ^  any  Zone.  Proven  innovative  ideas  wil 

^  l  initiate  growth  for  the  department  and  th( 

polls  IN  (317)  545-2121  and  2122.  1  npwsnanlr  Renlv  tn  Rn,  5.374  Fditnr  A  Piih 


ly  n  any  zone,  rroven  innovative  loeas  win  Extensive  staff  experience  covering  fashion 
initiate  groirth  for  the  departmen  and  the  I  beauty,  travel,  the  arts,  books,  architecture 
newspaper.  Reply  to  Box  5374.  Editor  &  Pub-  .  3-^  interior  desien  nliis  freelani-e  rreriits  ,r 


lizing  moribund  “Living"  section  or  Sunday  |  move  to  new  challenge  in  any  Zone.  M.  Hurl- 
magazine;  no  case  too  hopeless  to  consider.  ■  man.  (914)  337-8564. 


SALES  DIRECTOR 


lisher  stating  particulars. 


beauty,  travel,  the  arts,  books,  architecture, 
and  interior  design,  plus  freelance  credits  in 
Newsday.  New  York  times.  Christian  Science 
Monitor,  etc.  Box  5334.  Editor  &  Publisher. 


A  progressive  Zone  1  chain  of  13  top  weekly  na<;h\/h  i  f  or  TFMNF<i‘sFF  nrpfprrpri  '  Monitor,  etc.  Box  5334.  Editor  &  Publisher. 

newspapers  in  an  extremely  competitive  mar-  yparcp*rw»ripnrPa<irli<trirtmanaopr  marl  man  i  - - 

kef  demands  creativity,  sales  training  experi-  ;  I  EDITOR  OF  3  WEEKLIES  in  New  England 

ence,  commitment  and  results  from  its  sales  '  Isoe^^ditor  &  Pu'bhsher  Box  jpb  m  Virginia.  Crackerjack  writing,  edit- 


director  who  will  manage,  tram  and  motivate 

in  ill  r^hlm  M  RESULTPRODUCINGyoungpromotionmana- 
!  8®'  With  experience  carrier,  crew,  telephone 
^yertising  sales  and  support  is  an  absolute  |  ^^1^^  beid  experience. 

rll;  th.o  '  Seeks  challenge  with  salary  in  mid-20's.  Write 

For  this  we  offer  you  excellent  editorial  pro-  ;  g  5397  Editor  &  Publisher 

ducts,  a  progressive  management  style,  incen-  ,  Funor  a.  ruuiisner. _ 

tives,  excellent  pay  and  working  conditions.  If  You  Maw  Taka  One  niant 
you  think  you  can  match  our  requirements  send  iviay  laae  line  viiani 

your  resume  and  salary  history  in  confidence  to;  |  Step... 

60X  5380.  Editor  &  i^ubiisher.  toward  a  better  job 

by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


Box  5380.  Editor  &  Publisher. 

WESTERN  SYNDICATE  seeks  regional,  experi-  i 
enced  freelance  sales  representatives.  Straight  ; 
commission.  Replies  to  Box  5358.  Editor  &  i 
Publisher.  I 


seeks  job  in  Virginia.  Crackerjack  writing,  edit-  j 
ing  skills.  Salary,  benefits  not  as  important  as  [ 
location.  My  5  years  experience  translate  well  i 
toweekly,  daily.  Box  5358.  Editor  &  Publisher.  ' 

FORMER  AWARD-WINNING  college  sportswri-  ^ 
ter  seeks  new  challenge.  Have  spent  last  two  ' 
years  on  40.000  midwest  evening  daily  cover¬ 
ing  high  school,  college,  professional  sports. 
Creative,  aggressive,  accurate.  Write  Box 
5379.  Editor  &  Publisher. 

HARD-HITTING,  outspoken  sports  columnist 
with  explosive  readership  numbers  and  great 
sense  for  news  who  refuses  to  pull  punches  is 
seeking  newspaper — or  magazine — with  se¬ 
rious  commitment  to  journalism.  Sorry  about 
that.  I  do  make  waves.  Box  5367.  Editor  & 
Publisher. 

HARDWOR  K I NG  EDITOR  on  major  metro  seeks 


AGGRESSIVE  GENERAL  assignment  reporter  ,  - 

;  with  3V2  years  experience  seeks  position  on  ■  HARDWORKING EDITORonmajormetroseeks 
1  ;  medium-size  daily  in  Zones  2,  3  or  5.  Also  have  j  corporate  communications  position.  MA  jour- 

■  ,  editing,  photography  and  VDT  experience.  John  nalism.  excellent  editing,  writing,  layout. 

Druga  319  Duffield  Ave  Pittsburgh  PA  '  Fluent  Japanese.  Korean,  box  5400.  Editor  & 
WANTED  15235.  Phone  (412)  371-4582.  i  Publisher 

AWARD-WINNING  general  assignment  repor-  I  HARD-WORKING  and  award-winning  editor  of 
ter  seeks  new  challenges  on  100,000  plus  dai-  iarge-circulation  weekly  military  newspaper 
ly  in  any  zone.  Top  credentials,  5  years  experi-  seeks  editorial  position  with  medium-size 

■  —  ■  ■  II  ■  —  ence  on  hard  news  beats  of  two  New  England  weekly  or  daily.  Strong  background  in  technic- 

_  dailies.  Reply  Box  5395,  Editor  &  Publisher.  al.  news  and  feature  writing,  photography,  and 

iinufir»CTDiiTii/c  '  _  layout.  Reply  to  Box  5397,  Editor  4  Publisher. 

_ AUMINIblHAIIVt _  i  CREATIVE  WRITER  seeks  to  put  five  years  of  - 

AWARD  WINNING  18  vears  exoerience  Ad  ’  daily  newspaper  experience  to  work  in  Chicago  ,  MAY  1983  master's  candidate  seeks  entry- 
A^nru  np»zr^rner  market  L  rt^irtor  rir  area.  Contact  by  March  25.  Box  5329,  Editor  4  level  copy-editing  position  on  quality  daily 


SPORTSWRITER-EDITOR,  28,  seeks  new 
challenge  and  move  up  from  small  daily.  Six 
years  daily  experience.  My  stories  are  award¬ 
winning  and  layouts  creative.  Box  5390.  Editor 
&  Publisher. 

VERSAT 1 LE  YOUNG  VETERAN  seeks  sports  job 
on  mid-sized  to  large  daily  m  any  Zone.  Clips 
have  impressed  some  top  editors  in  United 
States  who  couldn't  offer.  Eight  years  in  major 
market.  Box  5361.  Editor  &  Publisher. 

WASHINGTON  reporter  writer  editor  now  on 
national  publication  with  news  bureau,  daily 
and  weekly  publications  experience  seeks  posi¬ 
tion  as  Washington  representative  for  newspap¬ 
er  or  position  on  Washington  area  magazine 
staff.  Experience  includes  Hill,  business,  agri¬ 
culture  and  other  government  agencies.  Write 
Box  11181.  Alexandria  VA  22312. 

WEEKLY  feature  writer-photographer.  3  years 
experience.  MA.  seeks  work  on  weekly  in  Flor¬ 
ida.  Virginia.  North  Carolina  or  Alabama.  (312) 
665-0073  evenings. 

FREELANCE 


Druga  319  Duffield  Ave  Pittsburgh  PA  I  Fluent  Japanese.  Korean,  box  5400.  Editor  &  '  EXPERIENCEDfreelancecopyeditorand  proof- 
15235  Phone  (412)  371-4582  1  Publisher.  •  reader.  Willing  to  freelance  or  will  relocate  for 

_  I  _  :  full-time  position.  Rates  negotiable.  Box 

AWARD-WINNING  general  assignment  repor-  I  HARD-WORKING  and  award-winning  editor  of  !  5300.  Editor  &  Publisher, 
ter  seeks  new  challenges  on  100.000  plus  dai-  large-circulation  weekly  military  newspaper 

ly  in  any  zone.  Top  credentials.  5  years  experi-  seeks  editorial  position  with  medium-size  |  PRODUCTION 

ence  on  hard  news  beats  of  two  New  England  weekly  or  daily.  Strong  background  in  technic-  i  ■ ,  ,  _  ■  , , 

dailies.  Reply  Box  5395.  Editor  &  Publisher.  ,  al.  news  and  feature  writing,  photography,  and  pRnniirTinM  MANArrMirruT  ri, 

_ _ _ layout.  Reply  to  Box  5397.  Editors.  Publisher,  i  ,  ♦  ^  V  m  h 


Agency,  newspaper  marketing  director,  cir¬ 
culation  manager,  promotion  manager,  circula¬ 
tion  and  advertising  consultant.  Seeking 


CREATIVE  WRITER  seeks  to  put  five  years  of  - ; - 

daily  newspaper  experience  to  work  in  Chicago  ,  MAY  1983  master's  candidate  seeks  entry- 
area.  Contact  by  March  25.  Box  5329.  Editors.  level  copy-editing  position  on  quality  daily 
Publisher.  newspaper.  Prefer  Midwest,  but  will  relocate. 

_  Reply  Box  5360.  Editor  &  Publisher. 


MARKETING  or  PROf^OTION  DIRECTOR  posiT  j 

tion.  Proven  record,  references.  (MBA).  Chal-  Fmw 'x.^Puh 

lenge  more  important  than  location.  Box  5325,  P®*? 


Editor  4  Publisher. 


Northwest.  Write  Box  5366,  Editor  4  Pub¬ 
lisher. 


NEW  YORK  business  reporter  writer  editor 


PRODUCTION  MANAGEMENT  or  Newspaper 
related  sales.  Mature  individual  with  25  years 
of  newspaper  and  commercial  printing  experi¬ 
ence.  Complete  knowledge  of  offset  printing.  A 
real  team  player  who  can  form  a  great  produc¬ 
tion  or  sales  staff.  Moderate  salary  required. 
Best  of  references  can  be  furnished  Reply  Box 
5376.  Editor  4  Publisher. 


seeks  position  as  New  York  representative  for  |  YOUNG-Aggressive-Pressroom  Manager  seeks 


PUBLISHER'S  SON  1  EDITOR/LAYOUT 

Fourth  generatioh  newspaperman  with  lifetime  ! 
of  experience  at  30  seeking  editoriahgeneral 

management  position.  Solid  training  as  repor-  2,3,4.  Box  5383,  Editor  4  Publisher. 

ter  and  editor  with  background  in  systems  and  -  - 

graphic  arts.  Three  years  as  executive  editor  of  NEWSROOM  PROFESS 


newspapers  or  magazine.  Also  available  for 
freelance.  Experience  includes  financial/busi- 


job  as  same  or  Production  Manager,  Will  con¬ 
sider  Head  Pressman  with  advancement  oppor- 


ness,  energy,  retailing,  taxes,  automotive,  et  tunities.  Experience;  Goss-King  presses.  Box 


cetera.  Call  Bruce  Fraser  (212)  744-0121 


5403.  Editor  &  Publisher. 


NEWSROOM  PROFESSIONAL 


family-owned.  7-day.  36K  a.m..  two  weeklies  Dedicated  newsman  with  more  than  15  years 
and  related  publications  before  company's  sale  experience  seeks  leadership  position  on  quality 
toGannett.  All  Zones.  ThomasC.  Oat.  Box  463,  paper,  or  one  that  wants  to  be.  Great  track 
Noank  CT  06340.  record  working  with  words,  graphics,  pagesand 

_  people.  Available  in  June.  PO  Box  2486.  Salt 

PUBLISHER/GENERAL  MANAGER  daily  Lake  City  UT  841 10. 

weekly.  TMC.  Hard  working  leader.  Results  - 

oriented,  community  worker.  Budget,  profit  ORGANIZED  AND  AMBITIOUS  WRITER; 


E&P  Employment  Zone  Chart 


oriented.  Box  5364.  Editor  &  Publisher. 
PUBLISHER-EDITOR.  44.  with  25  years  ex- 


Background  includes  publishing  my  own  week¬ 
ly  entertainment-educational  guide  with 
10,000  circulation;  medical  center  staff  writer 


perience  in  all  phases  of  daily-weekly  opera-  |  3nd  life  styles  editor  for  suburban  Pittsburgh 
tions.  Moody  Hamrick  (615)  433-6899.  i  daily.  Most  innovative  writing  centered  on  life 

_ I  styles,  entertainment  and  historical  areas.  Will 

PUBLISHER  I  relocate  to  any  zone  with  growing  company. 

Hard  working  professional  seeks  top  position  on  I  Summary  portfolioon  request.  B.A.  Mass  Corn- 
newspaper.  Strong  leader,  former  newspaper  I  munications.  St.  Bonaventure  University 


owner.  j-Degree  wTth  MBA-Marketing  courses.  |  1978.  Phone  (412)  423-6585  or  write... 
Newspaper  marketing,  advertisir^  and  cost  i  Roger  Marsh 

control  oriented  with  ad  agency,  iMC  experi-  Box  347,  R.D.  1 

ence.  All  Zones/situations  considered.  Sub-  j  Latrobe  PA  15650 

stantial  opportunity/challenge  desired.  Top  re-  I 

ferences.  PO  Box  40404.  Ft.  Worth  TX  76140.  i  - 

_ _ I  PICTURE/GRAPHICS  editor  position  wanted  by 

SOLID  CREDENTIALS.  BSJ.  MSJ.  love  of  top  ten  metro  photographer  who  does  editing 
newspapering,  12  years  experience.  Strongest  |  design.  National  award  winner.  Box  5398, 
m  editorial  but  experienced  in  sales,  produc-  :  Editor  &  Publisher. 


tion  and  circulation,  including  TMC.  Now  pub-  .  _ ... _ _  — 

lisher  of  community  newspaper.  Seeking  man-  ]  RECOVERING  ALCOHOLIC.  2v2  years  sober, 
agement  level  position  offering  career  oppor-  j  seeks  return  to  newspapering.  Four  years  ex- 
tunity  and  challenges.  References,  samples,  perience,  including  capitol  bureau  and  2  years 
etc  available.  Prefer  coastal  Zones  3.  4.  Box  !  desk.  College  grad.  33.  Army  vet.  Bill  Hennes- 
5292.  Editor  &  Publisher.  I  sy.  14453  88th  Ave.  Orland  Park  IL  60462. 
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The  4th  Estate 

By  Doug  Borgstedt 


"THIS  IS  MOTHINS  -  YOU  SHOULD  BE  AROUND  WHEN  THE 
EDITORS  HAPPEN  TO  MEET-.' 


Bulk  sales  change 

(Continued  from  page  7) 


Eleven  of  the  13  Newspaper  Division  members  attended 
the  February  13  to  16  meeting. 

“Within  the  Newspaper  Division,  there  was  one  mem¬ 
ber  definitely  opposed  (to  the  rule  change),”  Kennedy 
said.  “Had  we  been  going  up  for  final  approval,  there 
would  have  been  more.”  The  committee's  vote  in  that 
case  would  have  probably  been  7  in  favor  to  four  opposed, 
he  said. 

Kennedy  explained  there  are  two  ways  a  rule  change 
can  be  made:  to  ask  for  a  unanimous  vote  of  the  full 
33-member  board  on  the  first  vote,  or,  failing  unanimity,  to 
seek  a  second  majority  vote. 

Kennedy  said  there  were  “at  least  three  or  four”  mem¬ 
bers  of  the  full  ABC  board  who  would  have  opposed 
changing  the  bulk  sales  rule  at  this  time. 

The  ABC  board  first  proposed  the  rule  change  to  count 
bulk  sales  as  paid  in  a  white  paper  which  it  sent  to  members 
on  September  27. 

The  proposed  rule  change  would  eliminate  reporting 
bulk  sales  in  Paragraph  5  of  the  Publisher's  Statement. 
Instead,  average  bulk  sales  would  be  reported  at  the  bot¬ 
tom  of  Paragraph  lA  following  the  figure  for  total  paid 
excluding  bulk  sales.  The  last  line  of  Paragraph  I A  would 
give  total  paid  including  bulk  sales. 

Paragraph  1,  at  the  top  of  the  Publisher's  Statement, 
would  continue  to  give  total  average  paid  circulation  ex¬ 
cluding  bulk  sales. 

A  separate  paragraph  added  to  the  Publisher's  State¬ 
ment  would  give  a  complete  explanation  of  where  the  bulk 
sales  were  made,  who  paid,  and  the  price  per  copy. 

Kennedy  said  newspapers  and  other  ABC  members  will 
have  an  opportunity  before  the  June  board  meeting  to 
make  their  views  on  the  proposed  change  known  to  the 
Audit  Bureau. 

He  said  the  replies  to  ABC  indicate  a  majority  of  the 
newspaper  members  are  in  favor  of  the  rule  change,  but 
there  is  “strong  and  very  vocal  opposition.” 

Newspaper  ABC  members  which  have  in  the  past  ex¬ 
pressed  support  of  the  proposed  rule  change  to  count  bulk 
sales  as  paid  include  Knight-Ridder  Newspapers,  Gannett 
Co.,  Dow  Jones  &  Co.,  publisher  of  the  Wall  Street  Jour¬ 
nal  and  Ottaway  Newspapers,  Los  Angeles  Times,  Chica¬ 
go  Tribune,  New  York  Times,  and  Milwaukee  Sentinel  and 
journal. 

Newspaper  members  which  have  expressed  their 
opposition  to  the  proposed  rule  change  include  Washing¬ 
ton  Post,  Rocky  Mountain  News,  Allentown  Morning 
Call,  Toronto  Star,  Chicago  Sun-Times,  Woonsocket 
Call,  and  Thomson  Newspapers. 


LEE  DIRKS 
I  &  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3870/400  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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Editor  &  Publisher  has  been  saying 
that  about  our  readers  for  nearly  100 
11  years. 

!?  Because  for  nearly  100  years,  our 
'  readers  have  regularly  quoted  us  as 
“the”  most  authoritative  source  for 
news  of  the  newspaper  industry. 

The  Library  of  Congress,  the  White 
House,  the  Capital  and  virtually  every 
newspaper  in  the  U.S.  look  to  Editor 
^  &  Publisher  for  the  latest  news 

about  newspapers. 

Join  the  “wise”  read- 
ers  of  the  world;  read 
Editor  &  Publisher! 

Editor  &  Publisher 

575  Lexington  Avenue 
New  York,  New  York  1(X)22 
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Bill  Thompson 


“Give  Light  and  the  People  Will  Find  Their  El  Paso  County  sheriff’s  office.  One  of  the 
Own  Way,”  has  been  the  motto  of  Scripps-Howard  turned  out  to  be  a  stolen  vehicle. 
Newspapers  since  1927. 

The  motto  reflects  the  goal  of  Scripps-Howard 
Newspapers  to  follow  a  creed  of  straight-forward 
reporting  and  public  service. 

The  El  Paso  Herald-Post  is  no  exception. 

Reporter  Bill  Thompson  turned  out  a  series 
of  stories  on  the  sale  of  abandoned  cars  by  the 


cars 


Newspapers  strive  to  be  the  conscience  of 
the  community.  In  El  Paso,  that  conscience  is 
the  Herald-Post,  a  Scripps-Howard  Newspaper. 


El  Paso  Herald -Post 

A  Scripps-Howard  Newspaper 
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